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For full information, see your building supply distributor, or write, wire or call 


Dodge WIRE CORPORATION 


249 Spring Street, S.W., Atlanta, Georgia e Phone: JAckson 5-4514 





IT’S NEW! 


From end to end, inside and out, Arrow’s HT-50M hammer 
tacker is brand new; the product of over a quarter 
century’s experience in tacker design. 


IT’S RUGGED! 


The HT-50M performed perfectly even after exhaustive field 
tests under the most adverse conditions had been conducted 
. .. a testimony to its incredibly rugged construction! 


IT’S LOADED! 


Arrow’s new HT-50M loads in a second... from the top! 
Takes two full strips (170) of .050 wire staples. 
Same machine takes four different staple sizes! 


RROW'S NEW 
AMMER TACKER! 


WITH PERFECT BALANCE! 


Here’s the kind of tool every professional man, every 
workman appreciates. Made to take it, it also is 
balanced so perfectly you can staple for hours without strain! 











All steel construction! 

Sure-grip handle! One hand operation! 

Jam-proof performance! 

Big capacity! Holds two strips (170) of staples! 

Takes all these T-50 staples: 1/4", 3/8", 5/16" and 1/2”. 


Ideal for batting, insulation, carpeting, upholstery, lining box 
cars, posters, shipping, carpentry plus hundreds of other jobs! 








Rounded striking edge cannot cut or injure 
material being stapled. cover shut and you’re ready for instant stapling 














Order from your jobber today! You never lose a sale because... 
ARROW SELLS ONLY THROUGH THE TRADE! 


For further information and full line catalog, write 


Marow FASTENER [70.,/NC. 


One Junius Street, Brooklyn 12, New York 
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Your customers know Stronghold ‘and SCREW.-TITE Nails—the nails 
that have revolutionized construction methods. They make tight 
fastenings that stay tight. They make structures stronger, permit 
advanced nailing techniques, virtually eliminate “popping” nail 
heads — cut maintenance and repair costs to little or nothing. 
They save time, money, labor. Backed by scientific laboratory 
testing at Wood Research Laboratory, Virginia Polytechnic Insti- 
cute; and by a continuing program of advertising and promotion 
to help you sell! 


ALWAYS ASK for STRONGHOLD and Screw-TiteE Nails 
by name. Do not accept substitutes. Write us for Display 
Board sampling 49 fast-selling types of STRONGHOLD 
Line® Nails. We'll include important literature, tech- 
nical data, selling helps. If your distributor or dealer 
does not carry STRONGHOLD LINE Nails, send us his 
name and we will see that you are supplied, 


DRIVE-RITE® Aluminum 
Alloy Nails —“Made “ F , . ORT) 
Stiffer to Drive Better” —in Dives likeA Nak ba. Holds lin A Conew 

bulk, or in blue-and- 7 
aluminum count boxes. 


Made only by 


N 
| BETTER FASTENINGS FOR EVERY PURPOSE 


7 SCREW-TITE 


, Shakes and Siding eo 





| _ PALLET wants | 


"Drives Lite A Nail. . Holds Lite A Conte” = 


Scientifically engineered threads “lock” with the wood 
. wi 
fires. STRONGHOLD ond SCREW-TITE Neils say tight! 


\ it 


Flooring Nails 








FREE to dealers, dis- 
tributors, architects, 
teachers—this hand- 
some sample board show- 
ing nearly 50 types 

of STRONGHOLD LINE 
improved fastenings. 


AWARD-WINNING 
literature tells how to 
choose and use 
STRONGHOLD LINE 
Threaded nails for 
better, stronger fas- 
tening. Want copies? 





INDEPENDENT NAIL & PACKING CO. 


Pioneer Developers and Largest Manufacturers of Threaded Nails 
BRIDGEWATER, MASSACHUSETTS, U.S.A. 


ks Reg. U.S. Pat. Off 


All items in 50-pound cartons; 
also available in distinctive 
1-Ib. or 5-lb. boxes for easy 
handling and fast selling. 
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the best screen 
to handle is 


BERSRONEGEE 


BETTER SERVICE 

Both standard and special 
size TENSION-tites are 
immediately available from 
nearby jobbers. 


EASIER TO STOCK 
Neatly cartoned, sizes plain- 
ly marked, screens protected 
against damage and dust. 
Easily shipped. 


6,000,000 IN USE 
This is the Number 1 screen 
among homeowners and 
contractors throughout the 
South and West. 


LOWER COST 

Both first cost and annual 
cost make TENSION-tite 
the choice for double-hung 
wood windows. 


Ke 


FOR DOUBLE-HUNG WOOD WINDOWS 


MORE PROFITABLE 
You make a much better 
profit by offering TEN- 
SION -tite rather than wood 
or metal frame screens. 


STEADY TURNOVER 
The steady turnover, good 
dollar volume, and excellent 
profit make TENSION-tite 
the screen to handle. 


YOUR CUSTOMERS LIKE IT! 


BETTER LOOKING 

Inconspicuous TENSION- 
tite screens stay trim and 
taut for years and years. 
They never need painting. 


NO MAINTENANCE 
All-aluminum TENSION- 
tite screens have simple, 
foolproof hardware that 
does not attract children. 


For additional information please write 


RUDIGER-LANG CO. 


Factories in Toccoa, Ga. and Berkeley, Calif. 


International Trade Mart * New Orleans 10, La. 
TUlane 7186 
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Double-Barreled Newspaper Ad 


The DuPriest Lumber Co., Inc., of Lynchburg, Va., 
considers its salesmen as the veritable backbone of 
the organization. For that reason, on joining the staff, 
each rates a rousing send-off by the firm in the form 
of a dignified newspaper ad announcement. 

A recent issue of the Lynchburg News, for example, 
carried a_ three-column-7”-deep attention-getter, 
proclaiming association with the company of Henry 
A. Masters (with unmistakable picture). It stated 
that he ‘would like to invite all of his friends and 
customers to come by and see him at his new loca- 
tion.” 

This ad went on to suggest that readers “take ad- 
vantage of Mr. Masters’ years of experience” by let- 
ting him help with all their building, repairing, and 
remodeling needs. 


Basketball Backstop “‘Bell-Ringer”’ 


This portable basketball backstop display, complete 


‘with hoop, has recently set cash registers ringing for 


more than one West Coast lumber dealer, according 
to the Douglas Fir Plywood Assn. 

Backstop is a 4 x 6 panel of %” exterior-type fir 
plywood. The yards also stock necessary basketballs 
and hoops, thus turning the idea into a three-way 
profit package. 


Up-Dating Yesteryear’s Model-A Motel 


Yesteryear’s individual motel unit, separated by 
parking space sufficient for a model-A Ford, falls 
far short of its modern counterpart, gauged to accom- 
modate today’s average stationwagon-propelled fami- 
ly of five (with dog). Too often, therefore, it goes 
begging for road-weary travelers, compelled to look 
elsewhere for more commodious — if not more mod- 
ern — quarters. 

The photo shows how one motel owner near Balti- 
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more, Md., took matters in hand to rebuild a dwin- 
dling trade. 

Old-fashioned parking slots provided just the 
needed space for individual unit expansion. Attrac- 
tive new entrances allowed much-needed window 
installation in space formerly occupied by narrow 
front doors. 


They Put PR-Punch In A Newspaper Ad 


The Springdale Lumber Co. of Springdale, Ark., re- 
cently put a walloping public-relations punch in a 
two-column by 8-inch advertisement in the Fayette- 
ville Times by offering felicitations to local 4-H Club 
achievement winners. 

A concise sales message about creosoted fence posts 
— alongside a farmer leaning on one was coupled 
below the 4-H congratulatory message. It was headed 
“Below Is Just a Reminder . Tired of Digging 
Holes for Fence Posts?” 


Blackboard Keeps Up with Freight 


“Where is that car of cement? Has it been ordered? 
Has anything been heard about it?” 

This blackboard over the telephone order depart- 
ment at the Strong Bros. Lumber Company in Jef- 
ferson City, Missouri, saves answering these ques- 
tions and hunting up papers on ordered cars. 

Cars ordered are entered on the board, listing prod- 
uct and source. When information on freight car 
number is received it is entered. When customers 
telephone for information on this product, the order 
clerk checks the blackboard to give them the status 
of the material and to estimate time of arrival from 
shipping date. 
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THRESHOLDS and 
WEATHERSTRIPS 


Model A40 
vP 


with Vinyl 
Inserts 


\SF-¥F This modern 


sweep-over type of 
threshold is completely 
ist water proof, protected at 
all floor contact points with long 

for long- lasting vinyl inserts. 
lasting We manufacture 45 threshold 
types. Send for new catalog— 


Southern Latch Track 


Built 


A750 Aluminum 5” x 4” B750—Brass 5” x 1%” 
effective latch track that will 
swing school building demand. 


Bronze 
Ww/Ss 


12 coils in handy 
dispenser with nails. 


"Count on Southern" 


SOUTHERN METAL PRODUCTS CORP 


921 RAYNOR © PHONE BR 6-549!1 © MEMPHIS,.TENN 
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SPECIAL S*B*S REPORT 


THE OUTLOOK 
from WASHINGTON 














MORE BAD NEWS about business 
before things get better — that’s the 
conviction of most of the economists 
who have expressed opinions. They're 
not gloomily prophesying a prolonged 
downswing, for they see an upturn 
before the end of the year in the 
late summer or early fall. 

Some of the minus signs you may 
be seeing in between: unemployment 
will hold close to the 5 million level 
during the rest of the spring and 
shoot above that figure in June; fac- 
tory output — down 9% since sum- 
mer — will fall some more; business 
outlays for new plant and equipment 

- Jatest surveys show — will keep 
declining quarter by quarter through 
1958; retail sales, especially hard 
goods, will slip as consumer buying 
power shrinks. 

Autos will probably suffer the most. 

By contrast, the good news will be 
fairly sparse. There should be some 
rise in homebuilding as mortgage 
money gets easier. And defense or- 
dering will be increasing, to be felt 


by fall. 
THE OPTIMISTIC TALK about 


business that came out of the White 
House during the past month or so 
is partly political, partly economic, 
and partly semantic (a question of 
words}. 

Politically, no party likes to admit 
a recession while in power. 

Economically, a President’s words 
can have much influence on consum- 
er and industry decisions to spend. 

As for the semantics, those pre- 
dicting the start of an upturn any 
day are “accentuating the positive.” 
Faint harbingers of recovery may 
appear soon. But it will be months 
before they show up in increased con- 
sumer incomes or business sales. In 
these respects, things won’t be im- 
proving till fall. 


THE WAGE - PRICE SPIRAL 
will go on all during 1958, though 
business has been declining for sev- 
eral months. Economists in govern- 
ment and in industry now accept this 
as a certainty. Pressures now at work 


6 


are operating to lift prices and wages. 
The current business downswing has 
weakened these pressures a little, but 
it hasn’t stopped them. 

RISES IN PRICE INDEXES 
will be substantial this year, in the 
opinion of price specialists. In the 
last month, the experts have had to 
revise estimates upward. Here are 
some of the factors responsible: 
higher unit costs, resulting from de- 
clines in production: rising freight 
rates — 2% so far in °58, with more 
to come; sizable wage hikes, which 
will boost steel about 4% in °58; and 
weather damage to crops, which has 
sent food costs soaring. 

The Consumer Price Index will be 
up close to 2%, January to Decem- 
ber, as against a 3.4% rise in 1957. 
Besides food there will be hikes in 
rents, utilities, fares, transportation, 
ee. 

The Wholesale Price Index will be 
up 1% mostly in the last half. 
Steel, freight, non-ferrous metals, and 
meats will lead. 

NEGOTIATIONS IN AUTOS 
foreshadow big wage hikes for other 
industry, according to analysts in 
close touch with both sides in De- 
troit. They now are revising upward 
their predictions on wage hikes. In 
the process of hammering out an 
agreement this summer, there could 
be a strike. In fact, labor experts 
say that the times have rarely - been 
as ripe for a walkout. 

CORPORATE PROFITS IN 
1958 may be the lowest of the last 
five years. They have already begun 
to slide; in the last quarter of °57, 
they were 8% below the comparable 
period of 1956. And they are shrink- 
ing some more now. Rising costs are 
cutting into margins, while competi- 
tion for sales is keen. For all last 
vear, earnings came close to $42 bil- 
lion, off 2% from 1956. This year, 
net may not hit $38 billion. Indus- 
tries likely to do best are utilities, 
finance, foods, and drugs. Biggest 
dips will come for rails, oil, metals, 
and machinery. 

WHAT KIND OF TAX CUT is 


likely to be voted if need becomes 


clear ? — that is, if business does not 
turn up right away? The President 
and most of his advisors favor across- 
the-board cuts say, about 5% for 
everyone. This would mean $4 billion 
a year for taxpayers, with biggest 
savings going to the upper brackets. 
Kisenhower might also suggest a 
slight cut in rate on corporations - 
from 52% to 50%. In the past, such 
cuts spurred investment. 


FASTER DEPRECIATION of 
used machinery, as well as for other 
classes of used property, may be au- 
thorized at the current session of 
Congress. The Treasury is pushing 
it as part of a tax-relief package for 
small firms, although it doesn’t relish 
the hefty revenue loss. The plan: 
Purchasers of used equipment up to 
$50,000 worth a year could use the 
same accelerated depreciation formu- 
las now available on new machinery 
purchases. 

Members of the Congressional tax 
committees are cool to the whole 
package on grounds that many of its 
parts pertain only to corporations, 
which comprise only about 10% of 
all small business firms. Fast depre- 
ciation on used assets would help 
unincorporated business, too. So it 
has a fair chance of riding along on 
some other tax bill coming up soon. 


DEPRECIATION RULES have 
heen packed in a handy compendium 
reissued by the Internal Revenue 
Service. It explains to businessmen 
how to benefit from faster formulas 
of the 1954 Tax Code: how to han- 
dle salvage value, etc. Write Govern- 
ment Printing Office, Washington 25, 


D. C. Ask for IRS Pub. 311. It’s 20c. 
HOW SMALL FIRMS can help 


themselves is the subject of a new 
volume just published by the Com- 
merce Department. It’s a compilation 
of ideas and case studies presented 
at a recent “Small Business Confer- 
ence.” There are sections on research, 
marketing, accounting, and borrow- 
ing from the government. You can 
obtain the book from the U. S. De- 
partment of Commerce, Office of 
Technical Services, Washington 25, 
D. C. The price is $2.50. 
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Accepted by VA and FHA 
Look us up in Sweet’s Catalog! (1958 
Edition.) 


Typical Zeiger 
Construction Co. 
home named 

as Citation 
winner. 


Elmer Moyer (left) and Lou Zeiger recently had their homes 
picked as citation winners by one of the industry’s leading 
publications. Small wonder. Zeiger Construction Co. homes 
offer beauty, style and solid value. An important part of that 
value is the use of Olin Polyethylene as a permanent moisture 
barrier. “We like Olin Polyethylene because it’s tough, easy 
to use, and gives our homes permanent water proofing.” 


“On a total cost basis, using Olin Polyethylene costs only 
20% to 40% as much as conventional materials,” says Mr. 
Moyer. “There are big savings in labor,” says Mr. Zeiger, 
“because it can be laid so much faster than felt or tar paper. 
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‘Olin Polyethylene is the finest 
moisture barrier we've ever found 
for use in home slabs,” say Zeiger 
Construction Company, Dayton, Ohio. 


Prize winning 
Ohio builder features 


Olin Polyethylene 


as a 
moisture barrier 


Don’t have to supervise the job as closely either, since we 
don’t have to worry about such things as tarring edges. We 
also use polyethylene to ‘cure’ concrete. Polyethylene is just 
a far better material.” 


Unaffected by most acids, alkalies, bacteria, mold and 
temperature changes, multi-use Olin Polyethylene makes a 
permanent moisture, vapor and draft barrier. For more in- 
formation and free booklet showing how Olin Polyethylene 
can save you time and money, write: Film Division, Olin 
Mathieson Chemical Corporation, 655 Madison Avenue, 
New York 21, New York. 

< 
jocsséecsasessseunieneneees tana 


FILM DIVISION 

OLIN MATHIESON 
CHEMICAL CORPORATION 
655 MADISON AVENUE 

: NEW YORK 21, NEW YORK 

0 Please send me free booklet and the name of 
~ my nearest supplier of Olin Polyethylene. 


title 





name 


Also under... AIA File No. 24-D (NN) An cornP? 





company 





address_— 


SOUTHERN BUILDING SUPPLIES for APRIL, 1958 For more details on above items, use Coupon on Page 68 





SUPPLY and DEMAND 





FHA’s Mason Forecasts 
Homebuilding Upswing 


The outlook for a continued up- 
swing in privately-financed home 
construction presently appears 
bright. 

That was the nugget in a re- 
cent report from FHA Commis- 
sioner Norman P. Mason. It in- 
dicated that February applications 
for FHA-insured loans for newly- 
constructed homes poured into 
FHA offices at a rate 70% higher 
than in February last year. 

The FHA commissioner said that 
applications covering 20,600 units 
in new one- to four-family homes 
were up 20% over the January 
volume. This is a continuation of 
the marked increase in applica- 
tions which during the first month 
of the year posted a gain of 64% 
over January of last year, he said. 

Meantime, Mason has initiated 
a series of steps designed to speed 
up processing of FHA insurance 
applications in its field offices. The 
new directives are planned both 
to clear up backlogs in some of- 
fices and enable all offices to stay 
well abreast of 1958 applications, 
he indicated. 

Action taken by FHA includes 
sending of “task forces’ from 
Washington to backlogged field 
offices to work on processing ap- 
plications. 

Thenceforth, it was announced, 
the mortgagee will be responsible 


NLMA VISUALIZES DATA 


At right is a crowning example of 
what visualization can do toward en- 
livening statistical comparisons. This 
new addition to the weekly National 
Lumber Trade Barometer of the Na- 
Manufacturers Assn. 
incorporated on a_ single 


tional Lumber 
is vividly 
sheet, now attached to all other statis- 
tical data on the subject. Also included 
on the illustrated page (but not shown 
here) are similar bar presentations of 
the year-to-date percentage compari- 
son with last year’s similar period, and 
unfilled orders in percentage of gross 
stocks. The report’s readability is en- 
hanced by use of light brown ink for 
beard illustrations. Black ink is used 
to print the graphic extension marks 
and comparative data. 


for the collection and payment of 
appraiser’s fee. The fee is to be 
established in accordance with 
local schedules. 


Retail Lumber Sales 
Surpass ‘57 Level 


Retail sales by lumber and 
building material dealers during 
January surpassed by 7% the vol- 
ume for the same month last year, 
according to the U. S. Dept. of 
Commerce. All retail sales na- 
tionally were estimated at $15.3 
billion for January. This repre- 
sented an increase of 4% from 
January 1957, but a 23% decrease 
from December 1957. 

The NRLDA retail lumber sur- 
vey for January showed volume 
for stocks 8.2% below that for 
January 1957, and sales up 3.6% 
over the first month last year. 
Regions showing January sales 
ahead of last year were West 
North Central, 19.2%; East South 
Central, 8.4%; West South Cen- 
tral, 24.3%; Mountain, 15%; and 
Pacific, 10.4%. 

The USDC report of wholesale 
trade showed sales of lumber and 
construction materials down 10% 
in January as compared to that 
month a year ago. 


D & B Finds Resolve 
To Ride Out “Slump” 


Despite a decided recession cur- 
rently in operation on the Ameri- 
can business scene, Dun & Brad- 
street recently reported finding 
few manufacturers embarking on 
crash programs to revive sales. 
Instead, the business service point- 
ed out, most are intensifying their 
regular selling efforts, while some 
are developing new approaches to 
ride out the recession. 

For example, a 100% non-re- 
course plan of financing ranges, 
water heaters, heating and _ air- 
conditioning units, and other home 
comfort equipment was recently 
announced by the Utility Appli- 
ance Corp., makers of such Gaf- 
fers & Sattler products. 

The plan essentially extends 
credit to those engaged in the 
industry, thereby increasing con- 
sumer spending at a time when 
it appears to be most needed. It 
is said to be the first of its kind 
to be offered dealers, distributors, 
and consumers in the United 
States. 

Under the plan, no down-pay- 
ment will be required of the con- 
sumer. Installations can be made 
by dealers with no investment in 
the equipment. All dealers are 
eligible for participation. 


COMPARISONS FOR THE WEEKS ENDED MARCH 15, 1958 AND MARCH 16, 1957 
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For exterior siding... 


suggest PONDEROSA PINE 


PONDEROSA PINE provides superior board 
and batten siding for commercial buildings as well as for 
residential use. Low in density, it is an effective insulator 
against summer's heat or the deep cold of winter. Soft- 
textured and lightweight, it mills accurately, nails easily, 
and handles and works well—important for on-the-job 
economy. Resistant to swelling, shrinking or warping, 
Ponderosa Pine also provides sturdy, long-lasting sheath- 
ing, subflooring, roof decking and light framing. 

For interior woodwork, too, Ponderosa Pine is eco- 
nomical to install and maintain. In its clear or knotty 
grades, Ponderosa Pine is today used for more paneling, 
windows and other architectural woodwork than any 
other wood in America. It is attractive and durable. And 
its ability to take finish treatments makes Ponderosa Pine 
a special favorite of homeowners. 

Always carefully dried, Ponderosa Pine can be recom- 
mended with complete confidence. 
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Get the facts to help you sell Ponderosa 
Pine. Write for FREE illustrated booklet 
to: WESTERN PINE ASSOCIATION, 
Dept. 708-K, Yeon Building, 

Portland 4, Oregon 


Western Pine Association 


: member mills manufacture these woods to high 
: standards of seasoning, grading and measurement 


idaho White Pine - Ponderosa Pine - Sugar Pine 
: White Fir - Incense Cedar + Douglar Fir - Larch 
Red Cedar-Lodgepole Pine- Engelmann Spruce 


Today’s Western Pine Tree Farming Guarantees Lumber Tomorrow 


For more details on above items, use Coupon on Page 68 





RANDOM LENGTHS 


Comment on Industry News and Trends 





HOW ABOUT N.L.M.A., P.C., N.R.L.D.A.? Again 
it appears that the producers and distributors of 
the materials used to build houses and other light 
structures are “muffing the ball’ while more ag- 
gressive groups take over the programming and 
promotion of a top-drawer merchandising meas- 
ure. We refer to the Women’s Housing Congress. 

First held in Washington in 1956 under the 
auspices of the Housing and Home Finance 
Agency, the women’s congress idea was appro- 
priated last fall by the publishers of McCall’s 
magazine as a promotion tool for its “Better Liv- 
ing’ advertising and feature section. HHFA had 
to forego continuance of the congress plan due 
to its cost and potential industry complications. 

Now comes a release from the Women’s Hous- 
ing Congress, Inc.,. announcing that the National 
Assn. of Home Builders and WHC will plan the 
agenda and conduct the national public-relations 
activity through joint committees. ‘National 
Home Week promotions and delegate selection 
will be in the hands of the 302 local chapters 
of NAHB. The sessions will be held at the Na- 
tional Housing Center” in Washington, headquar- 
ters for NAHB. 

The five-man board of trustees of the Women’s 
Housing Congress includes professional officers 
of the Portland Cement Assn., Better Heating- 
Cooling Council, National Assn. of Plumbing Con- 
tractors, Plumbing Fixture Manufacturer Assn., 
and the Copper and Brass Research Assn. How- 
ever, “at least 15 leading associations in the 
building materials and services business are ex- 
pected to collaborate with NAHB in the 1958 
Congress.” 

Collaborate, indeed! Why shouldn’t the Pro- 
ducers Council, National Lumber Manufacturers 
Assn., National Retail Lumber Dealers Assn., and 
other organizations of building supply manufac- 
turers and distributors be represented on the 
board of trustees? The women’s housing congress 
is a vehicle that can spotlight consumer attention 
nationally on modern home needs and the best 
materials and methods for building them. 

It’s high time the lumber producers, particular- 
ly, heed the need for more vigorous and positive 
promotion of wood products. This is truly “A Day 
of Decision for Wood” — for the species associa- 
tions which must approve and underwrite the 
promotion budget and plans. We’re so convinced 
of this that we gladly used this page last month 
to publish the precise thinking of NLMA’s Presi- 
dent Floyd McGowin of Alabama on “Challenge 
to the Lumber Industry.” 

In explaining the NLMA promotion plan be- 
fore the annual meeting of the Western Pine 
Assn. in San Francisco last month. MecGowin de- 
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clared: “By today’s standards, this merchandis- 
ing program is a modest one indeed — only a 
fraction of the kind of money being spent by 
our competitors. But it is important to you and 
me and to every man who has a stake in the 
future of this great industry.” 


TWO WINDOW MANUFACTURERS shave 
come up with potential problem-solvers for re- 
tailers. The president of the Capitol Products 
Corp., large producer of aluminum windows and 
other metal products, has urged the industry to 
make concerted efforts to reduce the number of 
sizes of windows used in American homes. Ex- 
plained CPC’s Eugene Gurkoff: 

“There are at least 3,000 different sizes of 
windows being installed in American homes. Of 
these, eight basic sizes meet half of all building 
requirements. The remaining 50 per cent require 
the manufacturer to operate facilities that force 
higher prices for all sizes.” , 

The Silcrest Co., Wisconsin millwork manufac- 
turers, has introduced a new “price protection 
guarantee.” First of its kind in the millwork 
industry, the guarantee gives Silcrest customers 
60 days’ advance notice of any price increase. 
“During this 60-day period all orders for normal 
requirements will be honored at the prevailing 
lower price.” 


FOUR CHANGES in Federal tax laws were 
recently requested of Congress in behalf of the 
National Retail Lumber Dealers Assn. by John 
Else, national affairs counsel. Appearing before 
the Ways and Means Committee of the House 
of Representatives, Else urged that: 

1. The Federal tax lien law should be amended 
to provide that the tax lien is not valid against 
a mechanic’s or materialmen’s lien unless notice 
of the tax lien is filed. (The present law places 
the government in the position of being enriched 
at the expense of those who furnished materials 
and labor to improve the property sold to satisfy 
the tax lien.) 

2. Cooperatives should be taxed on the same 
basis as the other corporations, so that all busi- 
ness will compete on a fair and equal basis with 
each bearing its share of the cost of government. 

3. Home-owners should be permitted to deduct 
from their income tax a portion of the cost of 
keeping their homes in good repair, which would 
prevent deterioration of the homes. This would 
help enable owners to expand and upgrade their 
properties, thereby preventing future slums. 

4. Income taxes should be lowered equitably 
for both individuals and corporations by re-ap- 
praising non-defense items in the Federal budget. 
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ALUMINUM FOIL 
Plus FIBERGLASS 


fell 


fo. COOL, COO 


Foil*Glass is a really revolutionary kind of fiberglass panel. It 
was developed specially for the patio cover market—to offset 
the common complaint that fiberglass patios are “too hot”. 
Foil*Glass transmits diffused light, yet deflects 80% of 
radiant heat and glare because it is laminated with perforated 
aluminum foil. Heat rays simply “bounce off” Foil*Glass! 


Foil*Glass has a striking new beauty never before attained by 
fiberglass panels. Its soft pastel colors and the metallic sheen 
of its crinkled aluminum lamination make it a panél hard to 
resist by the patio buyer. 

Foil*Glass combines the best features of fiberglass — 
beauty, translucency, strength and durability — with the heat 
deflective insulation of bright aluminum foil. In addition, its 
newly developed surface processing provides vastly improved 
color and weather stability. 

SPECIALLY 

PROCESSED 

FIBERGLASS 
PERFORATED 


FIBERGLASS ALUMINUM FOIL 


This diagram illustrates the cross section of new Foil*Glass, showing its 
laminated structure of perforated aluminum foil and polyester-fiberglass. 


To simplify your sales problems, Foil*Glass is made in one 
corrugation only — size 214” (23@”’). It is available in lengths 
of 8, 10 and 12 feet and in widths of 26” and 40”. There are 
four pastel colors: —Green, Blue, Yellow and Coral. 


Your area Resolite distributor will be happy to furnish you with 
samples of Foil*Glass, literature and the new, free dealer dis- 
play, and discuss dealer arrangements with you. If there is no 
Resolite distributor in your area, the factory will answer your 


inquiry promptly. 


Patent applied for 


It’s easy to demonstrate the non-glare 
and insulation effect of Foil*Glass for 
patio covering. Just let your customer 
hold a panel overhead, outside in the 
sun. 














This self-standing point - of - purchase 
display, in five colors, and carrying 
actual samples of Foil*Glass, is free to 
dealers. 


RESOLITE CORPORATION 


Zelienople, Pa. 
HOUSTON ATLANTA ®* TORONTO 


OTHER RESOLITE PRODUCTS: RESOLITE @ FIRE-SNUF © SECURITY PANELS © CONSOLITE SKYLIGHTS © COMPLETE INSTALLATION ACCESSORIES 
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TOP NEWS 


For Dealers, Wholesalers and Manufacturers 





PHIL CREDEN, above, will give a 
“repeat performance” in Chicago, IIL., 
as general chairman of the 5th annual 
exposition of the National Retail Lum- 
ber Dealers Assn. He master-minded 
the first NRLDA exposition in New 
York City in 1954. An alumnus of 
Mass. Tech, Creden serves as mer- 
chandising manager of the Edward 
Hines Lumber Co. He now also is 
busy as Chicago regional director of 
the Home Improvement Council. 


HIC Regional Groups 
Forming for Action 


Local chapters of all segments 
of the modernization industry are 
now being formed by 31 regional 
directors of the Home Improve- 
ment Council across the nation. 
Their purpose is to implement an 
all-out drive for home remodel- 
ing and repairs by pushing local 
phases of the second HIC $125,000 
home-owners contest. 

As Better Homes & Gardens 
kicked off the first contest in its 
January issue, American Home 
magazine will devote its July is- 
sue to the second HIC contest. 
It will name over 6,000 local HIC 
members, including hundreds of 
lumber and building supply deal- 
ers. 

Seen at right are four HIC re- 
gional directors: Ivan Foley of 
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Housing Bill to Cut Down-Payments, 
Extend VA Aid, Supply Loan Funds 


ANXIOUS OVER the upturn in 
unemployment and eager to spur 
more construction, both houses of 
the Congress rushed through an 
“anti-slump” housing bill last 
month. President Eisenhower was 
expected to sign it, although it 
“went too far’ on some Admin- 
istration measures and didn’t in- 
clude others. 

The -pending housing legislation 
eases minimum down-payments on 
FHA-insured home loans for one- 
to four-family homes. It provides 
for minimum down-payments of 
3% on first $13,500 of a house’s 
assessed value; 15% on the next 
$2,500, and 30% on the remainder. 

On VA homes, the bill increases 


Live Modern, Inc., New Orleans; 
W. M. Spurrier, H & S Lumber 
Co., Charlotte, N. C.; E. E. Wal- 
lace Jr., Republic National bank 
officer, Dallas; and Charles H. 
Underwood, credit official of T. J. 
Bettes Co., Houston. 


Underwood 


Wallace 


Spurrier 


the maximum interest rate from 
4%% to 4%%; extends VA loan 
guarantees for two years; author- 
izes $300 million for direct hous- 
ing loans to veterans. 

The bill authorizes $1,550,000,- 
000 more for the Federal Nation- 
al Mortgage Assn. to use in buy- 
ing FHA and VA mortgages from 
private lenders. 

The bill ends all governmental 
restrictions on discounts on VA 
and FHA home loans. 

Most builders expect the legis- 
lation, when enacted by Presiden- 
tial signature, to be a moderate 
spur to house construction. Many 
lenders say that fear or recession 
— and not lack of cash — is what 
keeps many families from going 
on with new home plans. 


Federal Court Approves 
Glass Producers’ Merger 


Dismissal of a Federal consent 
judgment under the 1948 “Flat 
Glass” antitrust law, originally 
enacted to prohibit merger of glass 
manufacturers without court ap- 
proval, was successfully achieved 
recently by the American Window 
Glass Co. of Pittsburgh, Pa., and 
the Blue Ridge Glass Corp. of 
Kingsport, Tenn. 

Effect of this U. S. district court 
action was essentially to sanction 
a proposed merger of the com- 
panies into a new organization, 
to be known as American-Saint 
Gobain. 

In commenting on the case, As- 
sistant Attorney General Victor 
R. Hansen, antitrust division head, 
stated: 

“Based upon a thorough study 
of this particular situation, the 
division concluded that the judg- 
ment’s purpose would be best ful- 
filled here by permitting the crea- 
tion of a new company with a 
modern glass plant, which should 
result in an effective integrated 
competitor in this field.” 
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“We doubled our glue orofits in four months with 
the Weldwood Counter Mode! Adhesive Center.” 


Clinton Whittles. The Paint Bucket, 228 Putnam Pike, Johnston, R. 1. 


New compact self-merchandiser stocks the 4 Weldwood Counter Model Adhesive Center is 

glues that cover 95% of your market—steps up free with your initial order. Floor model also 

your turnover, cuts inventory, saves valuable — available for larger stores. 

shelf space. Mail the coupon right now. Your 
~ hed United States Plywood Corporation 

Dept. SBS 4-58, 55 West 44th Street 

New York 36, N. Y. 


Please rush me my Weldwood Adhesive Center (counter 
® model) complete with Weldwood Adhesives assortment in 
e* WO O all the best-selling sizes at the special price of only $39.88. 
Retail value — $64.94.) 
Store Name 


Adhesives |: 


Address 
Presto-Set Glue @ Plastic Resin Glue peat eee 


Contact Cement @ Waterproof Resorcino/ Glue City - Zone 
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Put window beauty 
on your sales force! 








7 Andersen WINDOWALL that you deliver goes to work for you— 
telling builders and homeowners alike that you're a supplier of quality 


materials .. . that you take pride in what you offer your customers! 


The lasting customer satisfaction and pride of ownership that naturally go 
with Andersen Window Units create good will—and word-of-mouth advertising 


if for you. These nationally recognized wood windows give both builders 
eee and homeowners what they want. They’re easy to install; they operate smoothly, 
eliminating troublesome callbacks. And they give the owner window beauty 


that has never been matched by any other window! 


Yes, Andersen WINDOWALLS can be STAR SALESMEN for you! Put them 


ee 


to work as the star members of your sales force starting right now. 


Get more facts on profit possibilities with Andersen Wood Window Units 
from one of the distributors listed below. Or write Andersen, 
Bayport, Minnesota. 


<—ae Andersen Flexivent® Windows in a St. Louis home, Edward Francis Gordon, architect 


; Andersen Windowalls. ace query 


available from compiete stocks of these distributors: 












ALABAMA MARYLAND 

















































Birmingham Sash & Door Co. Mergus Millwork Co. 
Birmingham prea 

FLORIDA American Sash & Door Co. 
Huttig Sash & Door Co. Kansas City 
Jacksonville Lumbermen’s Supply Co. 
GEORGIA St. Joseph 

Huttig Sash & Door Co. yy Saha Sarees. 
Atlanta Toombs & Co. 

KANSAS Springfield 


Rock Island Wholesale Co. 
Wichita 

United Sash & Door Co. 
Wichita 

KENTUCKY 


Huttig Sash & Door Co. 
Louisville 


Weyerhaeuser Distributing Yard 


Louisville 
LOUISIANA 
Davidson Sash & Door Co. 


Alexandria, Lafayette and Lake Charles 
New Orleans Sash & Door Co. 


New Orleans 


United Sash & Door Co. 
Baton Rouge 


NORTH CAROLINA 
Huttig Sash & Door Co. 
Ci lotte 
TENNESSEE 
Huttig Sash & Door Co. 
Knoxville and Nashville 
Memphis Sash & Door Co. 
Memphis 
TEXAS 
Davidson Sash & Door Co. 
{Justin 
Huttig Sash & Door Co. 
Dallas 
VIRGINIA 
Huttig Sash & Door Co. 
R noke 
Morgan Millwork Co. 
{ ton 


QW ANDERSEN CORPORATION + BAYPORT, MINNESOTA 






PROMOTION TRIGGERS HOMEBUILDING SPREE 


PS 
about 


i . 
pian NANCING 


f 


; « ONSTRUCTION 


RETAIL LUMBER DEALERS 
throughout the country may soon 
find their share of the home con- 
struction market sharply increas- 
ing, predicts the Douglas Fir Ply- 
wood Assn. Along with the Lumber 
Dealers Research Council (Lu-Re- 
Co) and the National Plan Service, 
DFPA recently kicked off a pro- 
motion program centered around 
10 new home plans by Chris 
Choate, West Coast architect. 
The research council adapted 
plans to a four-foot module for 
use by Lu-Re-Co dealers. They are 
available also in conventional de- 
tailing. National Plan Service has 
construction blueprints from the 
plans available in both formats. 


SPAN SPECIALISTS 
Familiar faces at 1958 
dealer conventions in 
the South/Southwest 
were those seen here. 
David E. Cuckler, left, 
head of the Cuckler 
Manufacturing Co., 
Monticello, Iowa, de- 
tails the Steel Span 
building story to C. D. 
Robertson. “Chuck” 
Robertson is now Cuck- 
ler’s sales engineer in 
Kansas, Oklahoma, and 
western Missouri. He 
formerly managed Long- 
Bell’s Little Rock yard. 
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Other elements of the merchandis- 
ing kit are being provided by 
DFPA. 

Basic elements of the merchan- 
dising kit for the dealer’s Home 
Planning Merchandising Service 
are: 

1. Scale models of the 10 homes 
— shipped flat, ready for dealer to 
punch out and set up as focal units 
in counter displays. Each is an 
exact representation of the finished 
home, in full color and in a natural 
setting, including plants, fences, 
drives, and walks. The roof opens 
up to show the floor plan. 

2. Ten plastic transparencies, 
13” by 14%”, in full color and 
showing homes in attractive set- 


tings. An illuminated viewer for 
showing transparencies is included, 
either of plywood or cardboard. 

3. A large table-top catalog of 
the 10 homes. This companion piece 
to the viewer includes full-color 
illustrations identical to those of 
the transparencies, as well as floor 
plans and basic information on 
square footage and number of 
rooms. 

4. A starter set of give-away 
consumer catalogs, also with full- 
color illustrations and floor plans, 
and with a brief factual descrip- 
tion of each home. 

The 10 homes for which plans 
are available will appeal to a wide 
range of architectural tastes and 
building budgets. 

Each of the 10 homes in the col- 
lection has been carefully planned 
to include features which dealers 
are said to have found most in de- 
mand by customers: quality con- 
struction, ease of maintenance, 
privacy plus freedom, ample stor- 
age, and good design. 

DFPA and Lu-Re-Co are cur- 
rently following up on the intro- 
ductory exhibit of the Home Plan- 
ning Merchandising Service by 
taking it to regional dealer meet- 
ings throughout the country. Ray- 
mon B. Harrel, Lu-Re-Co executive 
vice-president, and DFPA Mer- 
chandising Director Dan B. Sedg- 
wick appear on convention pro- 
grams to acquaint dealers with the 
growing importance of component 
construction and how the new 
service can help them sell it. 


‘PINKIE’ 
TRAVELS 
FOR 
HUTTIG 


Meet the new sales supervisor for the 
Huttig Sash and Door Co. He is J. B. 
Pinkston, above, who for 12 years 
“eompiled an enviable record of con- 
sistently fine performance with out- 
standing services to lumber dealer 
customers” in North Carolina as a 
salesman for Huttig’s Charlotte ware- 
house and plant. A native of N. C. 
and a Navy veteran of World War II, 
“Pinkie” will travel Huttig territories 
in 20 states as Huttig’s sales super- 
visor, according to this firm’s vice- 
president and general sales manager, 
Ted Armstrong. 
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INTRODUCING 


Tail’ Patio He 


another quality product of 


iw 


Every Flair awning customer is 

an easy prospect for a beautiful Flair patio. 
Sell each one on the ensemble idea 

to complete the beauty of the home . . . to 
increase its size and hospitality 

area. The same scientifically engineered Flair 
construction, quality and eye-catching design, 


nake “companion sales” of the patios a breeze. 


Flair patios are made of Alcoa Aluminum, 


- ALUMINUM not inferior imports. 





A DEFINI Glee LLING PLAN! 





In Compact Simple, Easy 
KD Carton Installation 


Saves storage space, easier to handle. Step-by-step diagrams in each carton 
Everything complete in one package show how to assemble Flair awnings. All 
simplifies ordering, stocking, selling and you need is a wrench, screwdriver and 
installing. ice pick. Normal time: 6 minutes. 


SEAVIEW INDUSTRIES, INC., BOX 397 
INTERNATIONAL AIRPORT BRANCH e MIAMI 48, FLORIDA 


A Complete a“ 
° 4 Please n your new [-] | am a DEALER 
Sample Kit bf 1958 f or (_] DISTRIBUTOR 





Contains miniature awning, samples of all is 
extrusions, slides, a viewer and photos of | 1 aa 
Flair awnings. Everything you need to 


lorful Training Film ae 
make the sale. 


ate M1 
to se 
shows how Address. . 
Flair awnings: 


Civ... 
ee ee ee ee 2s oe se a a 


=& = EB eee ee 


PROMPT DELIVERY GUARANTEED 





ENTERS ITS 
THIRD BIG YEAR 
OF SUCCESSFUL 


SELLING ACROSS THE NATION 





North, South, East, West .. . it's always Flair 
weather for selling Flair awnings. Because they're 
adjustable, they can remain up all the year. 


Y 


Mena eT 


a 


WEST 

The prevailing ranch 
house home is greatly 
enhanced by adding 
Flair fold-down 
awnings. 


as 


4 


< 
<) 


y SEAVIEW, 
yr 


fold-down awnings 

for 5G 
SAME QUALITY PRODUCT 
NEW LOOK OF BEAUTY 


With more advantages than any other awning on the market today, 
Flair paves the way for your biggest profit year. Engineered for years 
of trouble-free service, they adjust to any angle, fold down easily and 
have a distinctive modern spear. Flair makes possible seasonal sun 
control, keeps rooms up to 15° cooler, assures maximum weather 
protection. Their white undersides provide diffused light within the 
home and a sturdy, continuous hinge across the top allows quick 
storm protection. Large gutters dissipate the heaviest rainfall and 
extruded aluminum frames and hardware give maximum strength. 


ALUMINUM OR FIBERGLAS PANELED 


Exclusive Ferno-bake oven process locks in color. Choice of 10 decorator 


colors, 5 Fiberglas, 5 Aluminum. 





Windows are protected from 
violent weather. Flair awn- 
ings also guard against 
breaking and entering by 
adding a bicycle lock to the 
patented wall bracket. 














Rimco ‘Vent’ 
and Rimco ‘View’ 


NOW! A REMOVABLE 
Wood Window Unit for 
Standard Frame Openings. 


The “SIX-TEN” Unit provides the Home 
Builder and Owner with Benefits galore! No 
more problems with Special Openings, and 
vet a completely Weather-stripped and 
perfectly Balanced REMOVABLE Unit. 


Many built-in, sales-proven Features: 
Rimco ‘’Basement’’ Selected Western Ponderosa Pine, Treated 
— All Glass Bedded — Wide Size Range — 
Rimco ‘’Casement”’ Sturdy and Anodized Aluminum 


Weatherstrip, Factory Applied. 


YOUR GUIDE TO WINDOW QUALITY 
If RIMCO Wood Window Units QUALITY Z=,.- S\APPROVED ~ ‘ 
He Faeaicaros G os wo. 603 
are not available American W000 WINDOW Institute )’) 
CONFORMS - UNITES STATES COM STRO ROR S / 
from your source of supply, ~ — arenaumeeneren 
write our FACTORY DIVISION Properly constructed « Properly balanced 
for name of your nearest distributor. ca i aaa ai 








Quality Products of 


FACTORY DIVISION 


TORPANILLWORK COMPANY 


Rock Island, Illinois 
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RAOCOVING UP 
im the industry 





Weyerhaeuser Sales Co... . R. S. 
DOUGLAS, vice-president and gen- 
eral manager of Weyerhaeuser 
since 1950, has been elected ex- 
ecutive vice-president. Douglas 


joined Weyerhaeuser in 1923. In 
addition to his duties as executive 
vice-president, he is a director of 
Weyerhaeuser Sales Co. and a 
member of its executive commit- 
tee. 


Kennatrack Corp. RUDY J. 
KOPORIC has been named general 
sales manager of this Indiana glid- 
ing door hardware manufacturer. 
Kopore previously managed the 
company’s domestic sales division. 
Norman Metzler, previously in- 
dustrial sales manager, has been 
appointed assistant general sales 
manager. 


Federal Housing Administration 
: . W. BEVERLEY MASON JR. has 
been appointed assistant commis- 
sioner for technical standards. For 
the past three years Mason served 
as director of the FHA urban 
renewal program. He _ succeeds 
Charles A. Bowser, who resigned 
to become director of Webb and 
Knapp Communities, Inc. 


Zonolite Co... . J. A. KELLEY has 
been elected company president of 
this producer of vermiculite in- 
sulating materials. He succeeds 
J. B. Myers, who resigned. Kelley 
joined Zonolite in 1946 and was 
responsible for the development 
of extensive Zonolite mining and 


20 


milling developments in South 
Carolina, and for installation of 
plants in many cities in the South. 
Elected a vice-president in 1953, 
in 1956 he was named executive 
vice-president of the firm. 


The Stanley Works .. . LARRY L. 
PUTZEL has been named manager 
of the Midwest division of the 
Stanley Building Specialties Co., 
a Stanley Works subsidiary locat- 
ed in North Miami, Fla. He will 
continue to serve as manager of 
the Southeast division, too. A 
graduate of the University of 
Georgia and a native of Macon, 
he has served with the General 
Bronze Corp., Arnold Products, 
and National Aluminum Enter- 
prises. 


Southern Sash Sales & Supply Co., 
Inc. . . . WALTER A. BOWE has been 
named sales promotion manager 
of this manufacturer and nation- 
wide distributor of the Ualco line 
of aluminum windows. Bowe has 
served as an advertising director 
for the General Electric Co., and 
as advertising and public rela- 
tions manager for the Carrier Corp. 


Morris Bowe 
Celotex Corp. .. . M. M. MORRIS 
has been named general line mer- 
chandising manager for Celotex. 
He has been insulation sales man- 
ager in Chicago headquarters since 
1949. With Celotex since 1941, 
Morris is a graduate of the Uni- 
versity of Wisconsin. 


Stanley Works ... JOHN F. BATES 
has been appointed manager of 
builders hardware sales. Bates 
joined the Stanley Works in 1945, 
and has been Eastern regional 
manager of sales for Stanley Hard- 
ware since 1956. 


Arrow Fastener Co. .. . TED 
MACHANOFF is the new Southeast- 
ern regional manager of this 
Brooklyn, N. Y., producer of sta- 
pling machines, hammers, and 
staples. From 529 Tyvola Road, 
Charlotte, N. C., Machanoff now 


Machanoff Griffin 
services Arrow accounts in Vir- 
ginia, North Carolina, South Caro- 
lina, Georgia, Alabama, and Ten- 
nessee. 


Resolite Corp. ... G. D. GRIFFIN 
has been appointed Southeastern 
regional sales manager of this 
Zelienople, Pa., manufacturer of 
structural plastic panel. His new 
office is located at 204 Fourteenth 
St., N. W., in Atlanta, Ga. A vet- 
eran in the sale of fiber-glass plas- 
tic panels, Griffin served in a simi- 
liar position with the Alsynite Co. 
of America. 


9 Southerners Serve 
on VHMCP Committees 


Nine Southern retail lumber 
dealers recently were appointed 
to serve on regional committees 
of the Voluntary Home Mortgage 
Credit Program. 

They include: Samuel F. M. 
Adkins Jr., Adkins Lumber Co., 
Easton, Md., Region IV; William 
T. Spencer, Spencer Lumber Co., 
Gastonia, N. C., Region V; Charles 
W. Peek Jr., Peek - Hightower 
Lumber & Supply Co., Inc., Cedar- 
town, Ga., Region VI; Ben P. 
Eubank Sr., Ben P. Eubank Lum- 
ber Co., Lexington, Ky., Region 
VII; Leslie Everitt, Long-Bell Di- 
vision of the International Paper 
Co., Kansas City, Mo., Region XI; 
E. Shelby Hill, Hill Lumber & 
Supply Co., Monroe, La., Region 
XII; and G. T. Hollis, Interstate 
Lumber Co., Dallas, Tex., Region 
XIII. 

Serving on the national VHMCP 
committee are H. J. Munnerlyn of 
Bennettsville, S. C., and Elias W. 
Nuttle of Denton, Md., as the al- 
ternate. 

The VHMCP endeavors to pro- 
vide more mortgage money from 
private lending institutions for 
FHA-insured and VA-guaranteed 
loans in areas where such funds 
have been non-existent or in short 
supply. 
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Lets 


make money with 
Ci CO windows! 


Let’s Go With Quality... 


Apco Quality! 


Sell time-tested Apco Aluminum Windows 
. . . performance-proved in over 1,300,000 
installations. Meets or exceeds DH-AI speci- 
fications . . . used in America’s finest homes. 
Backed by manufacturer’s guarantee. 


Let’s Go With the 
Complete Apco Line! 





Apco single-hung, horizontal slide and 
picture windows. Apco Patio Doors, too! 
Custom sizes for unusual openings. 


1901 Franklin e 
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Let’s Go With Real 
Window Beauty! 


Manufactured with beautifully finished 


aluminum’ extrusions. Horizontal muntin 
and divided light arrangements. Fin trim. 
Harmonizes with all architectural styles. 


Let’s Go With Profits! 


Sell the line with builder and customer 
acceptance all over the country Apco. 
Turn your stock faster make more 
money. Complete warehouse stocks available 
for immediate delivery. 


Houston 2, Texas 


For more details on above items, use Coupon on Page 68 






































volume in the months ahead: 
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lywood 


DFPA-first again to open new markets for you 
New vacation cabin promotion fits the trend to leisure living. Tie-in for profitable plus sales. 


41. Advertising ond pub- 4 2. Cabin Plans *designed 
licity pre-sells idea . . . tells by top architects make your 
your customers “enjoy leisure yard ‘cabin planning head- 
more in a vacation cabin... quarters.” Order plans for 
see your lumber dealer.” your customers from DFPA. 


3. Sales Tools* includep 
big, full-color idea booklet 
showing cabins, floor plans. 
Also tie-in newspaper ad 
mat for your own promotion. 


*Write DOUGLAS FIR PLYWOOD ASSOCIATION, Tacoma, Washington, for samples and complete information. 


REMEMBER! Stock and sell only DFPA quality grade-trademarked plywood 
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Famous for 


Quality 
in Hats 


Used by permission of 
JOHN B. STETSON 
COMPANY 


Particular buyers in 
every field seek the best. 
As trademarks take on 
lustre, they serve as 
guideposts to quality. 
Thus NOYO, trademark 
of Union Lumber 
Company, has come to 
stand for REDWOOD 
AT ITS BEST. 


Certified K. D. 
VG & FG Stock 
All Patterns 
Mouldings 


Redwood’s most desirable 
qualities fulfill your 
expectations. 


MIXED CAR 
SHIPMENTS 


Carefully assembled cars 
mean damage-free 
unloading —help keep 
true—“‘once a Noyo 
Dealer—always.” 


UNION LumBER COMPANY 


SALES REPRESENTATIVES 
THROUGHOUT THE NATION 


TREE FARMERS AND 
MANUFACTURERS 


FORT BRAGG 
CALIFORNIA 


San Francisco 
Los Angeles 
Park Ridge, Ill. 
New York 


Member California Redwood Association 


For more details on above items, use Coupon on Page 68 























INCINERATORS 


FOR APARTMENTS, 


<< 


om all! floors. 





Flue-fed Incinerator 
peoriies waste disposal 
f 


SCHOOLS, STORES, 
HOSPITALS, 
HOMES, 
FACTORIES 


—_— 


| 





























Floor-fed model (fed through fire 
door) for industrial-commercial 
use. Available also in garden-es- 
tate models and prefabricated 


steel shell units, 





DONLEY Automatic Safery Burner 


ras 
Simplified planning, ease of construction 
and trouble-free operation are assured when 
you utilize DONLEY Incinerator Compo- 
nents. They are available in sizes to meet 
all requirements. 


DONLEY Safety Burner with Automatic 
Timer provides a succession of small fires 
that prevent excessive draft and destructive 
heat created by ordinary once-a-day burning 
of large accumulations, 


To aid contractor, complete installation 
blueprints are furnished with all units. 


Sent free upon request, 12-page DONLEY 
Incinerator Catalog is packed with helpful 
information, charts, photos and construction 
drawings. You'll want a copy at your elbow. 
Write for it today. 


8 yy” x 1 1” 
DONLEY 
Incinerator 
Catalog for 
your file. 


THE DONLEY 


BROTHERS COMPANY 
13981 MILES AVENUE 
CLEVELAND 5, OHIO 


6672-DB 
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several 


very 
profitable 





istributorships 
still open 








in 
misceramic 
tile 


Ceramic tile is the trend! ...the national hom 
magazines, building supply journals, architect 
and trade experts say so—and tile sales then 
selves prove it! Dealers want Misceramic T 
...Wwe at Misceramic, in just 6 months, have 
received over 3,000 dealer inquiries—from every 
section of the country! Misceramic offers you 
as a distributor a complete line of ceramic floor 
and wall tile and all the accessories ... prompt, 
efficient service .. . action getting advertising to 
dealers and consumers. The business is her 
...now... where you are. Distribution in a 

ited number of virgin areas is open. For 
information ... Write, Wire or Call Today! 


Miscerarmmic Tile 


Cleveland, Mississippi 


Shown, Mediterranean Biue » 
from the Misceramic Clas 








Get this technical file today . . . 
available from Dur-O-wal. 


Te 
om “te a 
Sean mien 


Dur-O-waL is custom-fabricated to lay flat and tight in 
the mortar bed. Research tests demonstrate that ‘a wall 
with five courses of reinforcing is 260% stronger than 
non-reinforced masonry walls with Class B mortar and 
245% stronger than walls constructed with Class A mor- 
tar.”” “Where strong mortars are used, the strength of the 
wall increases as the amount of steel increases.” Dur-O- 
waL, reinforcing pioneer and recognized standard of 
quality, is preferred for its unexcelled performance. 


10” Cavity Wall 8’’ Masonry Wall Isr 12” Tied Wall 
No. 10 Dur-O-wal No. 8 Dur-O-wal No. 12 Dur-O-wal 
Single Side Rods 16” c. toc. 16" ¢. toc. 
16” ¢. to c. 
With Drip Cross Rod 
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a 
®) 


@ Exceeds ASTM Specifications 
@ 33% more lbs. of steel* 
@ Increases wall strength 85°, ** 


@ Mechanical Bond Strengthens Mortar 
Lock 46° 1 


@ Deformation 77°%% more effective tt 


@ Packaging excellence assures handling 
ease. Bundles clearly marked on 
each end in 10’ lengths 


@ Distributed everwhere from 8 strate- 
gically located manufacturing 


plants*** 


Be money-wise. Insist on high- 
performance Dur-O-wal for 
maximum economy. 


A\TRUSSED DESIGN BUTT WELD 


DEFORMED RODS 


Rigid Backbone of Steel For Every Masonry Wall 


Dur-O-wal Div., Cedar Rapids Block Co., CEDAR RAPIDS, IA. Dur-O-wal Prod., 
Inc., Box 628, SYRACUSE, N.Y. Dur-O-wal Div., Frontier Mfg. Co., Box 49, 
PHOENIX, ARIZ. Dur-O-wal Prod., Inc., 4500 E. Lombard St., BALTIMORE, MD. 
Dur-O-wal of III., 119 N. River St., AURORA, ILL. Dur-O-wal Prod. of Ala., Inc., 
Dur-O-wal of Colorado, 29th and Court St., 
TOLEDO, OHIO 


Box 5446, BIRMINGHAM, ALA. 
PUEBLO, COLORADO Dur-O-wal Inc., 165 Utah Street, 
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* Truss type Standard Dur-O-wal has 33% more weight of 
high tensile steel per lineal foot. 


** Standard Dur-O-wal, Class A Mortar every other course. 


16”oc 
tT Mortar Lock tests from independent research studies. 
tt Bond tests from independent research studies. 


*** Reduces shipping costs 
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PLYWOOD ASSN. ADDS 3 FIELD MEN IN SOUTH 


Ogle Locke 


T. J. ROY JR., Homer A. Locke 
Jr., and Alexander J. Ogle have 
recently been added to the Doug- 
las Fir Plywood Assn.’s field pro- 
motion staff to work out of South- 
ern regional offices, according to 
DFPA Managing Director W. B. 
Difford. 

Roy works out of the Dallas 


Roy 


office, calling on the trade in the 
New Orleans area. He holds a 
bachelor of architecture degree 
from Tulane University, and has 
been associated with these New 
Orleans architectural firms: Bedell 
and Nelson Engineers, Inc.; Col- 
bert & Lowrey; McCoy and Low- 
rey; and Wogan and Bernard. 


SUNHOUSE SHINES IN CHRISTMAS PARADE 


“Suntan All Winter in Your Own Backyard” was the theme of a decorative 
float that appeared in the annual Christmas parade at Kannapolis, N. C. The 
float “stole the show,”’ according to Lenord Barlow, owner of the B & W Supply 
Company in Kannapolis. He created the display with Cal Stephens, American 


Sisalkraft representative. 


It featured a Sisal-Glaze plastic sunhouse and, of course, an attractive model. 
Although the temperature was a chilly 35 degrees, the little lady was comfortable 
in a bathing suit inside the sunhouse. Barlow reported a noticeable increase 
in the interest shown in this new plastic material after the parade. 
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A native of Nashville, Tenn., 
Locke operates out of Birming- 
ham, Ala., and reports to DFPA 
regional headquarters in Atlanta. 
He is a graduate of Tennessee 
Polytechnic Institute and recent- 
ly served as a salesman in the 
Knoxville, Tenn., area for Ameri- 
can Houses, Inc. 

Ogle is a graduate of North- 
western University and recently 
was associated with Griffith Con- 
sumers Co. of Washington, D. C., 
as operations engineer. He will 
make his headquarters in Wash- 
ington. 

DFPA field promotion men seek 
to increase volume use of fir ply- 
wood through personal calls on 
specifiers and large users in major 
markets, chiefly in the construc- 
tion and industrial fields. They 
operate throughout the country in 
10 regions. 


Florida’s Miami Has 
3-Way Industry Center 


The world’s first triple-service 
structure for housing the principal 
factors of the building industry 
was dedicated in Miami, Fla., on 
March 16. The Dupont Plaza Cen- 
ter serves architects, engineers, 
decorators, builders, manufactur- 
ers, contractors, and allied organ- 
izations. 

The $11,000,000 project consists 
of the Architects International Bu- 
reau of Building Products, the No. 
1 Miami Office Building, and the 
Dupont Tarleton Hotel. It includes 
100,000 square feet of exhibit 
space, 70,000 square feet of office 
space, and a 301-room hotel. 

Hailed as the showcase for the 
world’s finest building products, 
the center is destined to become 
a hub of international activity. Its 
purpose is to coordinate architec- 
tural and construction interests by 
maintaining a permanent exhibit 
of building materials and decora- 
tive products so that engineers, 
decorators, contractors, home- 
builders, and persons from all 
over the world may see and ex- 
amine actual products. 

The Miami center will be to con- 
struction industry personnel what 
a legal reference library is to an 
attorney. 

Only building products made by 
manufacturers of highest integrity 
are accepted by the exhibit con- 
trol board of the Architects Inter- 
national Bureau of Building Prod- 
ucts. 
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free Booklet For Your Customers 


...felps you sell more 
Lion 
Asphalt 
Roofing 
Products 


TION ASPHALT LION BLIND 
NAILING CEMENT. 


PLASTIC CEMENT LION ASPHALT 


LION ASPHALT 
R. D. PRIMER 


ROOF COATING 
LION METAL 


LION ASBESTOS 
COATING NO. 3 


ASPHALT ROOF 


LION ROOFING COATING 


“‘do-it-yourselfers” alike. Your distributor has 
for you a reasonable quantity of this helpful 
booklet. Why not order a supply today. Just 


Here’s one of the most practical sales aids you 
can use... and it costs you nothing! Booklet 
tells, step-by-step, how to repair roofs, how 


TRADEMARK OF MONSANTO CHEMICAL COMRANY 
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to dampproof walls and foundations with 
ready-to-use Lion Asphalt Roofing Products. 
Practical guide for professional roofers and 


ask for ‘““Roof Repairs Are Easy’. Then put 
it to work for you to help increase your sales 
of Lion Asphalt Roofing Products. 


Free Technical Bulletin Also Available to You 
Complete information on all Lion Roofing Products. Data will be helpful 
to you and to your sales personnel in suggesting proper application. 
Bulletins are available free from your Lion Roofing Products distributor. 


ON OIL 


A Division of Monsanto 
Chemical Company 
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NLMA Adds Three 
to Service Personnel 


Erwin Olson 
THE NATIONAL Lumber Manu- 
facturers Assn. has three new 
additions to its staff in Washing- 
ton, D. C. 

Miss Dorothea Olson has joined 
the public-relations staff as fea- 
ture editor. She replaces Kay Ses- 
sions, resigned. Since 1954 Miss 
Olson had served the National 
Assn. of Dental Laboratories as 
editorial and business manager 
for the NADL Journal. She also 
served as publicity manager for 
the association. 

Arthur McMurray Erwin has 
been appointed assistant counsel 
of the National Lumber Manufac- 
turers Assn. He succeeds William 
E. Sanders, who has been assigned 
to full-time work with the Forest 
Industries Committee of Timber 
Valuation and Taxation. Erwin 
formerly served as labor relations 
attorney with the National Labor 
Relations Board and the U. S. 
Chamber of Commerce. 

Ira P. Bradford has been ap- 
pointed director of legislative 
relations for NLMA. He _ joins 
NLMA’s headquarters staff after 


having served as Washington rep- 
resentative for Indiana Standard 
since 1949. Bradford received a 
law degree from Georgetown Uni- 
versity. He also is a graduate of 
the Harvard School of Business. 


TV Show to Feature 
Homebuilding Values 


More than 10 million Americans 
may soon be viewing each week 
a half-hour TV program, featuring 
stories about homebuilding and 
home improvements. It is being 
coordinated by the Producers 
Council, Inc., in cooperation with 
leading materials manufacturers, 
trade associations, and building 
periodicals. 

The program, “Building Ameri- 
ca,” will be nationally distributed 
to television stations by the Public 
Service Network of Princeton, 
N. J. Consisting of four 54-minute 
feature stories and 22-minute in- 
terview, it will cover all aspects 
of building and construction. It 
will be moderated by Norman 
Brokenshire to form a complete 
half-hour show. Four one-minute 
local advertiser spots in the pro- 
gram may be sold by individual 
TV stations. 

Originally inspired by the coun- 
cil, the TV show received immedi- 
ate support from the American 
Institute of Architects, Home Im- 
provement Council, National Assn. 
of Home Builders, National Assn. 
of Plumbing Contractors, local 
chapters of the Associated General 
Contractors of America, and the 
National Retail Lumber Dealers 
Assn. 


EAST TEXAN IS STATE’S 1,000TH TREE-FARMER 


B. R. Darby, left, was 
honored as the 1,000th 
Tree Farmer in Texas 
with a recent outdoor 
dedication at his farm 
in east Texas. 

Kenneth Nelson, right, 
chairman of the Texas 
Tree Farm Committee 
made awards to some 
50 Texas landowners. 

Darby was presented a 
certificate as the state’s 
1,000th Tree Farmer. 
Guests at his farm wit- 
nessed thinning, plant- 
ing, and other demon- 
strations of modern 
forestry. 


Tree-Farming Increases 
in 12 Western States 


A net increase of 158 units dur- 
ing 1957 brought the Western Pine 
tree-farm roll to 1,279, totaling 
6,490,546 acres, it was reported 
by E. L. Kolbe, chief forester for 
the Western Pine Assn. Certified 
acreage represented 27 per cent 
of all privately-owned commercial 
forest land in 12 Western states, 
he said. 

In total number of certified 
Western Pine tree farms, Idaho 
continues to lead, with 655. Wash- 
ington is second with 245. Cali- 
fornia ranks third with 198, and 
Oregon is fourth with 107. 


LOYD B. CHAPPELL 
OF S-B-S IS DEAD 


LOYD B. CHAPPELL of Loyd B. 
Chappell & Associates died on March 
14 at his home in Beverly Hills, 
Calif., after a short illness. Chappell 
and his organization since 1924 had 
represented W. R. C. Smith publica- 
tions on the West Coast. He had sold 
advertising in SOUTHERN BUILDING 
SUPPLIES since its founding in 1946. 

Concerning Chappell, W. J. Rooke, 
chairman of the board of the W. R. C. 
Smith Publishing Co., said: “He had 
a host of friends in advertising and 
marketing circles who will be sad- 
dened by his passing. 

“His conscientious and loyal efforts 
have been an important factor in 
building an appreciation of Southern 
markets among building material 
manufacturers in the Western terri- 
tory. He contributed substantially to 
the success and progress of the Smith 
publications. 

“For the more than 33 years that 
Loyd was our associate and friend, 
we are profoundly grateful.” 
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Contact Your Nearest 
Dierks Representative: 


ARKANSAS 

EL DORADO 
Billy Jack Smith 
721 Liberty 

FT. SMITH 
Bill Chisholm 
P.O. Box 744 

LITTLE ROCK 
Ray Glover 
P.O. Box 2098 


oy F. Landes 
P.O. Box 2098 


KENTUCKY 
OWENSBORO 


Russell McAlister 
P.O. Box 391 


LOUISIANA 

ALEXANDRIA 

Lloyd Click 

402 McArthur Drive 
NEW ORLEANS 

Doyne Smelser 

242 Little Farms Avenue 
SHREVEPORT 

Buddy Neal 

P.O. Box 631 

413 Louisiana Bank Bidg. 


MISSISSIPPI 
CRYSTAL SPRINGS 
C. E. Kiumb Lumber Co. 
P.O. Box 391 


MISSOURI 
KANSAS CITY 
Luck L. Cox 
1006 Grand Ave. 
LIBERTY 
W. M. Hall 
481 E. Kansas St. 
SPRINGFIELD 
Jack C. Carter 
National Station 
P.O. Box 2047 


NORTH CAROLINA 
CHARLOTTE 
Fred Carder, Jr. 
3139 Willow Oak Road 


OKLAHOMA 
ARDMORE 
F. W. Nims, Jr. 
P.O. Box 1911 
1702 Third - SW 
LAWTON 
John G. Burnett 
1622 No. 24th St. 
OKLAHOMA CITY 
F. K. Duncan 
P.O. Box 3672 
2201 Classen Bivd. 
TULSA 
W. B. Campbell 
P.O. Box 253 


TENNESSEE 
MEMPHIS 
Duke Forest Products, Inc. 
P.O. Box 6251 
213 Plaza Building 
3387 Poplar 


TEXAS 
ABILENE 
J. Hunter Lamb 
Wooten Hotel 
AMARILLO 
R. H. Kelly 
P.O. Box 214 
CORPUS CHRISTI 
Joe T. Holland 
P.O. Box 1956 
101 W. W. Jones Bldg. 
DALLAS 
Clay Burnett 
Burnett Forest Prod. Sales Co. 
924 ICT Building 
HOUSTON 
D. J. Saunders 
P.O. Box 1654 
SAN ANTONIO 
J. P. Hart 
P.O. Box 2165 
Gibbs Building 
TYLER 
Morris C. Wells 
P.O. Box 461 
105 E. Hillsboro 
WICHITA FALLS 
Clarence L. Moore 
P.O. Box 982 





Dierks stack window units 
make good salesmen for you! 


Dierks Stack Window Units add dramatic interest to any home, and dramatic 
sales and profits for dealers! They are the utmost in window styling, combined 
with convenience and ease of operation! 


Dierks Stack Window Units are manufactured in three heights and nine 
widths. The basic unit is fully assembled, inspected and packed two units per 
cardboard carton, labeled as to glass size and whether a fixed or gear operated 
unit. They can be used singly or in a window wall or in ribbons. Both fixed and 
gear operated units are completely weatherstripped; sash is glazed and bedded. 
In the case of gear operated units, the hardware is applied and the window 
operable, including aluminum screens. 


Fixed units are prepared for easy conversion to gear operation by home 
owner after installation. Design permits the use of an extra panel of glass 
for storm window. 


Easy gear operation, easy locking, easy in- ATTRACTIVE MODERN SIDIN 
stallation, easy to live with—that’s the story of _ Shown in the home aboy, e 
Dierks Stack Window Units. Call your nearest iS another dramatic Utilization 


Dierks sales representative or write direct. Write Pi... Pine 
e information. 





“the choicest lumber products 
from one of the South’s largest private tree farms”’ 


Dierks forests, Inc. 


General Sales Offices: 810 Whittington Ave. ¢ Phone NAtional 3-7766 © Hot Springs, Arkansas 
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IMPROVED . 
Ons U0QirE, spun WooL 


SPUN WOO, 
Last 7 


INSULAIRE more than meets the most rigid Federal specifications 


Standard sizes readily avaclable 
Odd sizes on reguest 


or any other that calls for a FIRST quality permanent mineral wool. 
Each bag or tube is FULLY guaranteed. SATISFACTION is a must 
when you handle !NSULAIRE 

24 HOUR TRUCKING DELIVERY IN MOST CASES 





INDUSTRIAL PRODUCTS CO., INC. 
MT. PLEASANT, TENNESSEE 
PHONES — DR 9-3227 - 3228 


For complete information 





write or telephone today to 











PRE-PACKAGED 


N 


PRE-PRICED 


FOR 


CONVENIENCE, LONG PROFIT 
AND QUICK CASH SALES 


To meet the demand for handy retail packaging, 
we are now offering our Aluminum Nails and 
Aluminum Insect Screening in two handsome dis- 





TEMPRITE 
ALUMINUM NAILS 


Each polyethylene bag contains a 
generous supply of tempered Alumi- 
num Nails, pre-priced at 25c. Dis- 
play board 24” x 24” included free 
with initial 150 bag carton order 
Label gives size and type of nail 
with suggested uses on back. A fast 
turnover item. Eliminates weighing, 
sacking, lost nails on floor, tedious 
calculating. 


play units. Your inquiry on specifications and 


prices is invited. 


Send Your Inquiry Direct to 


PHIFER WIRE PRODUCTS 


TUSCALOOSA, ALABAMA 


QUIK-TAK 
ALUMINUM SCREEN 


Each roll 66” long for average 
window or screen. 16 rolls to carton. 
Shipping carton converts to floor dis- 
play. Available in standard widths 
from 24” to 48”. Each roll banded 
to show width, length and retail 
price. Saves time-consuming measur- 
ing, cutting and price figuring. 
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Women Express Need 
For Better Kitchens 


Better-arranged kitchens and 
more integrated sewing centers 
appear a “must” on the future 
boards of American homebuilders 
and architects. 

That is a conclusion to be drawn 
from reports of the recent Con- 
gress of Better Living in Washing- 
ton, D. C., where 100 women acted 
as spokesmen for America’s 49- 
million families. The conference 
was sponsored by McCall’s maga- 
zine. 

Women at the congress spelled 
out the framework in which the 
modern family lives, in many cases 
a reversal to old-fashioned cus- 
toms. Since only three out of the 
100 considered the kitchen as 
“strictly for cooking,” one of the 
biggest complaints was that the 
present kitchen is usually too small 
and that it lacks sufficient storage 
and counter space. 

The women preferred a U- 
shaped kitchen plan with a pen- 
insula sink, or a sink below a 
window. 

A U-shaped kitchen arrange- 
ment was favored because it re- 
quires a minimum of movement 
in preparing meals. The U-plan 
also reduces traffic and interfer- 
ence by the rest of the family, 
according to one housewife. The 
sink with a window above it gives 
a feeling of outdoors, it was stated. 

The kitchen should also make 
provision for recreation or the 
diverse interests of every family 
member, in accordance with the 
new design for living, where it 
becomes a room for almost every 
family occupation and_ interest. 
This new role of the kitchen calls 
for a broader architectural con- 
ception of women’s needs in the 
home. These views were interest- 
ing, inasmuch as delegates were 
selected on the basis of their 
proven grasp of family and home- 
making problems. 

Better than 90 per cent of the 
delegates revealed they sew from 
an urge to “create” and all agreed 
that house designing of the future 
should incorporate plans for an 
integrated sewing center. 

The delegates differed as to 
where the ideal sewing center 
should be. Many women preferred 
it in the same area as the laundry 
room. Those in favor said it was 
invaluable to have an iron at hand 
to press seams at every stage in 
sewing. Also, they contended, 
when women are sorting out their 
wash they can put aside those 


things requiring mending. Others 
like the laundry because they get 
the mending when the clothes or 
linen come out of the dryer. Others 
prefer to iron things immediately, 
right after mending. 

A number of the women said 
they would like to have their sew- 
ing center in the family room o1 
near the bedroom, or have it com 
bined with the utility room. 


NADFPM Head Sees 
Boom in Pump Sales 


A realistic appraisal of the elec- 


tric water systems market for the 


next five years indicates a steadily 
increasing sales potential from 
939,500 units in 1958 to 1,158,000 
units in 1962. These figures are 
the result of a study made by F. B 
Hout, president, Barnes Manufac- 
turing Co., Mansfield, Ohio, and 
board chairman of the National 
Assn. of Domestic and Farm Pump 
Manufacturers. 

In striving for the 1958 goal, 
manufacturers of electric wate! 
systems, pump distributors and 
dealers, and cooperative suppliers 
of electrical power are expected t 
rely heavily on the promotional 
impact of National Water Systems 





Month in May, Hout said. 

Initial sales of electric water 
systems for each of the next five 
years in a series of specific mar- 
ket categories can be expected 
to hold steady at an estimated 
figure of 667,000 units, Hout ob- 
served. 

To this, he added the predicted 
growth in replacement sales dur- 
ing the next five years, account- 
ing for an over-all gain in total 
sales of approximately 220,000 
units from 1958 through 1962. 

Water systems should be written 
off as obsolescent and in need of 
replacement at the end of 12 years, 
Hout said. 

For the 10th consecutive obser- 
vance of National Water Systems 
Month during May, NADFPM has 
approved a self-mailer type post- 
er, imprinted with a consumer 
message on one side, a dealer mes- 
sage on the other, and three con- 
sumer give-away booklets. These 
emphasize various productive uses 
of running water under pressure 
for farm and home. 

The poster emphasizes that 
mechanized farming and appli- 
ance-regulated living continue to 
make increasingly greater demands 
on the farm and home water sup- 
ply. “Be sure the pump is big 
enough,” it reminds consumers. 


CEMENT ASSN. INSTALLS ELECTRONIC COMPUTER 


This two-unit electronic computer recently clicked into operation at Chicago 
headquarters of the Portland Cement Assn. In foreground is the general-purpose 
digital computer. The employee checks figures on the differential analyzer. 
The equipment will facilitate PCA’s development of computer programs and 
data for manuals, which will speed up design of multiple concrete structures. 
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BARCLITE... 
GOING UP 


EVERYWHERE! 


n/a 


Barclite reinforced fiber glass panels . . . designed with you in mind. Versatile . . . unlimited applications inside and out . . . in home, 
commercial and institutional use. Economical . . . easy to install, easy to maintain. Beautiful . . . 13 decorator colors . . . 2 textures 

. for any decor. Shatterproof . . . pound for pound stronger than steel. Translucent . . . keeps sun’s glare out . . . diffuses light. Get 
the whole booming story on Barclite . . . it’s the best buy in building! Write for samples and consultation services for your specific needs today! 


Dept. SB-4, Barclay Building, New York 51 


For more details on above items, use Coupon on Page 68 SOUTHERN BUILDING SUPPLIES for APRIL, 1958 














New FRY 3-D has natural slate dark 
colored top strip, with tabs in your 
choice of 13 gorgeous colors. When 
brightly colored tabs overlay dark 
slate strip, the black showing through 
the tab cutouts makes the shingles 
look three times thicker. Roof has a 
wonderful, massive appearance! 


290 LB. ASPHALT SHINGLE ROOFING WITH 


O-YEAR BOND 


You’ve never seen anything like this distinctive Couple these big selling features with the 


new asphalt shingle roofing for saleability! Its 
dramatic three-dimensional effect makes Fry 
“‘Shado-Bilt”” appear even thicker, more 
massive. And, the exclusive Fry 20-year Bond 


is the strongest sales-clincher in the business! 


. powerhouse of advertising and promotional 
material Fry gives you, and you’ll see why Fry 
“*3-D Shado-Bilt” will make more money for you! 
For complete money-making details, phone, 
write, or wire TODAY! 


Ss 
% 
4 


Riv> LLOYD A. FRY ROOFING COMPANY 


9 
9 














World's largest manufacturer of asphalt roofing and allied products— 
19 roofing plants strategically located coast to coast 


GENERAL OFFICES: 5818 Archer Road, Summit (Argo P.O.), Illinois 


_ 
‘%) 
o™ 
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Your buiider customers know: 


Public confidence in the 


CELOT EX brand name 


REG.US. PAT.OFF, 





helps sell homes! 


So familiar to millions, the good ‘known name” of 
CELOTEX on every sheathing board is visible proof 
of quality construction ... in every price range... 
and your builder and contractor customers know it! 


Pre-sold through a third of a century of national ad- 
vertising and product performance, the name 
CELOTEX on Insulating Sheathing helps build your 
reputation for quality products .. . helps your cus- 
tomers sell more homes, faster! 


Double waterproofed and impregnated types in a variety of sizes and thicknesses. 


NEW! Yo" High-strength STRONG-WALLi SHEATHING. 
» Exceeds FHA standards, without corner bracing. 


TES mtd A Celotex ‘‘Plus’’ 
Lifr-ot Bviding 6ascater YY 2 * ¥ Your home-builder customers get this “Life-of- 


¢ 4 * Celutex Juaulating Hheathing ed 


Building” guarantee to give every buyer. Indicates 
quality construction throughout... helps close more 


sales. Also, attractive folder with builder’s name im- 
printed, free. Your Celotex representative will show 
you samples. 


itCELOTEX 


For more details on above items, use Coupon on Page 68 


REG.US. PAT.OFF. 
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INSULATING SHEATHING « ASPHALT ROOFING « MINERAL WOOL e FLEXCELL* 
PERIMETER INSULATION AND EXPANSION JOINT FILLER © INSULATING ROOF SLABS 
HARDBOARDS « 


HUSH-TONE? CEILING TILE ¢« CELO-ROK* GYPSUM PRODUCTS e 


INSULATING SIDING * CEMESTO* STRUCTURAL INSULATING PANELS e AND OTHERS 


INSULATING 


SHEATHING 


THE CELOTEX CORPORATION : 120 S. LASALLE ST. °* CHICAGO 3, ILL. 


| CELOTEX 


BS FS ask hae RRR ABN ARE SNE of SO COR SE RHE See 


PRODUCTS... pre-sold over a third of a century! 


TrraDE MARK *REG U.S. PAT OFF 


° 


REGUS PAT._OFF. 


Insulating 


ROOF SLABS 


with exclusive 


VAPOR SEAL 
at ALL joints! 


Now... perfected by Celotex 
for use in areas where a 
vapor barrier is required... 
insulating roof slabs with in- 
tegral vapor barrier, plus va- 
por seal gasket on one long 
and one short edge of slab! 


White ceiling surface of Celo- 
tex Insulating Roof Slabs is 
cleanable, paintable. Hand- 
some appearance, ideal for 
modern exposed-beam con- 
struction. Adds “‘sell’’ to the 
job! 


e Also Standard Type for 
areas not requiring vapor 
barrier! 


SAVES LABOR, 
TIME, MATERIALS! 


Roof Deck ¢ Insulation 
Finished Ceiling 
Vapor Barrier 
ALL IN ONE PRODUCT 
with 
ONE APPLICATION 


For more details on above items, use Coupon on Page 68 























“He's looking for a way to send Back 
the empty glasses now that 











EVERYTHING HINGES ON HAGER /: 


C. Hager & Sons Hinge Mfg. Co. + St. Louis, Mo. *® 
Founded 1849—Every Hager Hinge Swings on 100 Years of Experience 
fe 
ove i 
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NEW DESIGNS T0 SELL 
DOW SHOPPERS . 


DEPENDABLE, TIME TESTED 
FEATURES AND CONSTRUCTION 













Here they are — three new window unit 





f | designs in the MW line to suit every taste 


| and meet every need for modern windows 






of general or special purpose. Let your 


] 
| 
| 1} | ; a 
|| _——— customers see them and they'll sell them- 


= selves. Here is style to suit the most 


TRIPLE GLIDING 


These ReO*W wood window 
units are designed for smooth Al 







— 


exacting taste — and quality, at reason- 






able prices, too! 







horizontal operation in con- 





ventional and picture window lie 





proportions. The three full-light 





1 sash are removable for easy 
1 cleaning and painting. A beauty 







in modern design. 









AIR-LITE 


ti i a 


_ Sail Vent-A-Wall Air-Lite window units give picture window 











beauty with venting openings. These complete, 





hk double weather-stripped units accent the lines of 





today’s architecture. Sash are removable for savings 





cl SS 


a | during construction and to facilitate complete painting. SS = 






LIF-T-VUE 


Lif-T-Vue ReO*W window 
units with Lif-T-Lox balances 














These three new designs are in are especially designed to 
addition to our regular window keep pace with the advances 
units and our complete line of of modern architecture . 





builders’ supplies. 





in picture window beauty, in 
removable window utility and 
eer eee OF adaptability to every window 
need in every room in the 


Uistiibutewu- =e 
idea in windows! 


DISTRIBUTORS OF BUILDERS SUPPLIES 













MANUFACTURERS OF MILLWORK « 









Rocky Mount, Virginia 











For more details on above items, use Coupon on Page 68 
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HOMES IN 
THE SOUTH 





need 


Your homes need the protection of clay—and so do you. 
Clay Products guard against trouble in all three stages 
of home development . . . designing, construction, and 
actual occupancy. When you specify Clay Pipe, Flue 
Lining, and Wall Coping, you have no trouble with the 
design, because you can count on uniformity and accurate 
dimensions. Your contractor has no trouble keeping con- 
struction on schedule, because Clay Products are readily 
available everywhere. And the eventual owner has no 
trouble with his building sewers, walls, or chimney, 
because the Clay Products that guard these vital structures 
never wear out, Clay Products are now better than ever 
before — stronger and far more attractive. Specify them 
for every home you design! 


OCONEE 


CLAY PRODUCTS COMPANY 
MILLEDGEVILLE, GEORGIA cn 


For more details on above items, use Coupon on Page 68 SOUTHERN BUILDING SUPPLIES for APRIL, 1958 





SOUTHERN BUILDING SUPPL! 


Survey Shows Dealers Switch 
to Popular DIY and R-H Items 


CONSUMER DEMAND makes STAPLES out of SPECIALTIES 


THE ANNUAL SURVEY of lines 
handled by retailers of building 
materials in the 18 Southern and 
Southwestern states, completed 
last month by S-B-S, underscores 
the switch to building products 
and supplies demanded increas- 
ingly by consumers for the re- 
modeling and repair of their homes 
and other buildings. These lines 
include an expanding number of 
popular Do-It-Yourself items also. 

In the face of the decline in 
new homebuilding and other light 
construction during the past 12 to 
24 months, the survey results re- 
veal a realistic adjustment of lines 
by dealers as they endeavor to 
serve a demanding public. 

Take flooring as an example. 
Between March ’56 and March ’58, 
the number of dealers selling 
asphalt tile rose from 61.6% to 
69.4%. Likewise, dealers in rub- 
ber tile bounced from 56.7% to 
59.9% — and dealers in plastic 
tile from 60.4% to 68.0%. 

One of many items that have 
moved from the “specialty” to the 
“staple material” category within 
two years is polyethylene film. 
This versatile vapor-barrier, mois- 


ture-resistor, and protective cov- 
ering is now sold by 67.3% of the 
South/Southwestern dealers! A 
year ago it was sold by 42.7% — 
and two years ago by 18.2%. 

In two years the number of 
dealers handling outdoor furniture 
moved from 16.4% to 25.2%. At 
the same time, dealers selling un- 
finished furniture increased from 
9.7% to 11.6%. 

In the hardware classification, 
here are the two-year changes in 
percentage of retailers handling 
certain items: chain, 24.2% to 
34.0%; rope, 37.6% to 39.5%: 
screws, 84.7% to 90.5%; carpentry 
tools, 75.0% to 80.3%. 

In the insect-segregating realm, 
metal screening grows in favor 
over plastic screen among build- 
ing supply dealers. In two years: 
metal screen, 71.9% to 92.5%; 
plastic wire, 48.8% to 43.5%. At 
the same time, fewer dealers sell 
window screens of all types. 

As for siding materials, lumber 
and hardboard are being sold by 
an increasingly larger number of 
dealers. In two years, retailers of 
hardboard siding rose from 61.1% 
to 67.3%, and wood siding from 


Two of the many building products 
being sold by an increasingly larger 
number of building supply dealers in 
the South and Southwest are _illus- 
trated here. 

In two years — between March °56 
and March °58 — the percentage of 
retailers selling aluminum windows 
increased from 72.8% to 79.6%. 
Dealers in steel windows decreased 
from 77.8% to 70.7%. Dealers in 
stock wood windows rose from 93.2% 
to 95.9%. 

Dealers in builders hardware in- 
creased during the two-year period 
from 92.1% to 95.2% — with the 
accent on shelf goods, packaged and 
priced for self-service. 
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93.2% to 97.3%. Retailers of build- 
ing paper increased from 85.4% 
to 90.5%. 

Newcomers in the annual S-B-S 
survey of lines handled by deal- 
ers are particle- or flake-board 
(36.0%); Lu-Re-Co building pan- 
els, (15.7%); insulating glass 
(29.3%); wood awnings (32.6%); 
barn/farm hardware (59.2%); 
ready-mixed concrete (34.0%): 
dry ready-mix concrete (60.5%); 
staplers and stapling hammers 
(63.9%); steel trusses (13.6%); 
plastic pipe (34.0%); and prefin- 
ished plywood (74.8%). 

In household appliances, the 
trend is up in their handling by 
lumber and building supply deal- 
ers, between 1956 and 1958: kitch- 
en electric, 19.5% to 30.6%; kitch- 
en gas, 9.1% to 20.4%; built-in 
ranges, 23.0% to 32.0%; dish- 
washers, 16.4% to 25.2%; metal 
stove hoods, 27.3% to 40.1%; and 
wiring supplies, 25.6% to 44.2%. 

With more Southern pine grade- 
marked and available in a soft 
market, more dealers are selling 
Southern pine common and fin- 
ish. Treated lumber and lumber 
preservatives are now handled by 





more Dixie dealers. 

Plumbing fixtures and supplies 
grow in favcr with building sup- 
ply dealers, too. In two years, the 
percentage of dealers handling 
items are up as follows: bath fix- 
tures, 35.8% to 44.9%: shower 
doors, 34.6% to 42.9%: water 
pumps, 23.0% to 31.3%; pipe and 
fittings, 42.0% to 44.9%. 


BOX SCORE 


Significant increases in dealers 
handling certain door and window 
items are worth studying in the 
complete survey tabulations be- 
low. 

(Note to manufacturers and 
wholesalers: S-B-S can supply you 
with a breakdown on the number 
of dealers who stock & sell, or 
sell only, particular items listed. 





Our annual SOUTHERN BUILD- 
ING SUPPLIES survey of dealers 
includes a second significant part 
— what each does about home- 
building, repairs, remodeling, and 
farm-building construction for cus- 
tomers. Read the results of Part II 
of this survey next month! 











% of dealers in 18 Southern and Southwestern states who sell certain 
materials and supplies as tabulated in S*B*S survey, March, 1958. 


MISC. 


APPLIANCES % SELL 


Kitchen, Electric ... 
Kitchen, Gas 
Built-In Ranges 


GARDEN & LAWN % SELL PAINTS 


Garden Tools ......... 43.5 
Outdoor Furniture 


Barbecue Equipment Exterior 


% SELL 
SPECIALTIES % SELL 


Ornamental Iron .. 64.6 
Furniture Legs ..........61.9 


‘Custom Mix’ . 
Interior . 


Fireplace Units .........55.1 
Metal Columns 66.0 
Power Shop Tools ...... .45.6 
Staplers, Hammers » ee 
Disappear. Stairways .. 18.9 
House Plan Books 66.7 
Laminated Plastics _.... .43.5 


Wood hotties 
Metal Ladders 
Other Accessories . 


Lawn Mowers ‘ 
Street Signs & Numbers . .33. 
Clothes-Line Poles ......40.8 


Dishwashers 
Water Heaters 
Metal Stove Hoods 
Wiring Supplies 


HARDWARE % SELL 


eee re 
Barn (and Farm) 59.2 
Chain .. 34.0 
Rope .... 39.5 
Bolts wri. 
Screws . 90.5 
ha po Gutters & Access. et 959 
asonry Tools ..........63. : : 5 3c 

Timber Connectors E Cabinet Sinks —— Hardboard 66.0 
Plastic Screening Ph Ge sang 
Metal Screening cael hoa : ‘- 
Lam. Paper Board ...... .51.0 
Particle-Board 

Building Paper .. 


PLUMBING 


Bath Fixtures 
Bath Accessories 
Pipe & Fittings . 
Plastic Pipe 
Shower Doors ... 
Water Pumps 


CABINETS 


Stock Wood Kitchen 
Metal Kitchen . 
Metal Bathroom 


Built-In Closets WALLS % SELL 


Gypsum Board ..........98.6 


DOORS Insulation Board ........95.9 


Stock Wood Panel 
Flush Wood ... 
Glass Sliding ... 
Wood Sliding 
Metal Sliding .... 
Jalousie . 

Wood Folding . 
Metal Folding 
Metal Combination 
Thresholds, Door . 
Screen Grilles 
Wood Frames 
Metal Frames 
Door Inserts (lights) 
Mirrors 


PLYWOOD 


Douglas Fir 

Marine Grade 
Fancy Hardwood 
Fancy Softwood ... 
Prefinished 


MASONRY 


MATERIALS % SELL 


Ready-Mix Concrete 
Dry Ready-Mix ....... 
Mortar Mix 

Mortar Colors 

Light Aggregate 
Brick 

Structural Tile 
Concrete Block 
Sewer Pipe 

Flue Lining 
Reinforcing Wire 


WEATHER 
EQUIPMENT 


Room Heaters 

Furnaces ° 

Air Conditioners ... 
Attic Fans 

Insulation .. 

Polyethylene Film 

Metal Weatherstrip ..... 
Attic Ventilators 
Foundation Vents 


% SELL 
ROOFING 


Asbestos-Cement .... 


Aluminum 

Steel Trusses 
Prefab. Chimneys 
Fiberglass Paneling 


FENCING 


Steel Posts 
Aluminum Gates 
Aluminum Pickets . 


MOLDINGS % SELL 


Stock Wood 
Special Wood ......... 
Metal Trims 


SCREENS 


Stock Wood 
Special Wood ... 
Metal Tension 
Metal Frame ... 


WINDOWS % SELL 


Stock Wood 
Special Wood 


FLOORING % SELL 


Hardwood 

Asphalt Tile 
Rubber Tile ... 
Plastic Tile 

Joist Hangers ... 


LUMBER 


Sou. Pine Common ... 
Sou. Pine Finish .. 
D. Fir Common 

D. Fir Finish 

Western Pine 


Aluminum ... 

Sheet Glass 

Insulating Glass .. 
Sash Balances ... 
Cau‘king Compound ... 
Metal Frames . 

Wood Frames 

Metal Shutters 

Metal Awnings ... 
Wood Awnings 


SIDING 


GARAGES 


Wood G Doors 

Metal G Doors 

G Hardware 

Prefab. Carports 

Elec. Door Operators .... 


Hardboard 

Asphalt 

Asbestos-Cement ... 

Cedar Shakes ... 

Steel ede 
Aluminum yy 


Treated Lumber 
Lumber Preservatives 
Etched Paneling 
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By BILL O’CONNELL, Manager 
Norman Lumber Company, Oklahoma City 


IN THIS AGE of abrasive com- 
petition, it seems that a lumber- 
yard operator has to take one of 
three courses — buy for less, go 
into residential development on a 
large scale, or sell service. We of- 
fer what we consider a_ super- 
service for contractors and home- 
owners. 

It is our precision pre-cut plan 
which we developed in 1956. Pol- 
ishing and refining it as we pro- 
gressed, it was well established 
last year. During 1957, this preci- 
sion pre-cut plan was used by nine 
volume homebuilders and 10 home- 
owners in construction of more 
than 60 houses in our territory. 

During 1956 and 1957, money 
was tight, as everyone knows, and 
a great many yards operated at 
a loss. We operated at profit, but 
we were on the profit side only 
because we had developed and sold 
the precision pre-cut plan. 


Briefly, this is a procedure 
which the component parts 
various sections of the frame house 
are cut in our yard, banded 
gether, and delivered in a bundlk 
to the job. 

We pre-cut and package com; 
nent parts together for the plate 
floor joists, sub-flooring, studs, 
corners, headers, T’s, ceiling joists 
and rafters. At first we decided 
to avoid roof designs, but we found 
that 70 per cent of all hip roofs 
are of cut stock and that common 
rafters are few. 


So we tackled roofs, too. We 


found it advisable to first draw 
the roof to scale and make a blue- 
print before cutting. Then the cut 
pieces were sectionalized alpha- 
betically and marked A, B, C, and 
so on — and the individual pieces 
were numbered, so that putting 
the roof together is almost auto- 
matic. 
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sales points 


Actually, by using precision pre- 
cut lumber, a contractor can com- 
pletely frame a 1,000-square-foot 
house in two days. This compares 
with the five or six days normally 
required. 

One interesting fact from the 
yard viewpoint is the manner in 
which this plan devours short 
lengths. That was what I was look- 
ing for, when I first started think- 
ing in this direction — some idea 
that would use up every piece of 
lumber, for our shorts were stack- 
ing up and stacking up. There was 
also the impact of this observation 
— that many new residential areas 
are without electric service. 

At one time this was a prime 
question on my mind: Should we 
let the contractors use our tools 
and do their cutting in our yard, 
or should we do the cutting and 
make delivery? 

We chose the latter and on our 
first substantial job, involving five 
houses, we reduced our stock of 
shorts to the point where we had 
to buy short lengths. 

However, it is not my intention 
to leave the impression that this 
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is so easy. It is no magic formula 
for eliminating competition. There 
is detail work not required in nor- 
mal operation, but it does not 
complicate or increase bookkeep- 
ing. 


This is not a_ get-rich-quick 


W. J. O’Connell, author of this article 
on precision pre-cut merchandising 
and manager of the Norman (Okla.) 
Lumber Company, in photo at left, 
points out a component detail to J. W. 
Sanders, his firm’s sales manager. 

In photo, above, Plant Superintend- 
ent H. J. Fryday, wearing glasses, 
hands some pre-cut shorts to Yard 
Foreman S. L. Pinkston, in pre-cut 
lumber storage shed. Most pre-cut 
items are steel-strapped for economical 


scheme. But it does put the yard 
operator into a new field with 
the cash buyer, and it has attrac- 
tive possibilities in the FHA farm- 
home field. 

When we got into precision — 
pre-cut, we were fortunate to have 
aman completely adaptable to the 
procedure. He is our superintend- 
ent, H. J. Fryday. He runs the 
system, and I might mention that 
utilization of our dead stock on 
those first jobs paid his salary 
for awhile. 

Fryday can draw a blueprint, 
read it, and cut accordingly. He 
also is a good estimator. He is 
sold on the pre-cut plan and, con- 
sequently, he is a good salesman, 
too. My instructions for Fryday 
are to spend his spare time drink- 
ing coffee with contractors! 

It seems to me that anyone 
undertaking this program would 
have to have the right man, with 
the right qualifications; and there 
are other requirements. 

We find it essential to check all 
footings before doing any cutting. 
And we require an extra set of 
plans and specifications. 


ad 


handling by fork-lift truck. 


All photos made in Norman by 


Baron Creager, S-B-S Southwestern 
editor. 


An enclosed — or at least a 
roofed — area in which to do the 
cutting and stacking, is highly 
essential. With such an _ area, 
weather is no problem. The cut- 
ting can be done in bad weather 
and lumber delivered as soon as 
the weather clears; whereas, if 
the contractor were cutting on the 
job, he would fall days behind. 

With an enclosed working area 
there is another yard advantage. 
Extra help is not needed. You can 
schedule your work and be honest 
with contractors on delivery dates. 

Within the enclosed area, we 
built a stacking rack, where the 
component parts are collected, 
then banded. In this area, too, 
corners, headers, and T’s are all 
nailed. After a category of com- 
ponent parts is strapped, it is 
moved into the yard, with the 
fork-lift, for storage. 

At one time we “wrapped” such 
bundles with a plastic covering, 
to protect lumber against weather. 
But contractors didn’t think this 
was necessary, so we abandoned 
the practice. 

For the precision pre-cut pro- 


gram, most yards are equipped 
with radial saw, fork-lift, and flat- 
bed truck of the dump type, which 
speeds delivery. When we were 
feeling our way, we leased a fork- 
lift for the first job, because we 
found we couldn’t be without some 
means of power-lifting. 

If a yard does not have this 
equipment, $7,500 to $10,000 will 
provide it, including a banding 
tool. And a fork-lift is a valuable 
accessory. With one, a yard is set 
up for volume selling. 

From the viewpoint of the con- 
tractor, or home-owner, there are 
several advantages in precision 
pre-cut lumber in addition to the 
time saved in framing a house. 

There is the saving in the cost 
of two men cutting for at least 
two days — about $80 at scale. 
It is quite possible in on-the-job 
cutting to cut all studs and rafters 
and get them all wrong, a risk 
not ventured in precision pre-cut. 
And with precision pre-cut, the 
job is kept neat and under control 
at all times. 

Our biggest problem in the sell- 

(See PRE-CUT PLAN page 103) 
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Dealers. Jobbers. Manutacturers 


Can Promote Efficient Distribution 


Dealer Appeals for Industry 
Teamwork in Sales Efforts 


By DWAYNE LARSON, president of the Larson Lumber Company in Salina, 
Kan. This is an abridgment of Larson’s speech as dealer at Southwestern 
convention* in Kansas City, Mo., January 27. 


THE MOST SIGNIFICANT TREND 
in the survey was the fact that 45 
per cent of the dealers and 40 per 
cent of the wholesalers state that 
direct selling by wholesalers to 
consumers is their most trouble- 
some and fastest-growing competi- 
tion. 

It seems to me this is very sig- 
nificant and needs to be gone over 
thoroughly by all three segments 
of the industry — the wholesalers, 
manufacturers, and retail dealers. 
Perhaps it seems advantageous for 
certain manufacturers and whole- 
salers to go the direct route with 
their products, but I believe if 


* The business program of the South- 
western Lumbermen’s Assn. convention 
in Kansas City, January 27-29, fea- 
tured panel discussions by 10 top-level 
dealers, wholesalers, and manufactur- 
ers. First speaker for the dealers was 
Dwayne Larson, fast-thinking and for- 
ward-looking Kansas dealer. Seated in 
center of photo, Larson chats with J. 
Vic Jones, right, general sales manager 
of Armstrong Cork’s building products 
division. At left is Harold W. Sparks, 
president of the Lumber Yard Supply 
Company, St. Louis, Mo. 


they will step back and take a 
second look at the whole picture 
of distribution, 
that this may be very dangerous, 
and they might be caught in their 
own web. History records that 
when this has happened before 
and consistently in the lumber 
business, the manufacturers and 
wholesalers who sold direct lost 
out or were badly damaged. It 
seems to me that we, as dealers, 
should talk rather plainly to those 
wholesalers and manufacturers at 
this convention, letting them know 
we think they have short-sighted 
policies in taking this route of dis- 


MR. LARSO 
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they will agree 


tribution of building materials. 

It is also interesting to note from 
the survey that 25 per cent of the 
dealers said that applicators and 
specialty sales organizations gave 
them the most trouble. This de- 
finitely is a problem, but certainly 
the retail dealer has far the better 
advantage and the only thing he 
needs to do to combat this trend 
is to be willing to put forth the 
same sales effort and good finan- 
cing that they do. 

The retail dealer certainly can 
not complain about their prices. 
The applicators and specialty sales 
organizations must get a long price 
or they can not live... . 

If we are to get a larger share 
of the consumer sales dollar, as 
our convention slogan suggests, it 
is time to start cooperating among 
ourselves — from the manufac- 
turer, through the wholesaler, to 
the retail dealer at the final point 
of sale. 

As a dealer, it is easier for me 
to criticize ourselves than to criti- 
cize the wholesalers and manufac- 
turers. It is natural to do this 





because I know more about the 
retail dealer. 

First, I am convinced through 
my own experience that a definite 
lack of scientific training of man- 
agement exists in our ranks today, 
and I am sure this has been very 
true for a long time. I am sure 
we all will agree on this, if we 
will but step back and take a long 
look at ourselves. Our lack of 
trained managers and _ trained 
salesmen is appalling. 

From my own personal experi- 
ences in our small company, it is 
now evident that through the past 
five good years in the lumber busi- 
ness we certainly have not made 
the right amount of money to get 
a proper return on our investment. 
This is evident when a lumber 
dealer compares his company with 
companies in other fields that are 
competing for the consumer dol- 
lar. 

Title I FHA is the easiest and 
finest time-payment plan ever to 
be presented to the consuming 
public, and that includes all pay- 
ment plans, no matter what you 
are selling. No other industry has 
this simple financing tool. But 
there is a question in my mind as 
to how effectively we are using it. 

Too many times, we have taken 
the easy road and sold price 
instead of quality and _ service. 
The manufacturer and wholesaler 
should question our very loose 
credit policies, for they have been 
a glaring weakness for years in 
the retait lumber business. Where 
else in retail business can a cus- 
tomer get as much dollar credit 
with as little investigation and 
loose payment terms as he can 
in the local lumber yard? Any 
dealer saying he has to condone 
loose credit policies should be 
asked to observe Sears, Roebuck 
and Company. They have taken 
the lead in the sale of building 
materials, getting a fair price on 
a definite plan of payment — be- 
fore any merchandise is ever 
moved off the sales floor. 

Why should we be so uncertain 
and loose with our credit policies 
to our consumer and contractor 
friends? Certainly every dealer is 
aware of the fact that it costs 
money to use money. Our whole- 
sale and manufacturing friends 
want their money on time as per 
any agreement we have with them, 
and that is as it should be. 

Stepped-up selling and ad- 
vertising; compensatory pricing: 
monthly profit - and - loss state- 
ments; continuous employee train- 
ing; piece pricing for smaller sales 
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Jobber's Services to Dealer and 
Manufacturer Listed, Explained 


By JACK WALKER, vice-president and sales manager of the United Plywoods 

Corp., Birmingham and Montgomery, Ala. This is the text of a speech 

Walker prepared for the Southeastern Dealer Convention in Atlanta, Feb- 

ruary 3. In a panel discussion of ‘Efficient Distribution,’ it was read for 
him because an emergency called him back home. 


IS EFFICIENT DISTRIBUTION 
over — or just beginning? That 
decision the building material in- 
dustry in the Southeast is making 
now. Everyone is affected by the 
distribution channel, but are we 
as individuals letting others make 
that decision for us? 

Do we know what constitutes 
efficient distribution? If so, will 
we exert our energies towards 
bringing it about? 

Basically, efficient distribution 
must provide national distribution 


of all products by affording com- 
plete and varied regional inven- 
tories strategically located in order 
that the largest number of con- 
sumers can purchase locally, from 
retailers, materials when needed 
and at a fair price. The process for 
providing this is simple — from 
manufacturer, to wholesale ware- 
house jobber, to retailer, to con- 
sumer. But each must function 
properly to be efficient. 

The greatest damage is done — 
and the biggest problem confront- 





with a much higher mark-up; 
prices based on turn-over; costing 
tickets every day; a budget set 
up for a target; management 
schools — these and many other 
equally fine things being done are 
the things that the money-making 
lumber yards are doing today. If 
they can make money following 
these elementary and _ obvious 
practices, why shouldn’t all of us? 

As a retail dealer, I am firmly 
convinced that we are taking a 
shortsighted view when we try to 
be any combination of these three: 
retailer, wholesaler, and manufac- 
turer. An older lumber dealer re- 
cently told me dealers were trying 
to do away with the wholesaler 
50 years ago, when he first started 
in the business. I believe there is 
a place for strong, honest whole- 
salers in our industry, just as we 
must have the manufacturer and 
the retail outlet. 

If there ever was a time we 
needed a strong partnership of 
manufacturer, wholesaler, and re- 
tailer, it is now. We must have it 
to compete with many other in- 
dustries. 

Our manufacturers say they 
want us dealers to be salesmen 
instead of order-takers. They 
want us to be as loyal in pur- 
chasing, as they expect us to be. 


They ask for as much advertising 
and promotion as a department 
store would do. Being alert to our 
market potential is another legit- 
imate request. Last, but certainly 
not the least of their requests, is 
the right to earn the exclusive 
distribution of their products by 
selling a reasonable quota. As a 
dealer, I believe these are most 
reasonable requests. It is sound 
thinking on their part and we 
should accept these requests as 
being for our good as well as the 
manufacturers. 

It seems to me, as a dealer, that 
we as an industry are very much 
in the same predicament as our 
great country is at present. The 
minute we lose a little ground 
or the going gets tough, we all 
start to blame the other fellow. 
This has been true of a human 
being since the beginning of time, 
and will probably always be so. 

Maybe it is time to walk out 
of the forest and take a good look 
back at the trees. It is interesting 
to notice the Golden Rule was 
mentioned several times in the 
questionnaire sent out to all three 
branches of our industry. It is 
evident we are all thinking about 
this simple time-tested formula 
given us many years ago. Why is 
it that it isn’t used more often? 
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ing any industry arises — in the 
breaking down of orderly, efficient 
distribution channels from incon- 
sistent mill sales policies. The pic- 
ture of plywood distribution is one 
of utter lack of order. 

The lack of orderly distribution 
has a far more serious effect than 
the inevitable loss in profits for 
everyone. It also takes from the 
distributor his enthusiasm towards 
helping a retailer create new uses 
and sales because, when his cus- 
tomer begins to buy in car lots or 
even part car lots, he immediately 
becomes the prey of some manu- 
facturers. 

The retailer, in turn, is hesitant 
in soliciting the aid of the whole- 
sale distributor — as he may in 
turn decide that he should be able 
to sell the retailer’s customer 
direct. This complete lack of con- 
fidence and cooperation results in 
the loss of business because our 
time is not devoted to promotions 
directed at the consumer where 
the ultimate sale is made. 

Recently Mr. Art Hood, in an 
editorial in the American Lumber- 
man and building material maga- 
zine on December 9, stated that 
there was a 70-billion-dollar back- 
log in the potential home-improve- 
ment market, with about 4 billion 
dollars a year accruing. There are 
other lines of business that are 
competing for this consumer dollar 
and certainly our entire building- 
material picture would be much 
brighter if we were tapping the 
maximum amount from this reser- 
voir of business. 

To become efficient and exploit 
our great potentials, it is manda- 
tory that we see to it that the 
wholesaler’s jobber warehouse, 
sales force, inventories, time, and 
efforts are utilized in the distribu- 
tion picture. He is the only one 
that can provide the complete and 
varied regional inventories, strate- 
gically located, that are needed to 
support promotional campaigns 
and nationally advertised products. 

In spite of opinions to the con- 
trary, the wholesaler’s services are 
needed even after a new product 
has become popular, and this fact 
should be recognized by everyone. 
To help perform these services, 
there must be a price differential 
between purchases made solely for 
re-sale to retail dealers, as op- 
posed to purchases made solely 
for sale to consumers. The char- 
acter of the selling of the purchaser 
— not the buying — should deter- 
mine whether the classification is 
wholesaler or retailer. 

Let the retailer stick to his re- 
tailing! Let the wholesaler stick 


to his wholesaling! And let the 
manufacturer impose differential 
in price when sales are made to 
wholesalers as opposed to retailers 
as defined above. 

The wholesaler is indispensable 
to the some 30,000 retail lumber 
dealers and these dealers should 
not be subjected to the unfair price 
advantage created when a com- 
pany buys and receives a func- 
tional discount as a _ wholesaler 
and then in turn sells as a retailer. 

I know that efficient distribution 
is not completely over, though it 
may be struggling for existence 
There are some good manufac- 
turers who insist on adhering to 
the manufacturer-jobber-retailer 
process of distribution. There are 
also some wholesale distributors 
still adhering to the wholesaler- 
retailer process of distribution. 

Recently, the Scott Paper Com- 
pany, after four years of research, 
announced their sales policy to 
resolve once and for all a basic 
marketing problem. This policy 
and their research were published 
in the April 27, 1957 issue of Busi- 
ness Week, under the heading of 


, 


“Seott Banks on Its Distributors.’ 
The Scott Paper Company has 
competitors who are selling direct, 
but they have deliberately chosen 
the distributor as the foundation 
for their marketing strategy. 

I firmly believe that our econ- 
omy of mass production today 
can be best served through the 
channels of distribution which I 
have outlined. Actually, it is the 
only way for fair and equitable 
distribution of all materials, and 
practically everyone would wel- 
come set rules that they could 
abide by. Are you willing to work 
for it? You ask me “how?” 

Write to your supplier and ask 
for a letter stating their sales 
policies. Then, if you like their 
policies, support them. If you don’t 
like their policies, withdraw your 
support. 

One thing is certain, the picture 
today is not very pretty, and the 
chances for improvement don’t ap- 
pear encouraging. But the opportu- 
nity ahead for us all is great enough 
to make it worth our efforts to put 
our hopes for efficient distribution 
on the road to realization. 


Why Producers Use Wholesalers 


in Distribution of Materials 


By J. D. FISCHER, sales manager of Building Products Division, Wood 

Conversion Co., St. Paul, Minn. Fischer made this statement at the opening 

of the panel discussion on ‘Efficient Distribution’’ at the Southeastern 
Dealer Convention in Atlanta on February 3. 


EFFICIENT DISTRIBUTION — is 
it over or just beginning? 

When we speak of efficient dis- 
tribution I presuppose that we are 
discussing the time-tested method 
of getting goods to the consume! 
at the lowest possible cost. As far 
as we are concerned, that method 
is via the manufacturer, whole- 
saler, and retailer route. From my 
company’s point of view, no better 
system has ever been devised. We 
believe it is the most efficient and 
the most economical method of 
distributing building material 
products. 

If anyone is ever able to devise 
a simpler process or,a system that 
will reduce cost for the benefit of 
the consumer, then we will cer- 
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tainly take a good look at it. From 
time to time we hear talk of elim- 
inating the middleman in order to 
reduce the price to the ultimate 
consumer. Which middleman — 
the wholesaler or the retailer? 
Well, I am quite certain that 
you as a retailer have no desire 
to take over the functions of a 
wholesaler, and we-ecertainly do 
not, for your costs or ours would 
rise to a point where no savings 
would be reflected to the consumer. 
By the same reasoning, we or the 
wholesaler have no desire to take 
over your functions. None of us 
in this trinity is set up or equipped 
to do more than one job, and do 
it efficiently. 
(See PREFERS WHOLESALERS p. 104) 
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TELE-SELL — dealers 


get sales ‘know-how’ via TV! 


By SID WRIGHTSMAN JR., S-B-S associate editor 


IN 62 American and Canadian 
cities — including 21 in the South 
— an estimated 100,000 sales-con- 
scious individuals, at $6 a head, 
recently sat transfixed for a 90- 
minute period before 62 mam- 
moth TV screens. 

The occasion, said to be the big- 
gest closed-circuit TV network 
ever linked together for educa- 
tional purposes, marked presenta- 
tion of a virtually international 
retail over-the-counter sales clinic. 
Endorsed by the National Retail 
Merchants Assn., it was locally 
sponsored by such organizations 
as sales executives clubs, junior 
chambers of commerce, colleges 
and universities. 

And odds are favorable that 
among those uncountable thou- 
sands sat at least one Southern 
building supply dealer, hoping to 
ferret out new techniques to in- 
crease sales. 

The TV clinic — an old cake 
with unusual icing — boasted fleet- 
ing appearances of 10 eminently 
successful business dignitaries, in- 
cluding J. C. Penney, New York 
City; President H. V: McNamara, 
National Tea Co., Chicago; Sylvia 
F. Porter, financial columnist, 
New York Post; President Marvin 
Rafal, Personnel Institute, Inc., 
New York City; Philip Salisbury, 
editor and publisher, Sales Man- 
agement magazine, New York 
City; Richard S. Burke, Sears, 
Roebuck & Co., Chicago; General 
‘Vice-President Harry B. Cunning- 
ham, S. S. Kresge Co., Detroit; 
President George W. Dowdy, Na- 
tional Retail Merchants Assn., 
Charlotte, N. C.; President Charles 
E. McCarthy, Allied Stores Corp., 
New York City; and Professor 
Malcolm P. McNair, Harvard 
School of Business Administration, 
Cambridge, Mass. 

Despite high-powered talent, 
however, this 90-minute closed- 
circuit TV clinic lacked much. 
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The audience was informed that, 
by the conclusion of the presenta- 
tion, each of the five sales “musts” 
would be clear, and would instant- 
ly begin sales increases, if put im- 
mediately into practice in respec- 
tive firms. 

These five business objectives 
included — 

How to lubricate a “no 
doesn’t squeak. 

How to sell creatively without 
‘“‘pushiness.” 

How to keep customers coming 


” 


so it 


When a panel of top-notch business leaders dis- 
cussed over-the-counter selling techniques in New 
York City recently, thousands of retailer sales per- 
sonnel in the United States and Canada sat in on 
proceedings through benefit of closed-circuit tele- 
vision. General consensus agreed that today’s re- 
tailers face a future in which they will need great 
ingenuity to operate profitably and keep their 
organizations abreast of the times. 


Split-second time schedules per- 
force followed by each clinic par- 
ticipant, tended to hamstring spon- 
taniety and throttle from the out- 
set a feeling of rapport between 
speakers and audience. The watch- 
er, observing eyes of each digni- 
tary methodically describe the 90° 
arc required by the unseen studio 
teleprompter, became all too con- 
scious of the “canned” script’s 
omnipotence and omnipresence. 

Nevertheless, the clinic was un- 
usual in that it constituted a bit 
of trail-blazing and pointed-up five 
practical ideas — each profit-pro- 
ducing — geared to increase over- 
the-counter sales. And these busi- 
ness-snagging recipes might well 
be seriously analyzed by Southern 
building supply dealers for adop- 
tion in individual programs now 
under formulation to boost flag- 
ging sales. 

Comprising the 90-minute TV 
program were five units, each aim- 
ed at counter salesmen, although 
obviously applicable in every sell- 
ing phase of a business. Each unit 
was briefly introduced and ex- 
plained by one eminent guest. 
Then, following specific discussion 
by a vibrant master-of-ceremonies 
and act-out “playlets” by profes- 
sional actors, conclusions were 
voiced by another dignitary. 


back to your establishment. 

How to help win new custom- 
ers. 

How to rate your rank as a “pro- 
fessional.” 

In turn, each of the five units 
was comprised of five subordinate 
“musts.” 

Audience members were clued 
in that the most effective oils to 
eliminate the squeak in a sales- 
man’s “no” to a customer were 
created by — 

Lubricating every “no” by say- 
ing you’re sorry. 

Lubricating every “no” by say- 
ing please. 

Always explaining the why 
behind the “no.” 

Offering, if possible, some form 
of assistance to the customer. 

Trying to think up a way to 
say “yes” instead of “no.” 

Guest speakers emphasized that 
salesmen could sell creatively, 
without “pushiness,” by — 

Suggesting an extra item in the 
spirit of extra service. 

Using a minor sale as a match 
to ignite a desire for a major item. 

Using the flame of a major sale 
to ignite the match of a minor 
purchase. 

Converting “choice” deadlocks 
into “plus” purchase opportunities. 

(See TELE-SELL CLINIC page 108) 


SOUTHERN BUILDING SUPPLIES for APRIL, 1958 





330th Birthday - 


Southern Pine Supply, 
Uses Are Increasing 


By STANLEY P. DEAS, secretary-manager 
Southern Pine Association 


BECAUSE 1608 purportedly was 
the year when rough Southern 
Pine boards were turned out by 
a sawmill at Jamestown, Virginia, 
for the construction of pioneer 
homes, the Southern Pine Associa- 
tion is officially observing the 
350th anniversary of the Southern 
Pine lumber industry at our an- 
nual meeting in New Orleans, 
April 9-11. 

Since 1608, enough Southern 
Pine has been manufactured to 
build 150-million homes — and the 
industry cherishes the title of 
being our nation’s oldest industry. 
It admittedly is to America’s far- 
flung lumber industry what the 
model-T Ford is to our country’s 
automotive world. 

Southern Pine Association mem- 
bers and leaders, after logging the 
records, know that the number of 
homes in these United States pos- 
sibly would be reduced by as 
much as 50 per cent if it weren’t 


Southern Pine’s 3-century use in 
homes lends enchantment to the old. 
excitement to the present, and promise 
to the future. Compare the design 
apparent in the modern Japanese- 
tendency home, above, with that in 
Carter’s Grove Manor, at right, built 
in Virginia prior to 1690. 

In the former, beams and roof-deck- 
ing are laminated Southern Pine. The 
latter, claimed by some architects and 
designers to be the nation’s finest 
home, has its great reception hall 
framed in the produet. 

Early colonial uses of Southern 
Pine, as in Carter’s Grove Manor, were 
so successful that they gave birth to 
a new American tradition of architec- 
ture. This tradition is based on use 
of wood in its most ideal and natural 
form. 


for the Southern 
Pine that makes 
them durable, 
strong, and com- 
fortable. 

Not only that, 
but Southern 
Pine has prima- 
rily built the 
most important 
house parts — 
the framework 
or structure. All 
told, there are 
more than 25 distinct uses fo! 
Southern Pine in modern home- 
building. 

The durability and hard-wearing 
surface of Southern Pine once 
made it famous for decking on 
clipper ships. For like reasons, it 
gained a reputation for flooring 
Doors, window frames, and trim 
are other house applications. 

The wood is used in all types of 
fences, including the currently 
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popular basketweave variety. It 
also makes broom handles, crates, 
furniture, and many other items 
generally found around the house. 

One of the important contribu- 
tions of Southern Pine lumber to 
American construction is said to 
have come in the 19th century at 
the peak of the industrial revolu- 
tion. To provide durable factories 
by the simplest and most economi- 
cal means, a system was devised 





involving a flat-roof structure of 
Southern Pine planking, support- 
ed by great ceiling beams of the 
same wood extending the width 
of the building. 

While beauty was the least con- 
sideration in this 19th century 
factory design, architects and 
builders of the early 1940’s were 
intrigued with the rustic charm of 


the exposed wood. And after study- 
ing the original factory models, 


they brushed up the system, 
brought it to date and introduced it 
into the home. 

The result 
plank-and-beam 
one of the most glamorous of 
today’s contemporary residential 
systems. It also has been a major 
modern market for Southern Pine, 
since the method affords a med- 
ium for joint exploitation of 
the wood’s natural beauty and 
strength. 

The “little wood schoolhouse” 
of the past usually was built with 
Southern Pine lumber in many 
urban and rural areas of the South. 

The modern Southern Pine 
school hardly can be _ identified 
with such recollection. It is ultra- 
modern, with huge _ laminated 
arches of Southern Pine providing 
clear spans in excess of 200 feet, 
carefully engineered into fantastic 
shapes and designs. 

The great warm textured wood 
arches provide the decoration as 
well as the structure. Pound for 
pound, wocd is stronger than steel, 
and the U. S. Forest Products Lab- 
oratory has reported that modern 
heavy timber construction is far 
safer than unprotected steel in 


was the famous 
style home — 
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the event of fire. 

While it is impossible to say ex- 
actly how many American homes 
have been framed with Southern 
Pine lumber since 1608, some 
clues are offered by the extent of 
production. More than a trillion 
board feet of Southern Pine have 
been manufactured during the 3% 
centuries, it is estimated. That’s 
enough to build 150-million homes. 
And since most Southern Pine pro- 
duction has gone into homebuild- 
ing, about 100-million homes is 
probably a safe estimate. 

The famed Garden’s Grove 
Manor in Virginia, although built 
prior to 1690, is regarded by many 
modern authorities as the nation’s 


Uses of Southern Pine lumber in mod- 
ern architecture are admittedly more 
efficient than in centuries past. The 
glued laminated Southern Pine arches, 
at left, are several times the length of 
the fabulous Virginia pine mass con- 
tained in the first export shipment 
from this country in 1609. 


The huge Southern Pine sawmill pic- 
tured below is one of some 20,000 pro- 
ducing lumber in the South today. 
They provide one-third of the nation’s 
total lumber supply, SPA _ estimates. 
Since 1608, it is figured, more than 
one-trillion board feet of Southern 
Pine lumber has been manufactured 
— enough to build 150-million homes. 


finest home. Recent photographs 
show it to be in excellent condi- 
tion. All lumber used in the orig- 
inal construction came from the 
surrounding Virginia countryside. 
The great reception hall offers a 
striking portrait of Southern Pine. 
The wood is said to be still solid 
and true after 2% centuries of use, 
the only impact of age being to 
enrich the color tones and texture. 
This example tends to explode 
the long-standing belief that wood 
is not a permanent material. And 
the reason unearthed was a major 
common denominator — the orig- 
inal use of good-quality structural 
lumber, properly seasoned, in the 
(See SOUTHERN PINE page 110) 


SOUTHERN BUILDING SUPPLIES for APRIL, 1958 








ime 
. wee = 
“ae * cat ae costa = aaa > — 


- —, “ 


eee 
Cai a 
—< % 
Se 





Sam Houston Coliseum. Houston, April 27. 28. 29 





Longhorn Lumbermen Head for Houston 
To Attend 72nd Convention-Exposition 


WHAT PROMISES to be the most 
enthusiastic, if not the best attended. 
gathering of Longhorn _ building 
supply dealers and suppliers yet, the 
72nd annual convention-exposition of 
the Lumbermen’s Association of 
Texas is ready to roll April 27, 28, 
and 29 at the Sam Houston Coliseum 
in Houston. Convention headquarters 
will be at the Rice Hotel. 

Last year’s LAT convention in 
Dallas, said to have been the hottest 
building material market in the na- 
tion, chalked up a record of some 
$2,500,000 in orders placed by deal- 
ers with exhibitors during the show. 

To encourage another record deal- 
er-order-placement among exhibitors 
this year, a six-passenger 1958 Chev- 
rolet station wagon will be awarded 
to a lucky order-giving dealer. 

More than 150 exhibit spaces 
have been reserved by manufacturers 
and suppliers for showing latest mer- 
chandise and services. All exhibits 
are listed in this special convention 
section of SOUTHERN BUILDING SUP- 
pLies, read by dealers throughout 
Texas and 17 other South-South- 
western states. 


LAT President Gene Klein of 
Amarillo has personally invited all 
building material dealers and sup- 
pliers in the Texas area to the con- 
vention. It will officially get underway 
Sunday morning, 
o'clock with early registration at the 
Coliseum. 

Commented President Klein: 

“We hope to continue the terrifi- 
cally successful buyer’s market started 
two years ago in San Antonio and 
carried on in Dallas last year. From 
$750,000 worth of business placed 
with exhibitors there, we rang up a 
record total of $2.488.936.25 at 
Dallas. Of 172 exhibitors who show- 
ed, 101 participated in the bonanza.” 

Three keynote speakers will 
highlight LAT business sessions at 
the convention. They include NRLDA 
President James C. O”Malley of 
Phoenix, Ariz.: Dr. Roy Wenzlick. 
noted realty analyst and business 
forecaster, St. Louis, Co.: and Texas 
Senator Dorsey Hardeman of San 
Angelo, Tex. 

One of six businessmen in_ the 
United States to serve on the Federal 
Housing and Home Finance Agency’s 
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April 27, at 8 


executive reserve unit, O'Malley will 
talk on “The National Look Ahead.” 
He is general manager of O’Malley 
Lumber Co.’s_ retail division at 
Phoenix. 

Dr. Wenzlick, an economist, heads 
what is said to be the oldest and 
largest real-estate research organiza- 
tion interested in urban real-estate 
problems in the United States. Eco- 
nomic reports published by his com- 
pany are subscribed to by life in- 
surance companies, banks, and real- 
estate investors in more than 800 
(American cities. He will speak on 
“Predictions on the Future Home and 
Home Improvement Market.” 

A member of the Texas senate 
since 1947, Hardeman was formerly 
mayor of San Angelo. He presently 
heads up a San Angelo law firm. He 
will speak on “America First.” 

On Sunday afternoon, the Timber 
Engineering Co. will demonstrate the 
simplicity of Teco trussed rafters, 
used today by numerous builders. 

Two breakfast sessions on Monday 
and Tuesday will cover today’s most 
perplexing problems. j 

Shuttle buses will pick up and 
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Two featured speakers at this 72nd 
annual Texas convention are Paul 
Hollenbeck, left, and Richard E. 
Horner, right, above. 

A specialist in lumberyard manage- 
ment from Burbank, Calif., Hollen- 
beck will speak on “Pricing for 
Profits” at workshop breakfasts on 
Monday and Tuesday mornings. 

Assistant secretary of the U. S. Air 
Force, Horner will speak at the presi- 
dent’s banquet Monday night in the 
Rice Hotel. He will discuss “Missiles 
in Space.” 


deliver convention delegates between 
downtown hotels and the Coliseum 
on a regular schedule during the 
convention. This free transportation 
service is provided again by the 
James Bute Co. 

General convention chairman 
is D. G. McNair, general manager of 
the Temple Lumber Co. of Houston. 
retail division of the Southern Pine 
Lumber Co. A native Mississippian. 
he joined Temple in 1927. He is a 
member of the board of directors of 
Southern Pine Lumber Co., Temple 
Builders Supply. Inc., and the Lum- 
bermen’s Assn. of Texas. He serves 
the Retail Lumber Dealers Assn. of 
Houston as treasurer. 

His wife. Mrs. D. G. McNair, is 
chairwomen of ladies’ convention 
activities. 


Additional LAT convention com- 


mittee chairmen include: Reception. 
Weldon Walker; President’s Banquet, 
Carroll Delhomme; Entertainment, 
Bob Stahlman; Transportation, Ed- 
ward W. Taylor: Housing, J. H. 
Tampke: Exhibits and Facilities, Ed 
Mills: Liaison, Joseph W. Butler. 
and Hoo-Hoo, Roy Cummins. 
Members of the 1958 LAT Nom- 
inating Committee include P. J. 
Goodnight, chairman, Dallas; S. S. 
Forrest Jr., Lubbock; W. B. Fergu- 


son, Fort Worth; John R. Armstrong. 


Amarillo; H. L. Stokely, Brownsville: 
Harvy L. Richards, New Braunfels: 
W. H. Curry, Waco; Marion Steph- 
ens, Wichita Falls: J. Ed Mills. 
Houston; and Cecil R. Burks, Port 
Arthur. 


DICK WATKINS is secretary of the 

Lumbermen’s Assn. of Texas. A grad- 

uate of the University of Michigan, he 
joined LAT in 1956. 


Texas Lumbermen Appoint 
Cunningham as Field Rep 


The Lumbermen’s Assn. of 
Texas has appointed W. G. Cun- 
ningham of San Marcos as its 
field representative. Cunningham 
and Dick Watkins, also an asso- 
ciation field man, now award the 
Longhorn organization with dou- 
ble grass-roots representation. 

Formerly representative of Na- 
tional Plan Service and Lu-Re-Co 
in Texas, Cunningham lives in 
San Marcos. He and Mrs. Cun- 
ningham have three children. 

With both Watkins and Cun- 
ningham traveling throughout the 
state, Texas lumber dealers will be 
provided better service in their 
yards and at district meeting, 
Executive Vice-President Ebersole 
said. 


PROGRAM for the 72nd Convention and Show of 


the Lumbermen’s Association of Texas in Houston 


8:00 A.M.—Registration (advance and regular) in 
Sam Houston Coliseum. 


9:00 A.M.—Grand opening of exhibits in Sam 


Houston Coliseum. 


Sunday, April 27 


4:00 P.M.—Open House honoring exhibitors in Sam 


Houston Coliseum. 


8:00 P.M.—Lumbermen’s Investment Corp., 


stockholders meeting in Jade Room of 
Rice Hotel. 


Exhibits open until 6:00 p.m. 


8:45 P.M.—Lumbermen’s Investment Corp., 


3:00 P.M.—Demonstration of Teco Truss Rafters in 


booth 506. Sam Houston Coliseum. 


board of directors meeting in Jade Room 


of Rice Hotel. 
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“Saves me 25% in 
warehouse space!” 











WHOLESALER 








“Easy to display 
and sell from.” 








RETAILER 








“Easy to handle 
and weatherproof!” 














“The top makes a 
jim dandy tote box. 


” 








CARPENTER 


MAKERS OF 
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IN THE HANDY NAIL CADDY 


All types, sizes and finishes of top-quality DixistEEL Nails come 
to you in the handy Drxisteet Nail Caddy—the specially de- 
signed, reinforced fiberboard container that has taken the place 
of old-fashioned wooden kegs! 

Now when you order DrxisteeL Nails you get the latest 
thing in modern packaging—a package that is easier to handle, 
store, use and display. In a nutshell, a package that is more 
profitable for everyone—from the wholesaler right on down to 
the man who swings a hammer. 


Order, stock, display DrxisTEEL Nails in the DixisTEEL Nail 
Caddy—the best thing that has happened to nails in 100 years. 


For more details on above items, use Coupon on Page 68 





Monday. April 28 


7:45 A.M.—Breakfast Workshop in San Jacinto 
Room of Rice Hotel. 
Presiding: Gene Klein of Amarillo, 
president. 
Speaker: Paul Hollenbeck, specialist in 
lumberyard management workshops, 


Burbank, Calif. 


Subject: “Pricing for Profits.” 


8:00 A.M.—Registration (advance and regular) in 
Sam Houston Coliseum. 


9:00 A.M.—Opening of exhibits in Sam Houston 


Coliseum. 


9:30 A.M.—Ladies hospitality room on Mezzanine 


of Rice Hotel. 

10:00 A.M.—First Business Session. Music Hall, 
Sam Houston Coliseum. 
Presiding: Gene Klein, president. 
Invocation: W. D. Watson of Waco. 


Introduction of Lewis W. Cutrer, mayor 
of Houston, by D. G. McNair of Houston, 


general convention chairman. 

Report by the president. 

Speaker: James C. O'Malley, president, 
National Retail Lumber Dealers Assn. 
Subject: “The National Looks Ahead.” 
Speaker: Texas Senator Dorsey Harde- 
man of San Angelo, Tex. 

Subject: “America First.” 

Report of nominating committee. 

P. J. Goodnight of Dallas, chairman. 


12:15 P.M.—Directors luncheon (old and new) in 


Colorado Room of Rice Hotel. 
12:30 P.M.—Ladies luncheon and Neiman-Marcus 


style show in Crystal Ballroom of 


Rice Hotel. 
12:30 P.M.—*Over 50” Club luncheon ( including 


all branches of lumber business) in 


Rice Hotel. 
Presiding: Henry Mitchell, president. 
Afternoon open to visit exhibits. 


3:00 P.M.—Ladies hospitality room on Mezzanine 
of Rice Hotel. 


8:00 P.M.—President’s Banquet in Crystal 
Ballroom of Rice Hotel. 


Toastmaster: Lester E. Palmer of Austin. 
Speaker: Richard E. Horner, assistant 
secretary of the Air Force, 


Washington, D. C. 


Subject: “Missiles in Space.” 


Tuesday. April 29 


7:45 A.M.—Breakfast Workshop in Crystal 
Ballroom of Rice Hotel. 
Subject: “Profits Through Action.” 
President Gene Klein, moderator. 
Panel: Paul Hollenbeck, analyst. 
Marion C. Pugh, Marion Pugh Lumber 


Co., College Station. “Pricing for a Home 
Improvement Program.” 

W. D. Watson, Wm. Cameron & Co., 
Waco. “Employee Training for Real 
Management Results.” 

Ralph G. Campbell, Johnson-Campbell 
Lumber Co., Fort Worth. “Pricing and 
Good Accounting Practices.” 

M. C. Engel, M. C. Engel Building Mate- 
rials, San Antonio. “How to Merchandise 
Price.” 


9:00 A.M.—Registration in Sam Houston Coliseum 


and exhibit visiting. 


9:30 A.M.—Ladies hospitality room on Mezzanine 
of Rice Hotel. 


10:30 A.M.—Second Business Session. 


Music Hall, Sam Houston Coliseum. 
Presiding: Ralph Campbell of Fort Worth. 


Speaker: Roy Wenzlick, economist and 
realtor of St. Louis, Mo. 


Subject: “Predictions on the Future Home 
and Home Improvement Market.” 


Awarding of dealer-shopper prize: 
Chevrolet station wagon. 


Installation of officers. 


1:59 P.M.—Hoo-Hoo Coneatenation in Brazos 
Room of Rice Hotel. 


2:30 P.M.—Ladies’ Bingo party and “surprise” in 
room 204 of Texas State Hotel. 


3:59 P.M.—Hoo-Hoo stag party in Crystal Ballroom 
of Rice Hotel. 


5:59 P.M.—Hoo-Hoo Dutch snack on Mezzanine 
of Rice Hotel. 


9:00 P.M.—Climax Ball in Crystal Ballroom of Rice 
Hotel. Music by Vic Insirilo Orchestra. 
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"Oiled for Life’ Hardware 


for storm and screen doors 




















**One-Bore’’ PUSH-PULL LATCH 
Dependable quality ... 
Beauty ... Simple, fast 
installation. #1121 cast 
handle and #21 solid cast 
brass handle. 





Combination of external leaf spring and internal coil spring make heavy 
doors easier to open. The new No. 15 Heavy Duty Closer provides greater 
latching power without ‘‘bounce.’’ Lubricated for 10 years. 


NEW IDEAL KNOB-LATCH 
Combination knob and 
lever. Hexagon spindle is 
heat treated and floats on 
Oilite Bearings. Two thru- 





DOOR CLOSER 


90 Self-lubricated. Enclosed shock abe 
sorber spring. 





DOOR CLOSER AND CHAIN PROTECTOR 


80 with chain holdup spring. Self-lubricated. 
10 year guarantee. 


bolts absorb all pulling 
strain. Converts for key 
locking before or after 
installation. 











III CN 
Yeu 
No. 66 ADJUSTABLE DOOR SPRING 


Quick, simple, positive adjustment. Just turn 
end in or out. 





STAINLESS STEEL PUSH BARS ; 
Telescope to fit doors 24” to 36” wide. Matching 
Door Pull also. 





HINGES i i FLEX-IT 


All hinges — DOOR STOP 
available Will not 


with Bronze mar door. 
Oilite Bear- Rubber tip- 
ings — 


"QUIKI" WINDOW CONTROL 
Long life. Stainless steel. 
Quick installation in 
new or old windows. screws into 
114” Regular. 1” Avail- separate 
able. base. 


IDEAL BRASS WORKS, INGe s:. bute hinnesors 


For more details on above items, use Coupon on Page 68 


ped spring 














Full-Mortise Full-Surface Half-Surface 
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Role-Players at Houston Convention 


DORSEY HARDEMAN 


Three major guest speakers at the 72nd annual convention 
of the Lumbermen’s Assn. of Texas will outline economic 
and social implications facing lumber dealers. 

President James C. O’Malley of the National Retail Lum- 
ber Dealer’s Assn. will kick off the initial LAT business 
session on Monday morning with “The National Looks 
Ahead.” He is general manager of the O’Malley Lumber Co. 
of Phoenix, Ariz. 


D. G. MceNAIR, below, is general chair- 
man for LAT’s ’58 convention. A native 
Mississippian, he is general manager 
of the Temple Lumber Co., retail di- 
vision of Southern Pine Lumber Co., 
in Houston. He currently serves as 
treasurer of the Retail Lumber Dealers 
Assn. of Houston. 


JAMES C. O’MALLEY 


ROY WENZLICK 


Texas Senator Dorsey Hardeman of San Angelo, a prac- 
ticing attorney, will follow O’Malley at the Monday morning 
business session. In a talk, “‘America First,” he will outline 
basic citizenship responsibilities. 

Economist Roy Wenzlick of St. Louis, Mo., will conclude 
the Tuesday morning business session with “Predictions on 
the Future Home and Home Improvement Market.” 
Wenzlick is author of “The Coming Boom in Real Estate.” 


GENE EBERSOLE, below, executive 
vice-president of the Lumbermen’s 
Assn. of Texas, set up the °58 conven- 
tion program from recommendations 
made by the LAT directors. He has 
served Texas dealers as association 
executive since June °41. He is a grad- 
uate of the University of Nebraska. 


MRS. D. G. MecNAIR, above, is chair- 
woman of ladies’ activities at the Texas 
dealer convention in Houston. A native 
Mississippian, like her husband, Mrs. 
McNair is a busy grandmother. She 
devotes her efforts to leading Houston 
charities, and to club and church work. 
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A NATIONAL 
ADVERTISING PROGRAM 
TO HELP YOU SELL 














ey, A Mee ; You're competing for the consumer 

Wi EC C ie dollar against automobiles, appliances, 

R OWN! food and literally thousands of other 
items. The most important step in 
winning the competition, in making 
your selling successful, is to convince 
the buyer that his first consideration is 
the purchase of a new home. 
That’s why this new West Coast 
Lumbermen’s Association promotion is 
good news for you. This aggressive 
campaign will help you increase new 
home sales .. . homes built with 

pair beautiful, versatile—yet economical— 


5 much happrer wher woild’s ry 
-o iny fw ome built foe West Coast lumber. 


‘ma HOME or YoU 


ding material ne 
a « ribuce much vo a fe ae 

paar oe hy your ne* home should be you 
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arr conomical | 
budget me 1d with West Coast tumber, the - aa ; “ rs 
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nate happy © tell you of the : 
asned by building & ith 


bd builder soon! 


See him of your 


| dark eueesheneaaes 


7 HEMLOCK 


west COAs 
WESTERN RED CEDAR 


SITKA 
fogs oF 








Full page, 4-color advertisements 

will appear in leading national 

, home service magazines including: 

: ; : : Better Homes and Gardens, Ameri- 

Send now for the free : - can Home, House Beautiful, Living 
for Young Homemakers, House & 


4-COLOR BOOKLET of rts: : for Young Homemehers, Howse 
“How to own a New Home” — eA ook and New 


EE EE Sn te 





WEST COAST LUMBERMEN'S ASSOCIATION 
1410 S. W. Morrison, Room 2415, Portland 5, Oregon 


WwW e ST Cc oO A Ss T , f : t Send me FREE booklet ‘‘How You Can Own a New Home", with color photo- 
LU M +e Po Fe ‘ »* ee graphs of outstanding homes plus facts on new home financing. 


Name. 





Douglas Fir * West Coast Hemlock 
Western Red Cedar * Sitka Spruce Address 
City. sinttedehnamien 
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If it’s 
CERTIFIED DRY 


PALCO 
REDWOOD 


it’s 
KILN DRIED 














Photo by Morley Boer 


—and only the most skillfully controlled 
kiln drying captures the permanent values 
exclusively inherent in redwood 


No other wood on the market offers so much 
in dimensional stability and freedom from swelling and 
shrinkage—if properly processed from forest to home- 
site. The Pacific Lumber Company, oldest of leading 
redwood producers, has long pioneered advanced meth- 
ods which have established Palco Architectural Quality 
Redwood as the standard of comparison. When you 
specify Palco Certified Dry Redwood, you know that it 

803 


has been first air dried for months — then kiln dried 
under the most exacting control of time, temperature 
and humidity —followed by special processes to equalize 
moisture content throughout each individual piece. This 
is your assurance that Redwood’s beauty will outlast 
the longest mortgage. 


See Sweet's Architectural File, or write for your personal 400 oy 
reprint of the bulletin outlining specification data, PALCO 8 
Redwood patterns, sizes, grades, grains, etc. 


Sposiy-the bat in Qdots (DLO, 


THE PACIFIC LUMBER COMPANY 


Since 1869 +* Mills at Scotia, California 
100 BUSH ST., SAN FRANCISCO 4 © 35 E. WACKER DRIVE, CHICAGO 1 © 2185 HUNTINGTON DRIVE, SAN MARINO 9, CALIF. 


MEMBER Oo F CALIFORNIA 
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These Exhibitors Will Greet You at 


Texas Convention of Lumber Dealers 


Sam Houston Coliseum, Houston, April 27, 2%. 29, 19538 


A. & F. Tileboard Company 
Alexandria, La. 

Aber Company, Inc., 

Houston, Tex. 

Allied Building Credits, Inc., 
Houston, Tex. 

Allmetal Weatherstrip Company, 
Dallas, Tex. 

American Sisalkraft Corpora- 
tion, Attleboro, Mass. 

Amerock Corporation, 
Rockford, Ill. 

Andersen Corporation, 
Bayport, Minn. 

Angelina County Lumber Com- 
pany, Keltys, Tex. 

Maurice Angly Lumber Com- 
pany, Houston, Tex. 

Apco-Rubin, Division of Tusco 
Corporation, Houston, Tex. 

Armstrong Cork Company, 
Dallas, Tex. 

Azrock Floor Products Division, 
Uvalde Rock Asphalt Co., 
San Antonio, Tex. 

Barclay Manufacturing Com- 
pany, New York, N. Y. 

Barrett Division, Allied Chemical 
& Dye Corporation, 

Houston, Tex. 

Belknap Hardware & Manufac- 

turing Company, Louisville, 


y: 
Bestwall Certain-teed Sales 
Corporation, Ardmore, Pa. 
Binswanger & Company, 
Houston, Tex. 
Bird & Son, Inc., Shreveport, La. 
Paul Blackwell Company, 
Dallas, Tex. 
Blanton’s Flowers, Houston, Tex. 
Bradley Lumber Company of 
Arkansas, Warren, Ark. 
Brainard Steel Division, 
Sharon Steel Corporation, 
Warren, Ohio. 
Briggs-Weaver Machinery Com- 
pany, Memphis, Tenn. 
E. L. Bruce Company, 
Memphis, Tenn. 
E. L. Bruce Company of Texas, 
Center, Tex. 
James Bute Company, 
Houston, Tex. 
William Cameron Company, 
Wholesale, Waco, Tex. 
Camp Company, Inc., 
Chicago, Ill. 
Philip Carey Manufacturing 
Company, Cincinnati, Ohio. 
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Carter Paint Company, 
Liberty, Ind. 

W. T. Carter & Brothers, 
Houston, Tex. 


Celotex Corporation, Dallas, Tex. 


Century Manufacturing Com- 
pany, Dallas, Tex. 

Chevrolet Motor Division, 
General Motors Corporation, 
Houston, Tex. 

Chupik Wood Manufacturing 
Company, Inc., Temple, Tex. 

Clarke Sanding Machine Com- 
pany, Muskegon, Mich. 

C. H. Collier Company, 

Dallas, Tex. 

Collin Street Bakery, 
Corsicana, Tex. 

Cook Paint & Varnish Company, 
Houston, Tex. 

P & F Corbin Division, The 
American Hardware Corpora- 
tion, New Britain, Conn. 

Crossett Lumber Company, 
Crossett, Ark. 

L. M. Crow Company, 

Waco, Tex. 

Cuckler Manufacturing Com- 
pany, Monticello, lowa. 

Desmond Brothers Paint Co., 
Los Angeles, Calif. 

De Soto Paint & Varnish 
Company, Garland, Tex. 

Dexter-Frantz Lock Company, 
Tyler, Tex. 

Dierks Forest, Inc., 

Kansas City, Mo. 

Bruce Dodson & Company, 
Kansas City, Mo. 

Douglas Fir Plywood Associa- 
tion, Tacoma, Wash. 

Duke City Lumber Company, 
Albuquerque, N. M. 

E. I. du Pont de Nemours, Inc., 
Dallas, Tex. 

Donald Durham Company, 

Des Moines, lowa. 

Encyclopedia Britannica, 
Houston, Tex. 

First Bancredit Corporation, 
Dallas, Tex. 

Fleming & Sons, Inc., 

Dallas, Tex. 

Flintkote Company, 
New Orleans, La. 

Fordyce Lumber Company, 
Fordyce, Ark. 

Frost Forest Products Division, 
Olin Mathieson Chemical 
Corporation, Shreveport, La. 


Lloyd A. Fry Roofing Company, 
Houston, Tex. 

R. M. Fry Creosoting Company, 
Hugo, Okla. 

Georgia-Pacific Corporation, 
Houston, Tex. 

Glidden Company, 

New Orleans, La. 

Globe Box Company, 
Houston, Tex. 

Louis Gloor and J. R. Rone, 
Brownsville, Tex. 

Granite City Steel Company, 
Granite City, Ind. 

Hanna Paint Manufacturing 
Company of Texas, 

Dallas, Tex. 

F. W. Heitmann Company, 
Houston, Tex. 

Houston Sash & Door Company, 
Houston, Tex. 

Huey & Philp Company, 
Dallas, Tex. 

Independent Nail & Packing 
Company, Bridgewater, Mass. 

Indiana Lumbermen’s Mutual 
Insurance Company, 
Dallas, Tex. 

Industrial Publications, Ine., 
Chicago, Ill. 

Insulite Division, Minnesota & 
Ontario Paper Company, 
Minneapolis, Minn. 

International Paper Company, 
Long-Bell Division, 
Houston, Tex. 

Johns-Manville Sales Corpora- 
tion, New Orleans, La. 

Jones-Blair Paint Company, 
Dallas, Tex. 

Keasbey & Mattison Company, 
Houston, Tex. 

Kirby Lumber Corporation, 
Houston, Tex. 

Lambert Corporation, 
Houston, Tex. 

Lipton Staple Company, 
Dallas, Tex. 

Louv-R-Pak, Ine., 

Fort Worth, Tex. 

Lowe Brothers Company, 
Dallas, Tex. 

Lumber Credit Protective 
Bureau, Austin, Tex. 

Lumbermen’s Association of 
Texas, Austin, Tex. 

Lumbermen’s Investment 
Corporation, Austin, Tex. 

Lynch Asbestos Company, 

Los Angeles, Calif. 
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weatherstrip is 


with a “plus’”’ 


MetaLane Weatherstrip never ioses its weathertight 
efficiency, never needs upkeep or replacement 


In addition to anodizing the alloyed alumi- prevents windows from sticking and binding. 
num from which MetaLane® is made, It cannot discolor surrounding masonry and 
Monarch adds other exclusive processes painted millwork—and it remains wearfree 
which insure its durability, beauty and effi- even under continued operation. 

ciency for the life of doors and windows on Although cost is no higher, no other weather- 
which it is installed. strip can match the value of MetaLane, nor 
MetaLane’s hard, smooth, silvery surface, the continuous protection it gives against 
with a sealed-in permanent lubricant, is vir- cold, dust and dampness. Insist the window 
tually impervious to corrosion and pitting by and door units you handle are equipped with 
air-borne chemicals. Its friction-free surface MetaLane weatherstrip. 


MONARCH METAL WEATHERSTRIP CORP. © 6343 ETZEL AVE. © ST. LOUIS 14, MO, 
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Macklanburg-Duncan Company, 
Oklahoma City, Okla. 

Madden Equipment Corpora- 
tion, Houston, Tex. 

Majestic Company, Inc., 
Huntington, Ind. 

Marsh Wall Products, Ine., 
Dover, Ohio. 

Martin-Senour Company, 
Dallas, Tex. 

Masonite Corporation, 
Chicago, Ill. 

Masury Paints of Texas, Inc., 
Houston, Tex. 

John C. Mayfield Company, 
Houston, Tex. 


McLeland-Harris Door Company, 
Fort Worth, Tex. 

Minnesota Paints, Inc., 
Minneapolis, Minn. 

Monarch Marking System 
Company, Dayton, Ohio. 

Moncrief-Lenoir Manufacturing 
Company, Houston, Tex. 

Monsanto Chemical Company, 
St. Louis, Mo. 

Morgan Sign Machine Company, 
Chicago, Ill. 

Napko Corporation, 
Houston, Tex. 

National Cash Register Com- 
pany, Houston, Tex. 





THIS DOOR 1S WATERPROOF! 


THE SECRET 
iS IN 
THE SILL 





EXTERIOR 
INTERIOR 





SILL 


Here is the glass door that is specified with the assurance of no 
complaints of water coming in around the door. The waterproof sill 
design has been proved in hundreds of installations in the Southwest 
where the rainfall was more than 20 inches during a 4-month test period. 

Here are other design features of the Britt Sliding Glass Door that 
will bring you increased sales, and complete customer satisfaction: 


Sliding vent to the outside; the fixed vent to the inside. 


Wool pile weather stripping is on interior side of slider so as 
wind blows harder, the weather stripping seals tighter. 


Glass is set in curtain wall tape; glazing bead is of extruded 


aluminum. 


Fixed vent is an integral part of the door frame. 

The BRITT Door is “face” mounted in rough opening using 
brick veneer or frame fins. 

We use our own trucks for fast, damage-free delivery. 


BRIEF s.uomc DOOR CORP. 


TELEPHONE JAckson 9-2681 


P. O. BOX 6735 e 
2501 WROXTON RD. 
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HOUSTON, TEXAS 





National Chemical & Manufac- 
turing Company, Dallas, Tex. 

National Gypsum Company, 
Houston, Tex. 

National Lock Company, 
Rockford, Il. 

National Plan Service, Ine., 
Chicago, Ill. 

National Steel Products Com- 
pany, Houston, Tex. 

Nordahl Manufacturing Com- 
pany, Ine., Burbank, Calif. 

Norm Advertising, Inc., 
New Yor k, N. Y. 

O’Brien Company, 
Houston, Tex. 

Pat O’Reilly Company, 
Houston, Tex. 

Osage Products Company, 
Eldon, Mo. 

Ozan Lumber Company, 
Prescott, Ark. 

Peden Iron & Steel Company, 
Houston, Tex. 

Pittsburgh Plate Glass Company, 
Houston, Tex. 

Porter-Cable Machine Company, 
Syracuse, N. Y. 

Marion Pugh Lumber Company, 
College Station, Tex. 

Putty Stik, Ine., Seattle, Wash. 

Reader’s Wholesale Distributors, 
Ine., Houston, Tex. 

Red Cedar Shingle Bureau, 
Seattle, Wash. 

Reynolds Metals Company, 
Louisville, Ky. 

Ruberoid Company, Dallas, Tex. 

Sargent & Company, 
New Haven, Conn. 

Schlage Lock Company, 
San Francisco, Calif. 

Schoenfeld Cordage Company, 
Inc., Houston, Tex. 

Alexander Schroeder Lumber 
Company, Houston, Tex. 

Seidlitz Paint & Varnish Com- 
pany, Kansas City, Mo. 

Sewall Paint & Varnish Com- 
pany, Division of American 
Marietta Company, 
Dallas, Tex. 

Shakertown Corporation, 
Cleveland, Ohio. 

Sherwin-Williams Company of 
Texas, Dallas, Tex. 

Southern Lumber Company, 
Warren, Ark. 

Southern Metal Products Com- 
pany, Houston, Tex. 

Southern Pine Association, 
New Orleans, La. 

Southern Pine Lumber Com- 
pany, Diboll, Tex. 

Southwestern Steel Products 
Company, Houston, Tex. 

Stanley Hardware, Division of 
the Stanley Works, 
New Britain, Conn. 
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LOC-WALL: Idaho White Pine and Inland Red Cedar 
in Formal and Traditional styling; Larch in Formal styling. 
Plywood Panels look like individual boards of random lengths 
and widths, edge and end-Vee'd. Also produced with Gruve- 
Ply pattern. Interlocking furring strips are already attached, 


Weyerhaeuser 


\ ics 20 Ne 


GRUVE-PLY: Idaho White Pine or Knotty Cedor 
plywood produced with surfaces carefully sliced like the 
most expensive imported woods. Looks like individual boards 
side by side. Goes up quickly, economically. Pre-grooved 
edges give uniform joints, eliminate need for mouldings. 


4-SQUARE 


LUMBER AND BUILDING PRODUCTS 





NU-WALL: Ponderosa Pine paneling with random 
Vee horizontal end-matching. Kiln-dried and packaged to 
specified 7’ or 8’ lengths. Comes in three distinctive stylings: 
Formal (clear), Traditional (small to medium knots) or Con- 
temporary (medium to large knots). 


3 NEW WOOD PANELINGS 
STYLED FOR MODERN HOMES 


@ Wood paneling is more popular than ever 
with consumers these days. These three 
panelings from Weyerhaeuser will help meet 
this demand. Each style is carefully manu- 
factured, designed for customer appeal, and 
packaged for added dealer profits. 


All three panelings come in special cartons 
which protect the wood from dust, dirt, and 
damage. Packages are easy to handle, easy 
to store, easy to inventory. Customers appre- 
ciate the way these panelings arrive on the 
job with their natural beauty unmarred, all 
ready for quick installation. 

Investigate Loc-Wall, Gruve-Ply, Nu-Wall, 
and the other fine Weyerhaeuser wood pan- 
elings. For full details, consult your nearest 
Weyerhaeuser 4-Square Sales Representative. 


Weyerhaeuser Sales Company 


FIRST NATIONAL BANK BUILDING e ST. PAUL 1, MINNESOTA 
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Stanley Tools, Division of the 
Stanley Works, 
New Britain, Conn. 
Starline, Inc., Harvard, Ill. 
Starr Electric Supply Company, 
Houston, Tex. 
Stebbins & Roberts, Inc., 
Little Rock, Ark. 
Stephens Company, 
Houston, Tex. 
Stewart Company, Dallas, Tex. 
Tennessee Coal & Iron Division, 
United States Steel Corpora- 
tion, Fairfield, Ala. 
Tex-A-Panel Manufacturing 
Company, Dallas, Tex. 


Texas Dry Concrete Company, 
Fort Worth, Tex. 

Texas Paint & Varnish Com- 
pany, Inc., Dallas, Tex. 

Timber Engineering Company, 
Washington, D. C. 

Turn-A-Bore Equipment Com- 
pany, Inc., Fort Worth, Tex. 

United Creosoting Company, 
Houston, Tex. 

United States Gypsum Company, 
Chicago, Ill. 

United States Plywood Corpora- 
tion, Houston, Tex. 

George C. Vaughn & Sons, 
Houston, Tex. 


KWIK-WAY 


FOLDING DOOR UNITS 


Louver e Flush e Panel Doors 





William Volker & Company, 
Houston, Tex. 

W. M. Products, 
Houston, Tex. 

Wallace Manufacturing Com- 
pany, North Kansas City, Mo. 

Washington Steel Products, Inc., 
Houston, Tex. 

West Coast Lumbermen’s 
Association, Portland, Ore. 

Western Pine Association, 
Portland, Ore. 

Weyerhaeuser Sales Company, 
St. Paul, Minn. 

Sam A. Wing Company, Inc., 
Dallas, Tex. 

Wood Conversion Company, 
St. Paul, Minn. 

Wright Sales Company, Inc., 
Dallas, Tex. 

Zegers, Inc., Chicago, Ill. 


MISS TILLIE SMITH is in charge of 

registrations at the Texas dealer con- 

vention in Houston. She books the ex- 

hibits and serves as secretary to Execu- 

tive Vice-President Gene Ebersole in 

LAT offices at Austin throughout the 
year. 


ASME Sponsors Meeting 
on Materials Handling 


A national conference on mate- 
rials handling will be sponsored 
by the American Society of Me- 
chanical Engineers in Cleveland, 
Ohio, June 9-12. The first ASME- 
sponsored conference since 1949, 
it will be held in conjunction with 
the National Materials Handling 
Exposition at the Cleveland city 
auditorium. The move is an ex- 
pression of the society’s policy of 
encouraging its professional divi- 
sions to sponsor separate national 
conferences devoted to serving 
mechanical engineers in their spe- 
cialized fields. 


% Lowest Cost * Highest Quality 

* Doors Fitted * Hardware Applied 

* Stops Furnished *® Track Facia Furnished 
* Easy Installation * Simple Adjustments 
* Hardware and Track Concealed in Closet 

% Available in Mahogany, Ash, Birch, Gum, Pine 


From Your Building Material Jobber 


SEE OUR EXHIBIT IN HOUSTON AT THE TEXAS 
LUMBER DEALERS’ CONVENTION, BOOTH 111 


McLELAND - HARRIS DOOR CO. 


2150 BECKHAM PLACE FORT WORTH, TEXAS 
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201-D. MOISTURE BARRIER. Booklet tells how Olin polyethylene 
film makes a permanent moisture, vapor, and draft barrier — 
unaffected by most acids, alkalies, bacteria, cold, and temperature 
changes. Film Division, Olin Mathieson Chemical Corp., Dept. SBS, 
655 Madison Avenue, New York 21, N. Y. 

202-D. VITRIFIED CLAY PRODUCTS, Brochure describes Dickey’s 
new PVC coupling. Booklets also available on Dickey Perma-Line 
pipe and fittings, drain tile, wall coping, flue lining. W. S. Dickey 
Clay Manufacturing Co., Dept. SBS, P. O. Box 2028, Kansas City 
12, Mo. 

203-D. WOOD WINDOW UNITS. Three folders describe, list full 
specifications, and generously illustrate Dierks Snap-Tite removable 
window units, stack awning, and Light-Lift, double-hung window 
units. Dierks Forests, Inc., Dept. SBS, 810 Whittington Avenue, Hot 
Springs, Ark. 

204-D. NEWSPAPER ADVERTISING. A 16-page brochure, “How 
to Prepare Newspaper Advertising That Sells,” explains the funda- 
mentals of newspaper advertising, and shows how to use the product 
mats of national manufacturers. It gives suggested copy themes and 
tie-in display suggestions. Zonolite Co., Dept. SBS, 135 South 
LaSalle Street, Chicago 3, Ill. 

205-D. ALUMINUM WINDOWS. AIA file No. 16-L shows installa- 
tion details and gives specifications for the complete line of Watson 
Weathertite Rugged aluminum windows: horizontal slide, double- 
hung, single-hung, and insulating aluminum windows. W. M. 
Products Co., Dept. SBS, 5425 Blossom Street, Houston 7, Tex. 
206-D. STAPLING PRODUCTS. Arrow’s catalog No. 13 introduces 
new stapling machines, gun tackers, pliers and staples. New display 
details and price list are included. Arrow Fastener Co., Inc., Dept. 
SBS, One Junius Street, Brooklyn 12, N. Y. 

207-D. BONDED ASPHALT ROOFING. New literature covers Fry 
Bonded asphalt roofings for all types of buildings. Fry Bonded 
products include shingles, roll roofing, and felts. Lloyd A. Fry 
Roofing Co., General Sales Dept., SBS, 5818 Archer Road, Summit 
(Argo P. O.) Til. 

208-D. STEEL ROOFING SALES AIDS. Republic Steel offers a 
complete kit of sales aids on Blue Ridge steel roofing, fence. 
barbed wire, nails, and baler wire. Aids include ad mats and elec- 
tros, radio commercials, news releases, window displays, and product 
literature. Advertising Division, Republic Steel Corp., Dept. SBS, 
3224 East 45th Street, Cleveland 27, Ohio. 

209-D. ALUMINUM SIDING, A four-color folder covers Trip]-Tite 
painted aluminum siding. It includes sales pointers on this building 
material in question-answer form. The folder shows new and re- 
modeled homes sided with Tripl-Tite aluminum. National Metal 
Products Co., Dept. SBS, 2 Gateway Center, Pittsburgh 22, Pa. 
210-D. INTERLOCKING ASPHALT SHINGLES. A color folder de- 
scribes and illustrates Ruberoid’s asphalt Lok-Tab shingles. Four 
color blends are featured. The Ruberoid Co., Dept. SBS, 500 Fifth 
Avenue, New York 36, N. Y. 

211-D. ALUMINUM DOORS. Folders illustrate Anderson glass pane! 
doors, jalousie windows and doors, and a new picture door. Speci- 
fications and hardware are covered. V. E. Anderson Manufacturing 
Co., Inc., Dept. SBS, Owensboro, Ky. 

212-D. WESTERN LUMBER SOURCES. A 40-page booklet lists 
and gives mill personnel, capacity, and facility information on 
mills producing Douglas fir, West Coast hemlock, Western red 
cedar, and Sitka spruce lumber. West Coast Lumbermen’s Assn.,. 
Dept. SBS, 1410 S. W. Morrison Street, Portland 5, Ore. 

213-D. STOCK WOODWORK. A 40-page catalog gives specifica- 
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tions, construction, and application details for a large variety of 
Curtis wood window styles and types. Curtis Companies Service 
Bureau, Dept. SBS, Clinton, Iowa. 


214-D. CEILING TILE. A 16-page booklet features Celotex’s Hush- 
Tone and Designer ceiling tile in three “tidea”’ rooms. It also covers 
other Celotex residential materials. The Celotex Corp., Dept. SBS, 
120 S. LaSalle Street, Chicago 3, Ill. 

215-D. REMOVABLE HORIZONTAL WINDOWS. A 4-page folder 
describes the Rimeco Slide removable horizontal-sliding wood win- 
dow unit. It emphasizes these features: styling, economy, weather- 
tightness, and easy maintenance. Rock Island Millwork Co., Factory 
Dept. SBS, Rock Island, Ill. 


216-D. SHORT-LENGTH LUMBER. A 4-page illustrated article by 
John Reno gives helpful sales tips and illustrates popular uses for 
short-length lumber. The Pacifie Lumber Co., Dept. SBS, 35 East 
Wacker Drive, Chicago 1, Ill. 

217-D. CARPORT. Folder shows sizes and uses of all-purpose Sea- 
View shelter, from attached carport to free-standing patio. Built 
of aluminum with steel supports. Other literature on Flair window 
awnings and patio covers. SeaView Industries, Dept. SBS, 4030 
N. W. 29th Street, Miami, Fla. 

218-D. CEDAR-SHAKE PACKAGE, Literature describes a handy 
consumer package of Shakertown Glumac shakes, matching-color 
nails, and “Jiffy Corners.” It shows how corners make a tight fit 
on outside walls. Shakertown Corp., Dept. SBS, 20310 Kinsman 
Road, Cleveland 22, Ohio. 


I1-D. ASPHALT ROOFING, SIDING. Flintkote shingles and asbestos- 
cement sidings are shown in full color in a catalog for dealers and 
customers. Complete data are given on strip shingles, insulation 
products, built-up and roll roofing and accessories. Flintkote Co., 
Dept. SBS, 30 Rockefeller Plaza, New York 20, N. Y. 

1-D. ASBESTOS-CEMENT PRODUCTS. Several brochures and 
folders — several in full color — show Century No. 5 roofing 
shingles; Apac all-purpose board; Linabestos and Sheetflextos wall- 
boards for interior and exterior use; lightweight corrugated asbestos 
sheet. Keasbey and Mattison Co., Dept. SBS, Ambler, Pa. 

101-D. WEATHERSTRIP SASH BALANCE. “Today — Quality 
Sells the Home Buyer” is an eight-page folder about the use of 
Zegers Dura-seal metal weatherstrip and sash balance in double- 
hung wood windows. A 12-page booklet presents advantages to 
homebuyers. Zegers. Inc., Dept. SBS, 8090 South Chicago Avenue, 
Chicago 17, Ill. 

102-D. ALUMINUM SLIDING GLASS DOORS. “The Decorators 
Touch” is a four-page folder which gives specifications and in- 
stallation drawings for “‘Tropicana” aluminum sliding glass doors. 
Daryl Products Corp., Dept. SBS, 7240 N. E. 4th Avenue, Miami, 
Fla. 

104-D. INSULATING ROOF DECK. A 20-page brochure, “New 
Dimensions In Ceiling Design,” shows and describes roof-deck 
designs, coat comparisons, beam sizes, construction detail, and 
application tips. Insulite Division of Minnesota and Ontario Paper 
Co., Dept. SBS, 500 Baker Building, Minneapolis 2, Minn. 


105-D. FARM STEEL PRODUCTS. “Farmers and Ranchers Hand- 
book” in 76 pages supplies data on specifications and plans for the 
use of steel materials for fencing and roofing on farms. Handbook 
also includes meat-cut charts, household helps, teen-ager tips. 
Tennessee Coal & Iron Division of U. S. Steel Corp., Dept. SBS, 
Fairfield, Ala. 


(Continued on Reply Card page 67) 


On this and subsequent pages of S-B-S, you are offered an 
excellent selection of literature on new Building Materials and 
Products. For free copies of this helpful literature, just fill in 


and return the handy postage-paid reply card on page 68. 
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MASONITE 


makes the news 


Multiply your remodeling sales...join the 


Home Improvement Council program...feature 


MASONITE PANELS 


What a program! The biggest stimulator 
of home improvement business—ever! If _———— 
you haven’t joined the Council, climb : Hout your. Home? 
aboard the band wagon now! Slee ; — 
Masonite Corporation has confidence " : 

in the Home Improvement Council and 
its program to get the American public to 
take stock of their homes. This program 
is certain to increase remodeling business 
for you. One of the first manufacturer- 
members, Masonite offers you the tools 
to help you put your H.I.C. program over 
the top: 


Enter the 125,000 





1. A panel for every purpose—inside the 
home and out. 








2. Sales builders—more national ads, 
more publicity and more dealer helps 
than any other hardboard producer. 


3. Steady profits—the kind you can de- 
pend on. 


Your Masonite representative has the 
details. Or write Masonite Corporation, 
Dept. SBS-4, Box 777, Chicago 90, IIl. 


* ee @ 
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®Masonite Corporation—manufacturer of quality panel products, 
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More, MORE FREE, Free 
HELPFUL BOOKLETS! 


(Save time and postage by requesting all the items 
you want on these handy postage - paid reply 
envelopes.) 


(Continued from BOOKLETS FREE page) 


106-D. WOOD AND METAL SCREWS, Southern Screw Co., 
Dept. SBS, Statesville, N. C., offers a useful folder of “In- 
structions for Selecting and Using Wood Screws and Sheet 
Metal Screws.” 


108-D. STEEL FRAME BUILDINGS. Ejight-page brochure 
shows standard sizes, details, accessories, and varied uses of 
Dixisteel rigid-frame buildings. It also presents all-steel tri- 
angular or bow-string truss roof systems. Atlantic Steel Co., 
rT. SBS, Warehouse Division, P. O. Box 1714, Atlanta 
» Ga. 
101-E. METAL WEATHERSTRIPS. Soutien Metal thres- 
holds and weatherstrips are illustrated and described in cata- 
log No. 57A. This four-page brochure covers available sizes 
and contains and order information. Southern Metal 
megan Corp., Dept. SBS, 921 Rayner Street, Memphis 14, 
‘enn. 
102-E. PRESSURE-TREATED LUMBER. “Safeguard Build- 
ing Dollars With Wolmanized Pressure-Treated Lumber” is 
a 16-page brochure illustrating applications of lumber 
treated against deterioration from rot-producing fungi and 
termites. Koppers Co., Inc., Dept. SBS, 750 Koppers Build- 
ing, Pittsburgh 19, Pa. 


105-E. ALUMINUM JALOUSIES. Conventional and unusual 
uses for Truscon jalousies are illustrated in a colorful 16- 
page folder. Detail drawings show how installations are made 
block. ‘Truscom Steel Dix r» Republic sblic Stecl, Dept. SBS, 1050 
lock, Truscon Steel Div., x 5 
Albert Street, Youngstown 1, Ohio. - 
1-G. ALUMINUM SCREEN, Burns aluminum tension screens, 
full-frame screens, and screen cloth are described in an 
envelope-size folder. Catalog sheet lists advantages of the 
aluminum frame unit. Dodge Wire ” -aaieaamaa nee. SBS, 
249 Spring Street, S. W., Atlanta, Ga. 
101-G. HARDWOOD FLOORING. “The Hardwood Flooring 
Handbook,” a manual for retail lumber dealer salesmen, 
and “How to Install Hardwood Strip Floors Over Concrete 
Slabs” contain essential information on hardwood flooring. 
The Atlanta Oak ee Co., Dept. SBS, 920 Glenwood 
Avenue, S. E., Atlanta, Ga. 
101-H. ALUMINUM NAILS. Brochure shows and describes 
the complete line of Phifer aluminum nails for all building 
purposes. It explains tempering and etching of aluminum 
alloy nails. Price list gives dealer costs of “job size” boxes 
and 50-lb. cartons. Phifer Wire Products, Dept. SBS, Box 
12, Tuscaloosa, Ala. 


104-H. ALUMINUM WINDOWS. Five color brochures de- 
scribe and illustrate Ualeo aluminum horizontal sliding, resi- 
dential and commercial awning, —— and double-hung 
windows. All brochures give s ns, sizes, and instal- 
lation details. Southern Sash Sales & — Co., Inc., Dept. 
SBS, Sheffield, Ala. 
102-J. METAL BUILDING PRODUCTS. Catalog 57 gives 
specifications and shows and describes uses of Vestal fire- 
place circulators, dampers, accessories, steel lintels, bridging, 
wall ties, mortar boxes, garbage receivers, access doors, and 
other products for business and industry. Vestal Manufactur- 
ing Co., Dept. SBS, Sweetwater, Tenn. 
104-J. SCREEN PRODUCTS. Complete line of Loxcreen 
products is detailed in two-color catalog. Included are ten- 
sion screens; Loxframe all-aluminum screens; Loxtrim screen 
ang parts, accessories, aluminum and stainless steel mold- 
ings, and extrusions, Loxcreen Co., Inc., Dept. SBS, P. O. 
Box 5133, Columbia, S, C. 
1-K. METAL LATH, ACCESSORIES. Colorful catalog bro- 
chure shows and describes types of metal lath, 
and partition systems of the Alabama Metal Lath Co., Dept. 
SBS, P. O. Box 992, Birmingham, rng Tables give fire test 
data and sound transmission loss for the partitions. 


2-K. WINDOW, DOOR ee oe aluminum screens 


catalog. Vulean Metal Products, Inc., Dept. SBS, 2801 Sixth 
Avenue South, Birmingham, Ala. 
101-L. CONCRETE PLANTS. Brochure describes and illus- 
trates exact procedure for concrete plants for lum- 
ber yards. Complete s cations are given for nine types 
= concrete plants. Information on cement storage and 
ate ha is included. The C. S. Johnson Co., Dept. 
SBS . O. Box 71, Champaign, Iil. 


102- L. STEEL FRAME BUILDINGS, Booklet with diagrams 


Use Postage-Paid Reply Card to Order literature and Information Free! 


and color illustrations shows Steel Spee 

warehouses, hangers, and industrial 

buildings save time on erection. ‘Available’ in 

30 ft. to GO ft., with choice of ekdewalle. 

Dept. SBS, Monticello, Iowa. 

105-L, MODERN ‘wooD PANELING. Colorful literature 
Flakewood for 


stores. Specifications are 
| galley ane dy -Bell Division, Dept. SBS, 928 
Grand bem, nen 


201-A. ADVERTISING PENS joo PENCILS. The complete 
Seripto line of writing instruments for gM emg and good- 
will gifts is illustrated in “Sensational Business Builders.” 
This 32-page catalog gives complete pre mec and prices. 
Adgif Co., Division of Seripto, Ine., Dept. SBS, P. O. Box 
4847, Atlanta 2, Ga. 


202-A. ALUMINUM WINDOWS. The Apco lines of windows 
are covered in three new brochures. AIA file No. 16-E ecata- 
logs “Apco Aluminum Windows — Residential, Commercial, 
Window Wall, Industrial.” Apco aluminum horizontal slid- 
ing windows and Series 57 vt He emus windows are intro- 
duced in separate brochures. Apco-Rubin Division, Tusco 
Corp., Dept. SBS, 1901 Franklin Street, Houston 2, Tex. 


203-A. PLASTER REINFORCEMENT. A 20-page booklet 
reports the findings of the Research Foundation of the oe 
versity of Toledo on “The Crack Resistant Properties of 
Gypsum Lath and Plaster Formed by the Intersection 
of Walls and Walls with Ceilings Reinforced with Various 
Types of Metal Reinforcement.” It shows the superior 
formance of Keycorner wire mesh. Keystone Steel & 

Co., Dept. SBS, Peoria 7, Il. 


205-A. FACT FILING FOLDERS. The R Aluminum 
Supply Company offers dealers a set of 19 Fact Folders for 
setting up a handy reference library on such products as 
aluminum roofing and siding, roofing and acces- 
sories, farm gates, insulation, nails, ete. New literature sent 
to dealers using folders. yo Supply Com- 
pany, Dept. SBS, P. O. Box 1367, Atlanta 1 


208-A. WESTERN PINE — a AND yon WPA’s 
1958 membership directory lists member mills by 
states and by species and products pe Six full-color 
folders show Western Pine finishing reci and uced 
samples. Western Pine Assn., Dept. SBS, Yeon ing, 
Portland 4, Oregon. 


209-A. PLASTIC-FINISHED PANELS. Full-color catalog 
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covers complete line of Marlite plastic-finished wall and 
ceiling paneis of hardboard. It shows full variety of colors 
Marble Panel, Woodpanel, plank, 

Wall Products, Inc., Dept. SBS, 


210-A. ROTARY VENTILATOR, New aluminum ventilator 
of rotary turbine type is shown and detailed in AIA file 
folder. Also covered are Leslie stationary and revolving head 
— and Leslie roof, wall, and eave louvers. Leslie 
re dhy a Inc., Dept. SBS, 2943 West Carroll Avenue, 
aunt 12, “". 
211-A. BARBECUE GRILL. AIA file leaflet describes and 
shows two models of new Majestic Char-Grill for indoor 
installation. Six popular uses and grill accessories are shown. 
Separate sheets detail installation in masonry and in wood 
cabinets. Majestic Co., Dept. SBS, Huntington, Indiana. 


212-A. =— WINDOW WALLS. Catalog No. 581 and 
dealer kit cover in detail use of complete 
line of ‘aloes wood window units for residences, institu- 
tional buildings, and light commercial structures. Brands 
and types of windows include Flexivents, Beauty-Line, base- 
ment, gliding, casement, and double-hung Pressure Seal 
units. Andersen Corp., Dept. SBS, Bayport, Minnesota. 


213-A. WROUGHT IRON RAILINGS AND COLUMNS. New 
catalog page shows four column designs available with Versa 
wrought iron railing for Do-It-Yourself trade. Page explains 
ease of becoming —— iron dealer. Versa Products Co., 
Dept. SBS, Lodi 4, O 


214-A. REDWOOD QUALITIES AND USES. “The Archi- 
tect’s Redwood File” offers complete information on prop- 
oi aS finishes, and grades and uses of Cali- 
‘ornia redwood for residential, farm, and industrial con- 
struction and improvement. CRA Standard Specifications 
k also available. California Redwood Assn., Dept. 

SBS, 576 Sacramento Street, San Francisco 11, Calif. 


13-B. INCINERATORS. Donley incinerators for homes, 
apartments, and other buildings are shown in a new cata- 
log. Complete technical data are given for flue-fed, floor-fed 
garden, and abricated steel models. Donley Brothers 
Co., Dept. SBS, 13905 Miles Avenue, Cleveland 5, Ohio. 


14-B. TENSION SCREENS. New dealer sales manual outlines 
22 reasons for using Tension-tite aluminum screens and 
shows photographs of a dealer making a sale, with his 
explanation to the customer. + anon | Co., Dept. SBS, 
International Trade Mart, New Orleans 12, La. 
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15-B. LUMBER PACKAGING. “How to Protect Lumber with 
Waterproof Paper for Shipment and Storage!” is a booklet 
that explains how to protect lumber with paper for shipping, 
storage, and sales. American Sisalkraft Corp., Dept. SBS, 
Attleboro, Mass. 


24-B. ASPHALT ROOFING MATERIALS. Four-page catalog 
insert gives complete specifications, descriptions of uses, and 
directions for both cold and hot applications. It covers 
asphalt roofing and coatings and cements. Lion Oil Co., 
Asphalt Sales, Dept. SBS, El Dorado, Ark. 


33-B. MASONRY WALL REINFORCEMENT. Bulletin gives 
specifications and shows Dur-O-waL masonry wall reinforce- 
ment with cavity, bonded, coursed, or stacked course ma- 
sonry wall, and wall with plaster. Dur-O-waL Products of 
Alabama, Inc., Dept. SBS, P. O. Box 5446, Birmingham 7, 
Ala. 


45-B. MORTAR CEMENT. “Facts and Tables for the User 
of Mortar Cement” is a booklet covering Penn-Dixie prod- 
ucts and uses. It includes ratios for mixing mortar, and 
estimating guides. Penn-Dixie Cement Corp., Dept. SBS, 60 
East 42nd Street, New York 17, N. Y. 


106-B. FIR PLYWOOD FACTS. Available to dealers and 
their employees for which home addresses are sent to 
Douglas Fir Plywood Assn., Dept. SBS, 1119 A Street, 
Tacoma 2, Wash., is a 48-page, pocket-size fir plywood 
—_ : includes basic grade-use data, advantages, and much 
“know-how.” 


110-B. PLASTIC WATER PUTTY. Catalog sheet shows 
home uses for am’s Rock-Hard water putty, explains 
how to color it, and lists types of customers who find it 
“indispensable.” Donald Durham Co., Dept. SBS, Box 804-0, 
Des Moines, Iowa. 


101-C. PLYWOOD PRODUCTS, The Weldwood catalog (AIA 
File No. 19-F) contains descriptions, recommended uses, 
sizes, and approximate prices for every product in the 
Weldwood plywood line. All species and patterns shown in 
full color, United States Plywood Corp., Dept. SBS, 55 West 
44th Street, N. Y. 36, N. Y. 


102-C,. FIBER ROOF COATING. “The Easy and Low Cost 
Way to Repair and Renew Roofs” is a folder covering the 
uses of Gardner asphalt-asbestos roof coating. Gardner 
ae Products Co., Dept. SBS, P. O. Box 5776, Tampa, 


106-C. WINDOW SASH BALANCES. The new one-piece 
Spiralflex weatherstrip-sash balance is described in a catalog 
sheet. The new sash unit does not need individual parting 
bead and assures plumb installation. It has spiral balances. 
Caldwell Manufacturing Co., Dept. SBS, 64 Commercial 
Street. Rochester 14, N. Y. 


109-C. WOOD SHUTTERS AND DOORS. The uses and 
benefits of the new Wing-Line Shutterfold doors are covered 
in catalog insert. Catalog No. 1056 shows details and gives 
sizes and benefits of Fit ’n’ Finish shutters with movable 
louvers. Sam A. Wing Co., Inc., Dept. SBS, 5035 Willits 
Avenue, Dallas 6, Tex. 


201-C, WOOD PANELING. Full-color brochures and a folder 
illustrate and describe plywood, Ripplewood, and California 
redwood wall paneling. ae Pacific Corp., Dept. SBS, 
Equitable Building, Portland 4, Ore. 


202-C, SLIDING-DOOR HARDWARE. Two folders describe 
and illustrate the Har-Vey Handi-Frame pocket door frame 
and the Har-Vey “B’’ Line Siide-A-Fold hardware. Folders 
include installation instructions. American Screen Products 
Co., Dept. SBS, 61 East North Avenue, Northlake, Ill. 


203-C. STOCK MILLWORK. The “Ideal Millwork” catalog 
contains pictures, sizes, and specifications of Ideal All-Wethr 
double-hung window units, stack window units, panel doors, 
Glide-and-Fold closet door units, sliding door units, screen 
doors, louver doors, window screens, kitchen cabinets. Ideal 
Co., Dept. SBS, Box 889, Waco, Tex. 


204-C. ALUMINUM WINDOWS. Century pamphlet gives 
complete specifications and shows installation details of 
single-hung, double-hung, picture, Wall-Lite, horizontal roll- 
ing, and horizontal aluminum windows. Century Alu- 
minum Corp., Dept. SBS, Scottsburg, Ind. 


205-C. KILN-DRIED LUMBER. Weyerhaeuser folder ex- 
plains the advantages of their 4-square kiln-dried lumber 
in basic wood construction. Weyerhaeuser Sales Co., Dept. 
SBS, First National Bank Building, Saint Paul 1, Minn. 


206-C. ALUMINUM SCREENS. Catalog sheets and price 
lists on the full line of aluminum screens are available from 
Homecraft Corp., Dept. SBS, Lithonia, Ga. 


207-C. TRUSS LOCK PLATES, Illustrated folder details the 
layout, operation, ~~ advantages of Templin truss lock 
plates and trusses. Templin me Inc., Dept. SBS, 
Building 6, Airbase, ns Beach 


208-C. ALUMINUM DOORS AND WINDOWS. A catalog 
covers three lines of Nudor aluminum sliding glass doors 
and a folder on their horizontal sliding window. The catalog 
includes detail drawings, specifications, and _ installation 
instructions. Nudor Manufacturing Corp., Dept. SBS, 7326 
Fulton Avenue, North Hollywood, Calif. 





RANCH-TYPE DOORKNOCKER 


The H. B. Ives Co., Dept. SBS, New 
Haven 8, Conn., has added a new 
style to its line of doorknockers 
Called the Rancher, this knocker has 
a distinctive rugged appearance in 
keeping with the style of today’s 
ranch-type homes. 

The Rancher is made of cast brass 
or bronze in all standard finishes. 
The over-all height when installed 
is 55/16” with a 3%” bail. 

Write P103 on reply card, page 68. 


COMBINATION DOOR LOCKS 


Two screen and combination door 
locks are introduced by the Dexter 
Lock Division of Dexter Industries, 
Inc., Dept. SBS, Grand Rapids, Mich. 


PRODUCTS 


The two companion locks have« 
Dexter’s new tulip design knob 
One is a key-in-knob unit and the 
other has a slide lock on _ insid¢ 
escutcheon. The key-in-knob lock 
has turn-button on inside lever 
which locks and unlocks both knot 
and lever. 

Both locks feature pressure-cast 
aluminum knobs and levers, stain- 
less-steel escutcheons, bolt and 
strike, and solid-steel spindle finish- 
ed in aluminum enamel. Both locks 
have tie-bolt construction and light 
bolt action for easy closing actior 
with door closer. They fit only out 
swinging doors, %” to 1144” thick 


Write P104 on reply card, page 68. 


HARDBOARD FIXTURES 


A complete home workshop kit, No 
C-102, contains 40 basic Peg-Board 
fixtures. The Masonite Corp., Dept 
SBS; Box 777,-Chicago 90, Ill., ma 
kets these assorted metal fixtures t¢ 
fit the %” perforated hardboard pan 
els so popular for home toolboards 
The package includes 25 singl 
hooks of various types, two doubl 
hooks, a multiple tool holder, tw 
shelf brackets, two plier holders, 
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IN THIS PRODUCT PARADE and 
our Product Briefs section on pages 
84-86, a total of 79 New Products are 
presented for your consideration. 
Manufacturers have introduced them 
recently for dealers to sell profitably 
or else to use in their business 
operations for greater efficiency and 
economy. For more information on 
any of these NEW PRODUCTS, fill 
in the postage-paid reply card on 
page 68 of this S-B-S, tear it out, 
and mail right away. 
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four loop-type tool holders, four 

clip-type holders, plus the hook 

stabilizers and mounting spacers. 
Write P105 on reply card, page 68. 


TOOL HANGERS 


C. Hager & Sons Hinge Manufactur- 
ing Co., Dept. SBS, 139 Victor Street, 
St. Louis 4, Mo., offers Handy-Hang- 
er — a new type of wall-hook for 
hanging tools. 

Handy-Hanger projects only 2%” 
from the wall yet supports a jerk 











DOUGLASS 
hearth form 


Compare these advantages with 
any other fireplace heat circulator: 


e@ Makes any masonry fireplace, in- 
cluding Swedish design, an effective 
forced air heating plant. 


@ Lightweight, compact for convenient 
handling and warehousing. 


@ Easily, quickly installed by one man. 


e Serves as a form or template for 
the fireplace. 


e As an air conditioner, draws fresh, 
smokeless air into the home. 


Inexpensive to purchase, easy to 
install, DOUGLASS hearth form 
brings new utility to fireplace heat- 


ing and increases the dollar value 


of any home. 


FREE: Send for illustrated literature on 
the new .low cost DOUGLASS hearth 
form fireplace heat circulator. 


DEALER INQUIRIES INVITED 


DOUGLASS MANUFACTURING CO. 
P.O. Box 905A, Los Gatos, California 


Name 





Address. 





City 
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pressure of 1,500 pounds. It is up- 
angled to hold all kinds of tools and 
appliances: lawn mowers, shovels, 
ladders, and garden hose. 

Made of cadmium-plated steel, this 
tool hanger nails or screws to ga- 
rage, kitchen, and other walls or 
studs. 

Write P106 on reply card, page 68. 


DOOR-HARDWARE UNIT 


The Kennatrack Corp., Dept. SBS, 
Elkhart, Ind., offers a complete new 
packaging program and seven differ- 
ent dealer promotions for its three 
new lines of door hardware. 

The Kennatrack lines include a 
prefabricated folding door and hard- 
ware combination, and by-passing 
door and folding door hardware. 

The door sets come in a colorful 
carton with an “easy-open” feature 
that is said to make selling, ship- 
ping, and storing easier. 

A colorful, eye-catching floor dis- 
play is offered with any one of five 
different folding or sliding door 
hardware assortments. 

Write P107 on reply card, page 68. 


PATTERNED TILE 


Pattern Tileboard has been intro- 
duced by the Insulite Division, 
Minnesota and Ontario Paper Co., 
Dept. SBS, 500 Investors Building, 
Minneapolis 2, Minn. 


The ceiling tile features two tex- 
ture patterns of beige and gold on 
a white background --- one open and 
the other closed. 

The Pattern Tileboard is %” thick, 
and tongue-and-grooved. It comes 
in two sizes: 12” x 12” and 12” x 24” 
cross-scored to simulate 12” x 12” 
panels. The board is fire-resistant, 
washable, and paintable. It has dec- 
orating, sound deadening, and in- 
sulating qualities. 

Write P108 on reply card, page 68. 


INSULATION BOARD TILE 


The Wood Conversion Co., Dept. 
SBS, list National Bank Building, 
Saint Paul 1, Minn., introduces a 
new ceiling insulation board tile with 
a fissured design. Nu-Wood Decora- 
tor tile features a simulated fissured 
marble design in either gray or 
beige. 


The 12” x 12” Decorator tile in- 
sulates, corrects faulty acoustics, and 
is treated with a flame-resistant 
finish. 

Write P109 on reply card, page 68. 


PREMIUM FLAKEBOARD 


A premium-grade Novoply combines 
the flatness and dimensional stability 
of standard grade Novoply with a 
paint surface equal to or better than 
good-two-sides birch. It is offered 
by the United States Plywood Corp., 
Dept. SBS, 55 West 44th Street, New 
York 36, N. Y. 

The new “premium grade” has 
been achieved by laminating to each 
Novoply face an overlay of phenolic 
resins and cellulose fibers. Its smooth 
surface requires no primer, takes 
paint easily and holds it perfectly. 

U. S. Plywood’s Novoply panel is 
made of two faces of resin-impreg- 
nated flakes, laminated to a core of 
resin-impregnated chips. 

Write P110 on reply card, page 68. 


BEVELED CEDAR SIDING 


(See photo No. 3 on cover) 
Shado/Edge bevel siding is intro- 
duced by the Seattle Cedar Lumber 
Mfg. Co., Dept. SBS, Box A, Ballard 
Station, Seattle 7, Wash. Made of red 
cedar, Shado/Edge siding gives ex- 
terior walls a deep, dramatic shad- 
ow-line effect. 

This beveled cedar siding is fac- 
tory-primed on all surfaces with a 
transparent water repellent to give 
additional protection against mois- 
ture and lengthen paint life. 

Write P111 on reply card, page 68. 


STEEL STUD ERECTOR 


(See photo No. 6 on cover) 


An open one-piece track, designated 
as the Bar-Z Snap-In Stud System, 
has been introduced by the Wheeling 
Corrugating Co., Dept. SBS, Wheel- 
ing, W. Va. 

With this track, the studs are in- 
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stalled by snapping into place to 
form a friction-tight fit. By using a 
small Stagger Clip, the system per- 
mits the installation of 2%” studs, 
staggered, within the confines of a 
4” track. 

The 1%” Bar-Z track is embossed 
at intervals to provide a friction fit 
of the Bar-Z studs on 2” increments. 
The track and studs are available in 
2%”, 31%”, and 4” widths. 

Write P112 on reply card, page 68. 


AUTOMATIC FIRE ALARM 


The Edwards Co., Inc., Dept. SBS, 
90 Connecticut Avenue, Norwalk, 
Conn. makes a low-cost automatic 
fire alarm system, the Zonalarm. 

Zonalarm goes into operation when 
fire starts or heat rises, closing the 
thermostatic detectors. This warn- 
ing signal is transmitted to a cen- 
trally-located indicator panel with 
four plastic windows. Each window 
panel represents a separate zone, 
protected by one or a series of 
detectors. 

A power unit supplies low-volt- 
age power to the system from stand- 
ard 115V house current. The Zon- 
alarm system will automatically 
switch to battery should power fail- 
ure occur, causing a “battery-on” 
lamp to light on the indicator panel. 

Write P113 on reply card, page 68. 





FLEXIBLE WOOD VENEER 


The Wilcox-Woolford Corp., Dept. 
SBS, Spring City, Pa., offers a wood 
veneer called Furnaflex that can be 
applied easily to any surface with 
adhesive. 

The flexible wood veneer is man- 
ufactured for use in homes, build- 
ings, furniture veneering, 
and table tops, and kitchen cabi- 
nets, and by shipbuilders and small 
boat manufacturers. 


counter 


410 South Third Street, Louisville, 
Ky., introduces five new lighting 
fixtures made of Luxwood real cab- 
net grained wood. The wood is trim- 
med in brass. It sets off room decor 
by day, while shedding a filtered 
glow by night. 

The first of their kind, the fixtures 
include a reel pull-down, two close- 
to-ceiling units, a three-light cluster, 
and a single pendent unit. 

The wood is made translucent by 
a process recently perfected for cabi- 


net wood by the U. S. Plywood Corp. 


Furnaflex is available with a dull, 
Write P115 on reply card, page 68. 


semi-gloss, or gloss finish in a choice 
of mahogany, oak, walnut, birch, 
and cherry grain. 

Write P114 on reply card, page 68. 


WOOD LIGHTING FIXTURES 


Thomas Industries, Inc., Dept. SBS, 


©& 





STEEL GARAGE DOORS 


A complete line of residental sec- 
tional steel doors is announced by the 
Wagner Manufacturing Company, 
Dept. SBS., Cedar Falls, Iowa. These 





Speaking of S-B-S*... 


EVERETT S. LAMBDEN, veteran manager of the Chestertown, Md., 
branch yard of E. S. Adkins & Company, wrote this to S-B-S*: 

"Your magazine, SOUTHERN BUILDING SUPPLIES, 
keeps us well informed by factual articles, 
forceful advertising, and pictures significant 
as to the progressive trends in the building 
material industry." 


*Southern Building Supplies 
Suits Building Suppliers 
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NEW! DOOR INSERT 


MAKES ANY WOOD DOOR A WINDOW AND DOOR 


to ventilate and when closed it’s com- 


Any exterior stock wood door can 
pletely weather-tight. 


be equipped with this new double- 
hung, weather-tight aluminum window 
Door Insert to eliminate the need for 
a screen door. Made of heavy ex- 
truded aluminum it comes completely 
assembled, (except for glass, wire), 
with frame, sash locking device and 
plastic splines for glazing and screen- 
ing. Available in all standard sizes or Gundeaa 
custom made to fit any door. When . hibit 
opened, the door insert allows the air 2 city 


Write for prices and details! 


SPHERE HEHEHE HEHEHE SEE EEEES 


DOOR INSERT CO., INC. 
5425 BLOSSOM STREET 

HOUSTON, TEXAS 

Rush sample Door-Insert at $6.00. 


Name. 














For more details on above items, use Coupon on Page 68 





doors feature a tapered track and 
heavy graduated hinges to insure a 
“V” weathertight closure and ease 
of operation. 

The Wagner door is a flush five-sec- 
tion door with longitudinal grooves. 
It comes complete with bottom vinyl] 
weatherstrip and steel door stops. 
The sections of 1%”-thick galvan- 
nealed steel are electrically welded 
and factory painted. 

Write P116 on reply card, page 68. 


HOME INTERCOM SYSTEM 


A versatile music and voice inter- 
communication system is now avail- 
able from the Fanon Electric Co., 
Inc., Dept. SBS, 98 Berriman Street, 
Brooklyn 8, N. Y. 


The Fanfare Musi-Talk system 


incorporates a 6-tube, printed-cir- 
cuit AM radio which permits “pip- 
ing” of programs to remote stations. 

Separate volume control knobs for 
the intercom and radio permit the 
master or any remote station to 
monitor or eavesdrop other locations. 
In addition to the master control. 
the Fanfare system has five remote 
stations — four for room and one 
for door annunciator use. 

Write P117 on reply card, page 68. 


PATTERNED WOOD DOOR 


Yetter Homes Inc., Dept. SBS, P. O. 
Box 505, Savannah, Ga., offers a new 
wood door unit that beautifies and 
ventilates. 

Called Jamaica-Dors, the wood 
door units have tropical louvers or 
a choice of six decorator-style panel 
materials. They come in a wide range 
of stock sizes. The panel material 
choices are woodwoven strips, Cane- 
tex, matchstick, strip bamboo, per- 
forated, and Smoothtex. 

All Jamaica-Dors are available 
unfinished for color selection on job 
site, or come factory-finished in 
stain and waxing lacquers or color 
lacquers. 

The hardware included with the 
by-passing door units consists of 
an extruded aluminum top-mounted 
track, aluminum hangers with nylon 
rollers, and a one-piece aluminum 
floor guide. Flush aluminum pulls 


72 








are installed in the doors and all 
erection screws are included. 


Write P118 on reply card, page 68. 


WINDOW FOR A/C UNIT 


The F. C. Russell Co., Dept. SBS, 
Columbiana, Ohio, has developed a 
metal window especially for air con- 
ditioners. 

Glass inserts, all equipped with 
spring-locks for a secure fit, may be 
removed and washed. A _ vertical 
slide panel permits outside air to be 
brought into the room when the air 
conditioner is not in use. The unit 
may be removed for storage and an 
extra glass panel slipped into the 
opening. 

The window is made in several 
sizes to fit any air conditioning unit. 

Write P119 on reply card, page 68. 


ALUMINUM BAY WINDOW 


The Maco Corp., Dept. SBS, Hunt- 
ington, Ind., has added an aluminum 
bay window to its line. 

The heavy extruded sections of 
the window’s aluminum frame have 
a depth of about 2”. They are engi- 
neered for insulating glass, yet the 


assembly design affords a trim, nar- 
row framing. 

The bay window, complete with 
insulating glass, is offered in a wide 
selection of heights and cord widths, 
and in both 12 and 18 vertical angles. 
Light sizes range from 24” x 20” to 
36” x 24”. 

Full horizontal and vertical keys 
are used to join two or more win- 
dow sections together. These keys 
perform the mechanical function of 
a mullion and give the effect of a 
mullioned window without the addi- 
tional expanse of metal. 

Write P120 on reply card, page 68. 


WOOD-DOOR WINDOW 


A weather-tight aluminum window 
fits neatly into exterior stock wood 
doors and eliminates the need for 
an extra screen door. Door Insert is 
introduced by the Door-Insert Co., 
Dept. SBS, 5401 Blossom Street, 
Houston, Tex. 


This double-hung window unit 
comes completely assembled — ex- 
cept for glass wire — with frame, 
sash, locking device, and plastic 
splines for glazing and screening. 

When opened, the door insert 
allows the air to ventilate and when 
closed it is completely weather- 
tight. It is available in standard 
sizes or custom-made to fit any door. 

Write P121 on reply card, page 68. 


CORNER-FASTENING DEVICE 


Angle-Rite eliminates corner cracks 
in plaster. It is available from 
Butcher & Hart Mfg. Co., Dept. SBS, 
4601 Cortland Avenue, Altoona, Pa. 

Angle-Rite is a 3” metal fastener 
with angled points for gripping gyp- 
sum lath. Replacing floor-to-ceiling 
metal mesh generally used, it pro- 
vides a full-floating corner to elimi- 
nate cracks due to expansion and 
contraction of wood studs and joints. 

Thumb pressure alone is needed 
to lock Angle-Rite securely to the 
gypsum lath. Nailing is required 
only where exceptional pressures 
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New Merchandising Idea! 
» SELF-SERVICE » SELF-STORING 


THE H. B. 


* ECONOMICAL « 


Exclusively IVES! 


Reach in, Inspect and Buy! 

Strong, durable corrugated 
boxes providing a unique 
method of displaying and 
stocking some of the fast 
moving items in the IVES alu- 
minum hardware line ... Door 
Stops—Sash Lifts—Sash Locks 
—Coat and Hat Hooks—Hand 
Rail Brackets—All items packed 
150 except Hand Rail Brackets 
which are 75 to a Bin-Pak. 
EACH ITEM ‘POLY WRAPPED"’. 


STACKING—extra feature! 
Only 12” x 6” counter or floor 
space and you have a sure-fire 
traffic stopper. 


BUY ’EM from your 
IVES Wholesaler. 


IVES COMPANY 


NEW HAVEN, CONN. 
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in CARCO SLIDING GLASS DOORS 


With Patented Flush Locks All Etched and Anodized * Shlegel Wool 
Pile Weatherstripping and B. F. Goodrich Vinyl for all weather 


conditions * Exterior and Interior Tracks — All Sash Sliding. 


Screens made ame extruded sections as used in doors and 


flush locks. 


EUREKA TUB and 


Shower Enclosures 


SATIN FINISHED, ETCHED AND 
ANODIZED ¢« A VARIETY OF 
SMART, POPULAR DESIGNS — 
Sand-etched on 7/32” 
glass mounted in shock resistant 


provided with 


obscure 


vinyl. 


Write For Information And Prices 


- 
INC. 


2155 N. W. 25th Ave. « Miami, Fla. 


INDUSTRIES, 





For more details on above items, use Coupon on Page 68 





are encountered on finished plaster 
within 6” of the corner. 
Write P122 on reply card, page 68. 


MULTIPLE-TRACK DOOR 


A multiple-track aluminum sliding 
glass door solves the problems of 
ventilation in warm weather and 
warmth without loss of view in cool 
weather. It is offered by Trimview 
Metal Products, W. P. Fuller & Co., 
Dept. SBS, Covina, Calif. 


All panels of Trimview’s multiple- 
track sliding glass door can be 
stacked at either end, regardless of 
the number of panels. Panels can be 
of standard or custom width. 

Also new is an aluminum sliding 
pocket door which permits entire 
sliding partitions to recess into a 
wall pocket. 

Write P123 on reply card, page 68. 


HIGH-PRESSURE PUMP 


Calking and glazing compounds, 
roofing cement, mastics, sealants, 
putties, and adhesives can now be 





For more details on above items, use Coupon on Page 68 


applied faster at less cost with 
Caulk-Flo. This device is offered by 
Force-Flo, Inc., Dept. SBS, P. O. 
Box 2442, East Cleveland 12, Ohio. 

The unit consists of a high-volume 
pressure system and a high-pressure 
pumping mechanism complete with 
a hose and nozzle assembly. The 
Caulk-Flo unit can be clamped on a 
50-lb. or 5-gal. standard bucket, and 
the material may be applied directly 
from the original container to the 
point of application. 

Write P124 on reply card, page 68. 


VERSATILE SAW 


Stanley Electric Tools, Dept. SBS, 
New Britain, Conn., promises their 
new heavy-duty sabre saw will do 
the work of a rip, cross-cut, hand, 
keyhole, or jig saw. It cuts intricate 
patterns in woods, metal, composi- 
tion board, rubber, leather, plastics, 
laminates, veneers, and through 2” 
lumber. 


This versatile Stanley saw cuts 
faster, cutting 3,300 strokes per min- 
ute. Its longer blade life results from 
its longer, 5-inch stroke. It also fea- 
tures an anti-vibration mechanism 
and a chip-blower to keep the guide 
line clear. 

Two enclosed bearings, a tight- 
fitting chuck, and felt seals keep the 
shaft oiled, keep dust and dirt out. 

Write P125 on reply card, page 68. 


POWER SAW 


The Guard power saw cross-cuts and 
rips at all angles, with the material 
always stationary except during 
ripping. This saw is introduced by 
the Auburn Fishhook Co., Inc., 
Guard Saw Division, Dept. SBS, 
Auburn, N. Y. 

The versatile Short Cut saw has 
a 16” blade, 6” cutting height, and 
a 3HP motor that chews through any 
type of wood in short time. 

The saw cuts every kind of angle, 
joinery work, mitery, groove — 
with the material always position- 














NOW 


BINSWANGER 


DISTRIBUTES 


Columbia 
WINDOW 
SCREENS 


NOW 
STOCKED 





linmediate 
Shipment 


ad 


ALL 
BINSWANGER 


& CO. 


WAREHOUSE LOCATIONS 
Richmond — Columbia 
Roanoke — Greenville 
Florence — Fayetteville 
Macon — Greensboro 
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it’s just as rmportant 
toknow how it’s sold 


me Me 





HERE'S HOW! 


You sell a complete line of 
Window Screens... 
Between the famous Columbia-matic TENSION SCREEN 
and the new Columbia Tubular Aluminum FRAME 


SCREEN, you have a stock size screen for 90% of all win- 
dow screen sales in your trading area. 


..» That Builders Can‘t Resist... 


Columbia Screens appeal to builders for three big reasons. 
(1) They cut installation costs drastically. (2) As “brand 
name” screens, they have top merchandising value. (3) 
Ruggedly constructed, they eliminate “service callbacks.” 


... Neither Can Consumers... 


ohn Q. Public recognizes the name and value of Columbia 
Screens. He likes the ease of storage, ease of putting up. . . 
taking down, good looks, rustproof, stainproof features. 
And he, too, likes the price. 


..- Because of Advertising, Merchandising and 
Sales Promotion ... 


This year, as in every year, Columbia Screens are being 
constantly promoted to builders thru both advertising and 
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.. .as ut 1s toknow 
who made it! 


SCREENS 
B® 


direct mail. And to clinch the tremendous remodeling and 
replacement markets, Columbia again furnishes you with 
point-of-sale advertising and display material to help close 
every potential sale. 


... And because of the SERVICE 
only you can give: 


First, you offer a complete line of window screens from 
stock. Second, you are equipped to cut special sizes from 
stock for special orders. Third, every screen you sell has the 
100%, unqualified backing of The Columbia Mills, Inc., 
and Fourth, you have the complete backing of Columbia’s 


coast-to-coast manufacturing facilities and 72-hour service. 


And by the way... it is important who makes window 
screens. Columbia does not retail its own screens — Colum- 
bia is a partner .. . not a competitor. 





To learn about the Columbia Franchise and its tremendous 
advantages contact your Columbia Distributor, or write Dept. 34 


THE COLUMBIA MILLS, INC. 
120 W. Onondaga Street, Syracuse 1, N. Y. 





For more details on above items, use Coupon on Page 68 








ed in the same spot, up against the 
lengthwise guide rail. 


Write P126 on reply card, page 68. 


FIBER-GLASS SCREEN 


Decro-vider is a new decorative 
panel screen and room divider. It 
is made of polyester plastic rein- 
forced with fiber-glass by Styline 
Products Co., Dept. SBS, 3361 La 
Cienega Place, Los Angeles 16, Calif. 

The translucent panels are made 
in a variety of designs, such as 
imbedded metallic gold and silver 
weaves, natural leaf and butterfly 
arrays, and silk screen handprints. 


Square aluminum, - spring-type 
floor-to-ceiling tubing holds Decro- 
vider fast in any position, elimi- 
nating the necessity of permanent 
fastening to floors or ceilings. 

The 3’ x 6’ panels are framed so 
that the bottom is 6” above the floor 
and the top about 22” from the 
ceiling of an average height room. 

Write P127 on reply card, page 68. 


INSULATING WINDOW UNIT 


The Libbey-Owens-Ford Glass Co., 
Dept. SBS, 608 Madison Avenue, 
Toledo 3, Ohio, announces a new 
all-glass insulating double window 
unit known as GlasSeal Thermo- 
pane. 

The new unit is manufactured 
from two panes of LOF double- 
strength A-quality sheet glass, with 
a nominal air space of 3/16” be- 
tween the sheets. Over-all thick- 
ness of the unit is almost a half- 
inch. Sizes available vary from a 
width of 14” to 38” and a height 
of up to 62” with maximum total 
area of 1,440” square. 

In precision manufacturing, the 
edges of the glass are heated and 
formed into an all-glass unit with 
uniform, fire-polished round edge. 
This finish minimizes chipping and 
speeds glazing. 

Write P128 on reply card, page 68. 





PREFABRICATED SKYLIGHT 


A device known as Toplite has been 
developed by the Kimble Glass Co., 
Dept. SBS, Toledo 1, Ohio, for fac- 
tories, office buildings, and homes. 
A prefabricated skylight, it selects 
only the most desirable rays of sun- 
light the year ’round. 

Toplite’s function is based on use 
of solar-selecting prisms which 
“open” and “close” to admit only 
cool, even light while rejecting the 
sun’s hot rays. The skylight is said 
to provide maximum uniform illu- 
mination, reduce artificial light costs, 
eliminate glare, and reduce solar 
heat transmission during hot sum- 
mer months. 

Toplite panels are available in five 
stock sizes ranging from 2 x 2 to 
6 x 3 feet. They come in two types 
—a flange type to be installed di- 
rectly on roof deck, and another 
for installation on prepared masonry, 
wood, or metal curbs. 

Write P129 on reply card, page 68. 


VERSATILE CEMENT 


A new 5” in 1” product is Alum-O- 
Bond. Basically a cement which can 
be used as paint, sealer, insulator, 
and primer, it is made by the W. J. 
Ruscoe Co., Dept. SBS, Akron 1, 
Ohio. 
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MANUFACTURED IN THE SOUTH’S 
STANDARD MILLWORK PLANT 
WACO, TEX. 


DISTRIBUTED THROUGH 
BUILDING MATERIAL JOBBERS 


Easy, Profitable Sales! 
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They are made of Western Ponderosa Pine and are Preservative 
Treated. Dowel-joint construction makes them extra strong and rigid 
Available with galvanized, aluminum or bronze screen wire. SD-1, 
SD-2, SD-2R and SD-3 are made in two sizes: 2-8 x 6-8 and 
3-0 x 6-8. SD-4 and SD-5 are made in one size: 3-0 x 6-8. All 


doors are 14%" thick. 


SIX ATTRACTIVE DESIGNS 
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Decorative 
SCREEN DOORS 


Cash in on the increasing popularity of IDEAL Decorative Screen 
Doors. Display them in your show room and notice how much they 
attract the attention of your customers. See how easy they are to sell! 
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For more details on above items, use Coupon on Page 68 
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Alcoa aluminum pigment is com- 
bined with resins and rubber to 
formulate this waterproof cement. 
The bond of rubber on vinyl chan- 
nels is permanent and climate-re- 
sistant. 

Write P130 on reply card, page 68. 


ALUMINUM STEPLADDER 


R. D. Werner Co., Inc., Dept. SBS, 
295 Fifth Avenue, New York 16, 
N. Y. has introduced a line of alumi- 
num Master Mechanic stepladders. 

The Master Mechanic Alumi- 
Ladder includes the Tool-Tra top. 
It is designed to hold the usual as- 
sortment of hammer, pliers, and 
screwdriver, as well as nails, bolts, 
and screws in a specially designed 
built-in tray. 

Write P131 on reply card, page 68. 


DRAWER-FRAME KIT 


Available space can well be utilized 
for storage with a plastic drawer- 
frame kit introduced by the Panelyte 
Division, St. Regis Paper Co., Dept. 
SBS, 150 East 42nd Street, New 
York 17, N.. ¥. 

The Panelyte kit includes a knock- 
down, easy-to-assemble steel frame 
that accommodates up to four Pane- 
lyte molded plastic drawers in three 
handy sizes — 18”, 27”, and 36” 
wide, 154”, 24”, and 32%” high. 

The drawers feature center guide, 
linear polyethylene bearings for 
finger-touch movement. They are 
permanently colored and have a 
seamless interior with rounded corn- 
ers for easy cleaning and snag- 
proofness. 

Write P132 on reply card, page 68. 


STRUCTURAL PLASTIC 


The Metallic Plastics Corp., Dept. 
SBS, 27-10 44th Drive, Long Island 
City 1, N. Y., now offers Pearsonite, 
a three-dimensional plastic sheet. 
This inexpensive material is said 
to be completely pre-finished, dura- 
ble, and maintenance-free. Its uses 
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include building construction, trans 
portation, home furnishings, apparel 
and accessories, appliances, and dis 
play and packaging. 

Pearsonite is available in three 
dimensional bright metallic, multi- 
colored, or wood veneer finishes 

Write P133 on reply card, page 68. 


TOUGHER PLASTIC PANELS 


Filon has added a series of triple 
strength reinforced plastic panels 
which are said to stand up unde! 
the most adverse weather conditions 
— from two to four times longer 
than any previously produced. The 
panels are composed of a highly 


wed 


TW&J Ponderosa Pine 
is high altitude, 

old growth, 

finest quality 

stock suitable 

for millwork 
manufacturing, 
residential 
construction 

and industrial use. 


light-stable resin and a new Super- 
Fi Fiberglas sandwiched between 
two layers of protective fiber-glass 
surfacing mat. 

Super-Fi is said to give the 
panels 25% greater life expectancy, 
color uniformity, weatherability, and 
strength. This new Fiberglas has so 
enhanced panel performance and ap- 
pearance, Filon now uses it as the 
basic ingredient in all reinforced 
plastic panels. 

The panels are available in 2%” 
corrugated, flat, 2%” V-shaped con- 
figuration, and in a choice of 20 
decorator colors. Filon Plastics Corp., 
Dept. SBS, 2051 Maple Avenue, El 
Segundo, Calif. 

Write P134 on reply card, page 68. 


PONDEROSA PINE 


THOROUGHLY KILKVPDRIED TW&J 


Ponderosa Pine is pg€cision manufactured 
from 4/4 throu oF 8/4 and stored in large 
sheds for yegfaround delivery. 


One of the#West’s largest producers of Ponderosa 
Pine with 10 mills in the heart of the High Sierra 
Ponderosa Pine belt to serve you. 


P.O. BOX 3498 
San Francisco 19, California Wea) 


PRospect 6-4200 


Teletype SF 211 


For more details on above items, use Coupon on Page 68 








This “Silent Salesman” 
Puts Your Message 
In Their Hands! 


@ Scripto pens and mechanical 
pencils keep your sales story at the 
fingertips of your prospects! 


ee 


& 
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@ Adgif offers you 40 fabulous 
models — ball pens with famed Rx* 
ink...pencils...sets—complete line! 


GENERAL 6 


@ Eleven sparkling barrel colors... 
two tones ... nine contrasting sales 
message inks! 


@ Perfect as ‘calling cards”... for 
grand openings ... conventions... 
sales campaigns...gifts for visitors 
.. + to win jobber salesman and 
retail clerk cooperation. 





@ You can afford to use Scripto. 
Send this coupon now! 


ADGIF COMPANY 
A Division of Scripto, Inc. 
P.O. Box 4847, Atlanta 2, Georgia 


RUSH FACTS about using Scripto pens 
and pencils in my sales promotion acti- 
vities. Please include prices. | under- 
stand there is no obligation. 

NAME 
TITLE 

COMPANY NAME 

COMPANY ADDRESS 

CITY. STATE SB-8] 

















The World’s Largest Selling Line! Over 
70 Million Pens, Pencils Sold in 1957 





For more details on above items, use Coupon on Page 68 








HEAT-SHIELDING PANEL 


(See photo No. 1 on cover) 


A heat-shielding, decorative plastic 
panel has been developed for patio 
installations by the Resolite Corp., 
Dept. SBS, Zelienople, Pa. Foil-Glass 
reflects better than 80 per cent of 
the sun’s heat, but at the same time 
permits light to pass through in 
soft, diffused form. 

The structural plastic panel has 
an inner layer of perforated, em- 
bossed aluminum foil which acts as 
a heat barrier. It is laminated be- 
tween two layers of Fiberglas mat. 

The fireproof material comes in 
four colors. It comes in widths of 26” 
and 40”, and lengths of 8’, 10’, and 
(2... 

Write P135 on reply card, page 68. 


PLASTIC SURFACING 


Swedlow Plastics Co., Dept. SBS, 
394 N. Meridian Road, Youngstown, 
Ohio, makes a new product named 
Kevinite. This flexible, decorative 
laminate is composed of special 
grades of core papers that are im- 
pregnated with an overlay of hard 
thermo-setting resin. It is available 
in a wide variety of patterns, colors, 
and wood grains. 

Kevinite is said to appeal to both 
professional mechanics and Do-It- 
Yourself enthusiasts. It comes in rolls 
30” and 36” wide. Enough material 
can be carried in a roll under the 
arm to re-do a kitchen, playroom, 
bath, and several pieces of furniture. 

Kevinite is reported to have long- 
lasting qualities, resisting boiling 
liquids, grease, and solvents. 

Write P136 on reply card, page 68. 
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PRIMED ASBESTOS BOARD 


Flexboard, an asbestos-cement build- 
ing board, now comes pre-primed for 
painting from the Johns-Manville 
Co., Dept. SBS, Box 111, New York 
16, Noy. 

The addition of a specially formu- 
lated beige-tinted primer brings pre- 


primed Flexboard to the job site 
ready for finished painting as soon 
as battens are installed. 

The primed surface provides a 
barrier to all weather conditions 
until finish coats are applied. This 
board is said to accept any good 
grade of finish of any type or color 
for exterior or interior application. 

Flexboard is available in sizes 
from 4’ x 8’ up to 4’ x 12’. It comes 
in %” and 3/16” thick sheets. 

Write P137 on reply card, page 68. 


oe 


PERIMETER INSULATION 


A new perimeter insulation which 
reduces heat transfer at the founda- 
tion level is offered by the National 
Gypsum Co., Dept. SBS, Buffalo 2, 
i ee 

Called Gold Bond Thermo-Bloc, 
the insulation is composed entirely 
of fireproof mineral wool. It is form- 
ed into a semi-rigid sheet that in- 
stalls around the inside edge of the 
concrete foundation prior to pouring 
the concrete slab. 

Write P138 on reply card, page 68. 


LOCK-TYPE SHINGLES 


K & M new Genasco asphalt lock 
shingle is offered by Keasbey & 
Mattison, Dept. SBS, Butler Avenue, 
Ambler, Pa., with the claimed abili- 
ty to withstand winds of gale force. 

The shingle’s wind-holding power 
stems from its unique construction 
— two locking tabs of equal size 
extending at an angle from the 
bottom of each unit. These are fit- 
ted diagonally into receiving slots 
on adjacent shingles. The snug fit 
results in a weather-tight roof which 
is said to last the life of the shingles. 

Positive drain channels are built 
into each shingle to facilitate the 


SOUTHERN BUILDING SUPPLIES for APRIL, 1958 





runoff of water. Like the locking 
tabs, the drain channels are also 
concealed. 

The “break-in-half” design of the 
shingle minimizes waste on the job 
and increases speed of application. 

Write P139 on reply card, page 68. 


NO-NAIL SHAKES 


Nova Shake-Panel offers No. 1 Nova- 
grade shingles in one unit of 4-2/3 
square feet of coverage — applied 
directly to studs with no face nail- 
ing. This material is sold by the 
Nova Sales Co., Dept. SBS, Trenton 
S Bd. 

No sheathing materials of furring 
strips are required for support of 
the panels. 

Shake-Panels are formed of Nova 
processed shakes, with insulation- 
board backer, electronically glued 
and pressed into 47%” x 16%” 
panels. The panels are shiplapped at 
each end. A kerf in the butt of the 
shakes engages the Panelclip, which 
is nailed at each stud. 

Nova Shake-Panels come primed 
or with a two-coat color finish. 

Write P140 on reply card, page 68. 
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CURTAIN WALLS 


Ware Laboratories, Inc., Dept. SBS, 
P. O. Box 1537, Riverside Station, 
Miami, Fla., offers a series of curtain 
walls: for one and two fioor heights, 
using projected windows; for one 
and two floor heights, using awning 
windows; for multi-story construc- 
tion; and for monumental multi-story 
construction. 

All units are etched with a protec- 
tive coating of clear methacrylate 
plastic, unless anodizing is specified. 
All anchorage is concealed. 

Each series has been engineered to 
withstand maximum wind load con- 
ditions. 

Write P141 on reply card, page 68. 





FASTENER SEAL 


A “controlled-flow” fastener seal is 
offered by the Parker-Kalon Divi- 
sion, the General American Trans- 
portation Corp., Dept. SBS, Clifton, 
N. J. Nyltite Staps consists of a 
nylon washer pre-assembled to a 
standard P-K self-tapping screw. It 
is made to seal corrugated roofing 
and siding, and for porcelain 01 
ceramic-surfaced materials. 

The fastener seal combines the ad- 
vantages of the P-K Sheet Metal 
screw with the resiliency, good re- 
covery factors, and high tensile 
strength of nylon. 


By cushioning the pressure of the 
fastener, the washer is said to permit 
the screw to seat to the required 
tightness without cracking, chipping, 
or grazing the surface. 

Write P142 on reply card, page 68. 


HIDDEN SHELVES 


(See photo No. 5 on cover) 


Amerock Corp., Dept. SBS, Rock- 
ford, Ill., offers convenient Hide-A- 
Shelf hardware to make low stor- 
age space easily accessible and to 
keep small appliances out of the 


HOMASOTE 


This smart new material for 


EXTERIOR 


This new, weatherproof siding material is the 


most economical of its type and extremely easy to 
made possible by 
the high-density, °s” thickness—run every 8” the 
length of the board. On both sides, the special 
3-stage groove-lap joint assures rapid, true-line 


apply. Deeper, wider grooves- 


installation. 


GVS is supplied in 4’ x 8’, 4’ x 10’, and 4’ x 12’ 
panels. On special order, GVS is also available in 
size 4’ x 9’—at no extra cost. It is available primed 
front and back, or unprimed. Behind this board 
are more than 40 years’ experience in the mak- 
ing of weatherproof materials. GVS offers supe- 
rior insulation value, durability, and weather- Fa 


protection — holds paint longer than 
wood. Use the coupon below to secure 
full details on this and other Homasote 
products, and for your copy of the 
72-page Homasote Handbook. 


HOMASOTE 


COMPANY 


In U. S., kindly address 
Trenton 3, New Jersey. 
{a Canada: Toronto, Ont.—P.0. 
Box 35, Station K + Montreal, 
P.Q.—P.0. Box 20, Station N 


NAME 


ADDRESS 
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] Grooved Vertical Siding 
Easi-Bild Patterns 
Wilson Air-Float 
Construction 





EASI-BILD* PATTERNS offer 
the dealer big profit possi- 
bilities from a minimum in- 
vestment. Each pattern you 
sell contains complete bill 
of materials—which you also 
sell. The average selling 
price of a pattern is 77¢ and 
sells for you $140.35 of ma- 
terials you already stock. 
Sell only 3 patterns a day 
for 300 days—you have new 
profits of $31,824 a year. Get 
the full details from your 
Jobber or Homasote Repre- 
sentative. 


*7.M. Reg. Easi-Bild Pattern Company 


er 


HOMASOTE 








SAVE MONEY -BUILD IT YOURSELF 
__Fasi Bild Patterns 





Send the literature and/or specification data checked: 


] Panl-Tile (on 4’ x 8’ panels) 

] Beveled (clapboard) Siding 
Homasote (72-page) 
Handbook 





way, yet ready for convenient use 

Hide-A-Shelf locks at counter 
height for stand-up jobs — and at 
desk height, too. Tension springs 
easily adjust to help the user raise 
and lower from six to 30 pounds 
easily. 

In built-ins and cabinets through- 
out the house, this product gives 
pull-up convenience to pots, bins, 
vanity shelves and stow-away bar. 

Write P143 on reply card, page 68. 


BUILT-IN CLOTHES WASHER 


A new under-counter model Com- 
bomatic washer/dryer, model CDU, 
is made by Easy Laundry Appli- 
ances Division, Murray Corp. of 
America, Dept. SBS, 919 N. Mich- 
igan Avenue, Chicago 11, III. 








Designed to fit into kitchen, closet, 
bath, utility, or recreation room, the 
new washer/dryer is only 27” wide. 
Still the smallest combination unit 
on the market, it requires less than 
half the space needed for a separate 
washer and dryer. Its height is 34%” 
and its depth is 25”. 

The control panel is on the front 
of the machine. The chrome-plated 
porthole door opens with a flick of 
its waist-high latch. 

The machine is easy to _ install 
and service. Mounted on separate 
rails, pre-located by the _ installer, 
it can be slid in and out of position 
conveniently for servicing. 

Write P144 on reply card, page 68. 


COMPLETE SNACK BAR 


The Dwyer Products Corp., Dept. 
SBS, Michigan City, Ind., offers a 
prefabricated Snack Bar. This unit 
comes in three combinations: (1) 
refrigerator, sink, storage; (2) refrig- 
erator, sink, range-top, storage; and 
(3) refrigerator, sink, range-top, 
oven, and storage. The latter is il- 


80 





lustrated. 

The units are available in 57” to 
89” widths, with either right- or left- 
hand top return. Fronts are finished 
in dark walnut, light oak, and Phil- 
ippine mahogany. Laminated plastic 
bar tops come in jet black or modern 
red, with hard maple splash rail 
along front and sides, metal trim 
along back edge. 

Write P145 on reply card, page 68. 


BUILT-IN RANGE UNITS 


Preway, Inc., Dept. SBS, Wisconsin 
Rapids, Wis., has streamlined elec- 
tric surface cooking in two new 
built-in models. Model 390 is a 30” 
wide unit. Model 395 is 36” wide. 
Both Preway units feature a divid- 
ed top and a Pylon control. The 


panel control serves as an enclosure 
for switches mounted at the back 
and above the surface of this drop- 
in four-burner unit. The panel lights 
up in various colors when switches 
are on, giving fast and easy iden- 
tification of the element being used. 

Both models feature thermal-eye 
cooking, precise controls, and speed 
elements. 

Write P146 on reply card, page 68. 


BUILT-IN APPLIANCES 


A complete line of matched and 
packaged built-in kitchen appliances 
is offered by Chambers Built-Ins, 
Inc., Dept. SBS, 2012 N. Harlem 
Avenue, Chicago 35, IIl. 

In the new line are gas and elec- 


tric built-in oven and surface cook- 
ing units, automatic dishwashers, 
refrigerator-freezers, disposers, and 
ventilating hoods. 

The units are finished in satin 
chrome, antique copper, stainless 
steel, or copperlux. 

Write P147 on reply card, page 68. 


ALUMINUM BUILDINGS 


The Modern-Aire combines a 10’x20’ 
carport with 6’ x 10’ utility-storage 
building of all-aluminum, panel con- 
struction. It is offered by Modern 
Roofing & Metal Works, Inc., Dept. 
SBS, 930 Walker Street, Augusta, 
Ga. 

The expandable prefabricated 
structure is reputed to be constructed 
in one day at a low price. 

Also offered is a multi-use panel 
building. The model 600 cottage 
weighs approximately 500 pounds 
and comes with 10’x20’ enclosed and 
a 10’ x 30’ roof. 

Write P148 on reply card, page 68. 


TURBINE VENTILATOR 


The Leslie Welding Co., Inc., Dept. 
SBS, 2943 West Carroll Avenue, Chi- 
cago 12, Ill., presents a new alumi- 
num turbine ventilator which is said 
to combine positive air exhausting 
capacity with unobtrusive appear- 
ance. 

Turned by wind velocities as low 
as 3 MPH, the low-inertia aluminum 
head provides a positive and power- 
ful suction action that is said to 
exhaust up to 700 cubic feet per 
minute. 

The ventilator employs a lifetime- 
lubricated ball bearing, completely 
shielded from dust and moisture. 
Available in 6”, 8”, 10” and 12” 
sizes, with and without bases to fit 
roof pitch, this ventilator affords 
effective, low-cost home ventilation. 

Write P149 on reply card, page 68. 


ALUMINUM LIVESTOCK PEN 


(See photo No. 2 on cover) 


The first aluminum livestock pen in 
the world has been developed by 
Pioneer Industries, Inc., Dept. SBS, 
Sioux City, Iowa, with design and 
engineering assistance from Kaiser 
Aluminum. 

The pen consists of rails of 2” ex- 
truded aluminum pipe supported by 
post assemblies of extruded alumi- 
num channels. They are bolted to- 
gether and anchored to plates em- 
bedded in concrete. 

The aluminum pen is simple to 
prefabricate and promises a long 
maintenance-free life. The smooth, 
rounded surfaces of its tubular alum- 
inum horizontal members are de- 
signed to reduce animal bruising. 

Write P150 on reply card, page 68. 
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PRE-FAB SWIMMING POOL 


Cascade Pools Division, Dept. SBS, 
811 State Highway 33, Trenton 9, 
N. J., offers the first big-size pre- 
fabricated swimming pool at mod- 
erate cost. 

The Buster Crabbe in-the-ground 
pool is sold complete except for 
the hole. The pool kit is available 
with all necessary components 


NN, ON 





specially-treated lumber walls long- 
life vinyl liner, bolts, pump, filter, 
and a supply of chemicals. 

Pool installation requires only 32 
man-hours. 

Write P151 on reply card, page 68. 


ALUMINUM BUILDING 


The J. B. Sebrell Corp., Dept. SBS, 
300 S. Los Angeles Street, Los An- 
geles 13, Calif., offers a low-cost, 
easy-to-assemble lightweight alumi- 
num building. It can be adapted for 
use as a shelter, storage and work 
building, patio enclosure, or swim- 
ming-pool dressing room. 

The Sebrell building comes com- 
pletely fabricated so that the build- 
er has only to assemble and bolt it 
together. It is said that a 10’ x 20’ 
carport or shed can be erected in 
30 minutes by two unskilled per- 
sons. 

With corrugated aluminum roof, 
such a building will weigh less than 
100 pounds without sides, and ap- 
proximately 150 pounds with sides. 

Write P152 on reply card, page 68. 


PREFABRICATED CHIMNEY 


A new packaged chimney is offered 
by McQuay Chimneys, Inc., Dept. 
SBS, Broadway at Johnson Street, 
N. E., Minneapolis 13, Minn. 

The roof housing of the McQuay 
prefabricated chimney is large, 
measuring 16” x 25” with a cap. 
A 7” stainless-steel flue resists the 


SOUTHERN BUILDING SUPPLIES for APRIL, 1958 


| "esgeae a “op Shadi, * “aig de megprgs 


For SUCCESSFUL FIREPLACES. 
For SATISFIED CUSTOMERS. 


Vtniestic QUAL ly 


DAMPERS & DOMES 


Designed with the mason in mind— 


They sell easily and stay 
because they’re 


_Heat- Engineered for e 
oke-free eporctiall 


Majestic 
DAMPERS 


of formed steel or cast iron 


Home owners want comfort and pleasure 
in a fireplace — and you can give them 
these satisfactions quicker, with impor- 
tant dollar savings to them and yourself, 
with Majestic pre-engineered dampers. 
Ratio of throat area to fireplace opening, 
as well as height and other dimensions, 
are scientifically engineered and con- 
stant, assuring maximum efficiency. Full 


Flanged, warp-free steel flange makes special fitting unnecessary. 


damper blade. 


Available with poker type or 
rotary face control. 


Majestic 
UNIVERSAL 


SMOKE DOME 


Problems of construction and draft — 
especially in multi-opening fireplaces 
—are easily solved with this deep, 
wide steel damper-dome. Smooth sides 
and large throat area aid in pulling the 
smoke into the flue, which is accom- 
plished even under the toughest 
conditions. High sides and integral all- 
around lintel allow rapid laying of 
masonry while saving hours of the 
mason’s time. 





Heavy gauge steel con- 
struction 

Solidly seam-welded at 
all joints 

Rapid heat-up gvards 
against smoking 


Write immediately for “spec” 
sheets and other literature on 
Majestic building products. 


414-E Erie Street 


Caldae. Huntington, Indiana 
Stock, Supply, Sell or Specify Majestic! 





For more details on cbhove items, use Coupon on Page 68 





corrosive action of combustion gases. 
Stainless-steel tension springs pro- 
vide proper spacing and continuous 
rigidity between the flue and the 
aluminized steel interliner. 

The interliner and outer casing, 
also of aluminized steel, are separat- 
ed by galvanized steel spring-ten- 
sion spacers. This provides extreme- 
ly light weight and long life. The 
McQuay thermo-siphon design and 
tension springs permit fast and free 
air flow for quick draft and even 
temperature from top to bottom. 

Write P153 on reply card, page 68. 


PRE-FAB FIREPLACE 


A prefabricated functional fireplace 
that requires no masonry or brick- 
work, or which can be simply at- 
tached to an existing chimney, is 
offered by the Condon-King Co., 
Inc., Dept. SBS, 1247 Rainier Ave- 
nue, Seattle 44, Wash. The Planet 
FireHEARTH is an_ open-hearth, 
all-metal fireplace in a contempor- 
ary design. 


There are two models of the 
Planet FireHEARTH. A free-stand- 
ing style is completely fabricated 
for floor to roof installation. A wall- 
mounted model permits very simple 
attachment to any existing chimney 
with an exclusive wall hanger. 

Both models are made of heavy 
gauge steel with an inner chamber 
that provides insulation to the ex- 
terior fireplace walls and circulates 
the warm air through a heat vent 
for maximum heat to the room. This 
permits as little as two inches wall 
clearance with perfect safety. 

Write P154 on reply card, page 68. 


HEAVY-DUTY TRUCK 


The demand for a heavier-duty com- 
bination delivery truck by lumber 
dealers has been met by the DeKalb 
Commercial Body Corp., Dept. SBS, 
DeKalb, Il. 


82 


The Lumber King heavy-duty 
truck combines the handling ease 
of the Lumberjack with an over-all 
load space of 21’ and a wheelbase 
of only 154”. 

The Lumber King is equipped 
with a full-width roller in front 
and a split roller in the rear. These 
two rollers permit roll-off delivery 
of different loads on the same trip. 
Longer lengths of lumber and poles 
are carried more conveniently for 
more economical delivery. 

Write P155 on reply card, page 68. 


PORTABLE CONVEYORS 


The A. Palmer Scaffolding Co., Dept. 
SBS, 3928 San Fernando Road, Glen- 
dale 4, Calif., offers two portable 
conveyors for handling both solid 
and bulk materials. 

These Palmer E-Z-Lift conveyor 
models are easily carried on car, 
trailer, or pick-up truck. Complete 
with engine, E-Z-Lifts operate from 
0 to 60 degrees. They move 720 
units or from 20 to 30 cubic yards 
yer hour. 

Standard lengths of the convey- 
ors are 16’, 21’, 23%’, 26’, 28%’, 
31’, and 33%’. Special sizes are 
available on order and so are com- 
panion hopper, chute, and other ac- 
cessories. 

Write P156 on reply card, page 68. 


MATERIALS HANDLER 


American Road Equipment Co., 
Dept. SBS, Omaha, Neb., offers the 
Econmobile, a “do-it-all” specialized 
machine for almost every kind of 
job site materials handling. 

The Econmobile is used for pipe 
laying, back fill, and clean up work; 


for erecting scaffolding, pouring con- 
crete walls, charging batch ma- 
chines, and for materials delivery 
of all kinds. It is said to reduce 
labor costs up to 70%. 

Write P157 on reply card, page 68. 


CAR SUPPLY CARRIER 


A lightweight aluminum carrier at- 
tachment for automobiles and small 
trucks is called the KiPcO Car 
Karrier. It is made by the KiP Co., 
Dept. SBS, P. O. Box 235, Livings- 
ton, N. J. 

Attached in a few seconds to 
either side of the car, the Car Kar- 
rier is said not to vibrate, loosen, 
shift under load, or mar the vehicle 
in any way. It will carry up to 150 
pounds in complete safety, and is 
recommended for all situations 
where long, bulky items require 
transportation. 

Write P158 on reply card, page 68. 


BACKHOE AND LOADER 


The Henry Manufacturing Co., Dept. 
SBS, P. O. Box 521, Topeka, Kan., 
offers two new earth-moving ma- 
chine attachments — the Henry 
Mark II backhoe and the L600 load- 
er. 


Capable of digging to a depth of 
12’6” with a loading height of 8’6”, 


the backhoe offers a continuous 
swing of 200 degrees. The backhoe 
has crowd, bucket, and swing cyl- 
inders of 31%” bore with 2” chromed 
rods, and a boom cylinder of 4” bore 
with a 2” chromed rod. Individual 
controls operate the hydraulic out- 
riggers. 

The new L600 loader is mounted 
to the tractor to provide greater 
visibility for the operator. It oper- 
ates with 2%” bore double-acting 
lift and bucket cylinders with 1%” 
chromed rods, employing pressure 
of 1250 PSI for longer, trouble-free 
operating life. 

Write P159 on reply card, page 68. 


MANUAL LIFT SYSTEM 


A non-powered lift-truck system 
that features a hand-lift jack for 
use with any number of semi-live 
skid platforms is offered by the 
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Hamilton Caster & Manufacturing 
Co., Dept. SBS, 1700 Dixie High- 
way, Hamilton, Ohio. 

The Roll-N-Stor system consists 
of a lift jack with a pintle that 
instantly engages a special bracket 
under the front of the skid. A for- 
ward pull of the jack handle raises 
the legs of the skid off the floor 
and the unit is ready to roll. When 
empty, the skids can be stored on 
end in a small area. 

Three oak rails run the full length 
of the platform to prevent sagging 


under load. Platforms are made of 
oak hardwood and come in a wide 
range of sizes. The Roll-N-Stor is 
available with wheels of semi-steel, 
rubber, or molded plastic. 

Write P160 on reply card, page 68. 


ELEVATING TRAILER 


A hydraulic elevating trailer for all- 
purpose hauling is offered by Easy 
Loader, Inc., Dept. SBS, 6910 Chase 
Road, Dearborn, Mich. 

The hydraulically-operated bed of 
the EZ-Loader lowers to ground 
level for easy loading and then 
raises to hauling position. It is un- 
necessary to detach trailers from 
hauling vehicle for loading or un- 
loading. The tail gate serves also 
as a heavy-duty loading ramp. 

Rated at 2,000-lb. capacity with 
ample safety factor, the trailer is of 
all-steel construction. It weighs only 
960 Ibs. 

Write P161 on reply card, page 68. 


2-WAY ATTIC FANS 


A new line of two-way attic and 
exhaust fans designed for vertical 
or horizontal installation is offered 
by Berns Air King Corp., Dept. SBS, 
3050 North Rockwell Street, Chi- 
cago, Ill. 

Only 13%” high, the new fans will 
fit almost any attic with their low 
design and two-way mounting. 

Available in 24”, 30”, 36”, 42”, and 
48 models, the new Berns line fea- 
tures precision-balanced blades for 
quiet large volume air delivery; 
built-in Thermoguard protector; 
sealed-for-life ball bearings on the 
blade shaft; and a vibration-free, 
resilient rubber-mounted motor. 

Write P162 on reply card, page 68. 
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NEW Johnson’ 





ECONOPLANT® -& 


with cement weighed 
on a separate scale 


All-welded Johnson bin, 
tot. capacity 55 cu. yds. 


3 aggregate compartments, 
45 cu.-yds. total agg. cap. 


70-barrel cement tank 
with aeration system 


180-barrel-per-hour 
cement bucket-elevator 


Elevator boot-hopper 
for bulk or bag cement 


3 cubic-yard Concentric 
eYohedil-tammaleliltie] Mitel i tide) 


Separate cement scale 
meets rigid specs. 


Ww 
JOHNSON 


IT'S YOURS FOR APPROX. 


$10,000 «= 


For a minimum investment, 
you can own this Johnson transit- 
mix Econoplant (as shown at left) 
with Concentric aggregate-cement 
batcher. It complies with the most 
rigid concrete specifications because 
cement is weighed on an individual 
scale — separate from aggregates. 
Econoplant is ideal for clamshell 
charging, has large aggregate bin 
openings. Charging height is only 
3012 feet. Optional equipment, 
available at extra cost: belt con- 
veyor or bucket elevator for aggre- 
gates; cement silo; undertrack screw 
conveyor; bin signals; water meter; 
weather-proof electric control panel 
for plant motors (a package unit 
requiring only simple field wiring). 
See Johnson distributor or write. 


Mail to: C. S. JOHNSON CO., Champaign, Ill. 


Send us literature on low-cost Econoplant. 
NAME 
TITLE 
COMPANY 
STREET__ 
I i ttsnsiiprialdntiainnniens 
J801 BW SBS 


CHAMPAIGN, ILL. 


3 subsidiary) CG. S. JOHNSON CO., STOCKTON, CALIF. 


PLANTS * BINS + BATCHERS + MIXERS * HOPPERS + ELEVATORS + SILOS + BUCKETS 


For more details on above items, use Coupon on Page 68 





DOOR AND DRAWER PULL with 
a new open back design is intro- 
duced by Ajax Hardware Sales Co., 
Dept. SBS, 4355 Valley Boulevard, 
Los Angeles 32, Calif. The Nordic 
Pull, 3%” long on 3” centers, is 
available in all standard finishes. 

Write P167 on reply card, page 68. 


ALUMINUM PULLS for sliding 
doors are available from the Engi- 
neered Products Co., Dept. SBS, 129 
Smith Street, Flint, Mich. Of satin- 
smooth etched and anodized alumi- 
num, the WP-34 is especially de- 


Another good reason why it 


PRODUCT BRIEFS 





signed for use with %” heavier 
doors. The 2%” pull has beveled 
edges, and is corrosion and rust- 
resistant. The GP-14 is for sliding 
panels of %”-thick glass, plastic, 
wood, or hardboard. Spring tension 
holds the pull to taped paneled edge. 

Write P168 on reply card, page 68. 


pays to be a | Dickey) Dealer 








Generations of satisfaction... 
when you sell Dickey Clay Pipe 


In New Orleans, La., an 8” diameter vitrified clay sewer 
line, installed prior to 1899, gave continuous trouble-free 
service for 60 years. This line was replaced with larger 
diameter clay pipe to handle an increased load. House 
connections carry the same wastes found in city sewers. 
And, selling Dickey Perma-Line* Clay Pipe for house 
connections means your customers get the same chem- 
ically inert, acid resistant pipe that served New Orleans 
for 60 years. Sell the pipe with the proven endurance 
record—Dickey Perma-Line Clay Pipe. 


*Registered trade mark 


Providing improved sanitation for better living 


sanitary 
ICKEY ::"::-: 
clay pipe 


Ww. S. DICKEY CLAY MFG. CO. 


Birmingham, Ala 


St. Louis, Mo 


made of clay it's good... 


more details on above items, use Coupon on Page 68 


Chattanooga, Tenn. Kansas City, Mo 


Meridian, Miss, 


San Antonio, Tex, Texarkana, Tex.-Ark. 


if it's made by Dickey it's better 


DECORATIVE DOORKNOBS and 
rosettes in new shapes, colors, de- 
signs, and materials are introduced 
by P. & F. Corbin, Dept. SBS, New 
Britain, Conn. The knobs are made 
(See photo No. 4 on cover) 

of ceramics, exotic woods, and pol- 
ished metals. Along with a decora- 
tive rosette, these are designed to 
add versatility to the doorknob as 
well as new decor detail. 

Write P169 on reply card, page 68. 


KNOB AND ESCUTCHEON line is 
available for builders of low-priced 
homes. New, low-cost key-in-the- 
knob locks and trim are produced by 
the Yale Towne Manufacturing Co., 
Dept. SBS, Chrysler Building, New 
York 17, N. Y. 

Write P170 on reply card, page 68. 


SHELF RISERS are a new decora- 
tive idea in Do-It-Yourself furniture 
components. They are offered by 
Sayescrest, Inc., Dept. SBS, 3674 
Fourth Avenue South, Seattle, Wash. 
DOviders can be used for book 
shelves, room dividers, coffee tables, 
window shelves, and writing desks. 


Available in both brass and black 
finish, the DOviders have screw 
holes for easy fastening to any lum- 
ber. They come 8” wide in two sizes: 
11” or 14” high. 

Write P171 on reply card, page 68. 


GARDEN TOOLS and broom are 
now offered with over-all steel finish 
on all heads by the Union Fork & 
Hoe Co., Dept. SBS, Columbus 15, 
Ohio. New crabgrass weeder is con- 
structed with a rocker action claim- 
ed never before to be used in hand 
weeders. New broom rake is light- 
weight, flexible, and strong—because 
the teeth are formed from con- 
tinuous loops of clock-spring steel 

Write P172 on reply card, page 68. 


ELECTRIC WALL HEATER — a 
new fan-type of higher wattage — 
is introduced by the Broan Manu- 
facturing Co., Dept. SBS, Hartford, 
Wis. With a fan to distribute heat 
evenly, it is said to have 10-second 
heating action. The Uniflo grille 
conceals the interior and provides 
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complete protection. This U20 heat- 
er projects only 4” into the room. 
Its 4” wall box is shallow enough 
for dry-wall construction. 

Write P173 on reply card, page 68. 


WALL PLATES of new functional 
design are offered by the Liviton 
Manufacturing Co. Dept. SBS, 
Brooklyn 22, N. Y. for efficiency 
and to complement any decorative 
scheme. The electric plates are avail- 
able in two styles, in brown phe- 
nolic or ivory plastic, in low relief 
design. 

Write P174 on reply card, page 68. 


PINE PANELING. Amerwood pre- 
finished pine paneling for all types 
of interior walls is now available in 
five different colors: umber, sun-tint 
red, apple green, honey white, and 
smoke gray. Amerwood paneling is 
“etched” out of specially selected 
pine lumber, and finished with a 
patented process by the Southwood 
Corp., Dept. SBS, P. O. Box 7385, 
Fort Worth, Tex. 

Write P175 on reply card, page 68. 


SOLDERING GUN with “Electronic” 
quick-hot automation is offered by 
Wen Products, Inc., Dept. SBS, 5808 
Northwest Highway, Chicago 31, III. 
Only 1-11/16” in diameter, the gun 
features a built-in spotlight angled 
to focus on work. It has replaceable 
steel-nosed tips which are inter- 
changeable with hot-cutting or flat- 
iron finish/repair tips. 

Write P176 on reply card, page 68. 


PLYWOOD SAW BLADE, offered by 
Cocker Saw Co., Inc., Dept. SBS, 
Lockport, N. Y. is chrome-plated. 
This blade has a greater number 
of teeth and is of a light gauge to 
give smooth cuts with no chipping 
of the wood. It is made in diam- 
eters to fit all portable electric hand 
tools and power table machines. 

Write P177 on reply card, page 68. 


KITCHEN VENTILATING HOOD of 
heavy gauge steel and finished in 
white enamel or coppertone, and 
designed with two permanent wash- 
able filters with a 550 c.f.m. blower 
capacity, is available from Lau 
Blower Co., Dept. SBS, Home and 
Orchard Avenue, Dayton, Ohio. The 
new hood is made in 30”, 36”, and 
42” sizes to match standard range 
widths. It is equipped with an au- 
tomatic cutoff switch for safety. 
Write P178 on reply card, page 68. 


PATTERNED HARDBOARD in a 
basket-weave pattern is offered by 
the Edward Hines Lumber Co., Spe- 
cial Products Division, Dept. SBS, 
3415 Howard Street, Skokie, Il]. The 
decorative Weavbord is available in 
4’ x 8’ panels, %” or %” thick. 
Write P179 on reply card, page 68. 


ALUMINUM GRASS-STOP, or bar- 
rier, is now available from Nichols 
Wire & Aluminum Co., Dept. SBS, 
Davenport, Iowa, in a self-service 
display package with a carry-home 
handle. It holds a 24’ length of cor- 


This is an exploded view of the parts 


MR. BUILDING and simple assembly of a VULCO 
Aluminum Window Screen. 

SUPPLY 

DEALER 


2 
VULCO electric saw mit- 


ers channel correctly, eas- 
St ily and quickly — anyone 
can become expert after 


uleo ALUMINUM 


SCREENS and 


VULCO Aluminum Inserts are 
A Few Tools, a Few Compo- ; easily placed in position and 
nent parts ... VULCO “’Know- presto! a super-strong corner. 
How” and YOU'RE IN BUSI- 4 -- 2 
NESS! In slack seasons, gah te 
switch your idle labor to P Yih roller locks wire in frame; add 
fabricating VULCO Alumi- spline, and VULCO window 


screen or door is complete. 


With screen wire in position, 


num Screens and Doors. 


A Leader in the Industry since 1945 
“National Association of Manufacturers” 
“Frame Screen Manufacturers Association” 


5 ° Vulcan Metal Products, Inc., Dept. SBS 
280! 6th Avenue, South 
Birmingham, Alabama 


Please send me complete information about 
VULCAN) Quality Products and VULCAN 
Service. No obligation. 


METAL PRODUCTS, Inc. 
2801 6th Avenue, South 


Birmingham, Ala. 


NEVER gout COMPETITOR 


Se eae: 


ADDRESS__ 


@ city STATE so 
© 2 SRE SERRE 


Sates Offices: Atlanta, Ga.; Birmingham, A'’a.; Boston, Mass.; Chicago, Ill.; Liberty, 
Mo.; New Smyrna Beach, Fla.; Somerville, N. J.; Tyler, Tex.; York, Pa. 
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rugated aluminum, 4” wide. The line 
also includes display-packaged 40’ 
lengths in 4’, 6’, and 8’ widths or 
depths. All are rustproof and have 
safety edges. 

Write P180 on reply card, page 68. 


WINDOW-TYPE VENTILATOR de- 
signed for use with glass blocks in 
residences is offered by the Marmet 
Corp., Dept. SBS, 296 W. Bellis 
Street, Wausau, Wis. It affords great- 
er privacy by means of folding bel- 
lows at each side of the window 
while at the same time providing 
an indirect airflow. Constructed of 
heavy-gauge aluminum with special 


\\ : 

Cea a 
Ney finish, the Marmet All-New ventila- 
tor never requires painting. It comes 


7 in six modular sizes to fit with 8” 
: glass block and in three types of 
windows — clear, obscure and frost- 
ed. 

Write P181 on reply card, page 68. 


FLUE HOUSING in a simulated red 
or buff brick finish is now available 
on the Vitroliner prefabricated chim- 
ney. Produced by the Condensation 
Engineering Corp., Dept. SBS, 3511 
W. Potomac Avenue, Chicago 51, 
Ill., the Vitroliner comes in 6”, 7”, 
8”, 10”, and 12” sizes. It is available 
in a standard 19” x 19” flue housing 
and top, or a “Deluxe” 19” x 34” 
flue housing and top, suitable for 
larger homes. 

Write P182 on reply card, page 68. 


BARBECUE BRAZIERS are offered 


YOU 

won't be 
‘COLOR 
SMOTHERED"”’ 


if 


YD Ag 
Jo 


if you’re Color-Tuned by Certain-teed ‘ 


ONLY 10 COLORS 

. - - and you have your entire inventory of roofing shingles. 
Certain-teed’s 10 new “Color-Tuned” colors satisfy the demands 
of builder, contractor, distributor, dealer and home owner. 


NATIONALLY SELECTED 


... as the 10 right colors through a survey conducted by Beatrice 


West, noted home in 
West created Certain-teed’s new line of “Color-Tuned 


stylist. After careful screening, Miss 
*” colors 


... the one line that satisfies national demand. 


END TO COLOR CONFUSION 


- . . also means an end to piled up inventories, slow turn over, 
tied-up working capital. Certain-teed’s 10 new “Color-Tuned”’ 
colors pull you out from under the avalanche of roofing colors, 
and starts you on your way to bigger profits. Color-Tuned 
Roofing is another first for Certain-teed. 


Color Service Division, Dept. 


sO 


Bestwall Certain-teed Sales Corp. 
120 E. Lancaster Ave. 


Ardmore, Penna. 


| 

| 

| 
Please send me additional information on 
Certain-teed’s 10 "Color-Tuned” colors. | 
| 

| 

| 

| 

| 


Company 
Street 


olor 
uned oe 


ROOFING SHINGLES 


Zone... .State 


” 


Certain-leed° 





Products of Certain-teed Products Corporation 


SOLD THROUGH 


BESTWALL CERTAIN-TEED SALES CORPORATION 


120 East Lancaster Avenue, Ardmore, Pa. 


EXPORT DEPARTMENT: 100 Eost 42nd St., New York 17, N.Y 


SALES OFFICES: 
ATLANTA, GA. 
BUFFALO, N.Y. 
CHICAGO, ILL 
CHICAGO HTS., ILL. 


For more details on above items, use Coupon on Page 68 


CLEVELAND, OHIO 
DALLAS, TEXAS 
DES MOINES, 1OWA 
DETROIT, MICH 


EAST ST. LOUIS, ILL. 
JACKSON, MISS. 
KANSAS CITY, MO 
MINNEAPOLIS, MINN. 


WILMINGTON, DEL. 
RICHMOND, CALIF. 
SALT LAKE CITY, UTAH 
TACOMA, WASH. 





in four Charkette outdoor styles by 
Arvin Industries, Inc., Dept. SBS, 
Columbus, Ind. Firebowls of three 
open-type grills, 24” in diameter, are 
made of heavy-duty steel with black 
heat-resistant enamel finish. Vents 
at each end of barrel-type smoker 
allow proper circulation of smoke 
and heat. The grill is moved by a 
crank. 

Write P183 on reply card, page 68. 


UTILITY WATER PUMPS incor- 
porate a new defuser system that 
permits rapid priming with a mini- 
mum of water in the pump case. 
These pumps, designed to eliminate 
the need of a check valve, are of- 
fered by Marlow Pumps Division, 
Bell & Gossett Co., Dept. SBS, Mid- 
land Park, N. J. The 1% AAI is 
powered by a 6 BFB engine. The 
2 AAl has an 8 BFB recoil-start 
Briggs & Stratton engine. 

Write P184 on reply card, page 68. 


PRE-CAST STONE with a non-por- 
ous, natural stone-like face is man- 
ufactured by the U. S. Aluminum 
Siding Corp., Dept. SBS, 10551 An- 
derson Place, Franklin Park, Ill. The 
KoverStone process is said to reduce 
the major causes of pre-cast stone 
cracking. Each ‘stone face is con- 
toured to provide the hand-hewn 
effect of natural stone. KoverStone 
is available in Vermont marble, 
marbleized white, shades of brown, 
and combinations of white. 

Write P185 on reply card, page 68. 
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WHAT'S NEW 
in Building Trends 





Stock Doors Provide Perfect Paneling 


Use of wood panel doors as wall paneling can add 
drama and texture to an otherwise drab room. They 
also lend a custom-built look to a mere Do-It-Your- 
self project! 

The panels provide built-in frames for pictures, 
clocks, and other decorations. Wood can be stained 
to retain warmth of its natural grain, or painted in 
a desired color. 


—, 





om o 
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Four stock doors of ponderosa pine were used to 
panel the wall of this den. Three doors were fitted 
side by side, and the fourth was sawed into three 
panels to fit above them. Joints were covered with 
narrow molding. 

Panel doors laid on their sides also can be utilized 
as wainscoting in a dining room — or to panel a 
hallway too narrow for furniture. 
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Chip-Wood Panels Make Closets Faster 
Use of particle-board panels in house construction 


can do away with 2x4 framing in bedroom partition 
walls, cut installation time and costs, and add about 
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Now! 

Offer Customers the finest 
in Competitively Priced, 
Functional Building Beauty 


Aluminum Columns 


for: AWNINGS, PATIOS, PORCHES, 
CARPORTS, ROOM DIVIDERS 


Yeck columns are available in three 
styles and three colors to blend with 
any style home. Fabricated from 1” 
square, aluminum tubing, Yeck col- 
umns give maximum, permanent 





support—never need 
painting. Standard 7’ 
and 8’ lengths in both 
corner or flat columns. 
Widest variety of mount- 
ing brackets available. 


4 The "Trylon” 


Slim, balanced beauty for 
the modern look. In na- 
tural finish, black or white 
enameled or anodized 
finish. 


The ‘'New Orleans” & 


All the grace and charm 
of wrought iron. With 
Standard or Deluxe Scrolls. 
In notural or black or 
white anodized finish. 


YECK COLUMNS ARE AVAILABLE 
THROUGHOUT THE SOUTH 
AT REYNOLDS ALUMINUM 

SUPPLY COMPANY WAREHOUSES 


i" hh 


and of ts STEEL BRIDGING and JOIST SUPPORTS 


Joist sup? 


Yeck Quality-at-the-right 
building specialties 
bridging. joist supports 
(at right), wall ties 
shake and siding 

ners, flashing shingles 
joist anchors, roof and 
Siding moldings, har 
ger iron, anodized 
aluminum door grilles 








cross 


Ask your wholesaler about 
this free display TODAY! 


METAL BUILDING SPECIALTIES 
579 TECUMSEH ST., DUNDEE, MICH. 


For more details on above items, use Coupon on Page 68 





11 sq. ft. to a 10’x10’ bedroom. Two bedrooms may 
be constructed so that they constitute a single room 
before Closet installation. 

This means that subfloors and finished floors, side- 
walks, and ceilings are installed as continuous units 
at low cost. 

Ordinarily available in 48”x96” or longer panels, 
the particle board can save 4%” of space, compared 
with two-sided partition of gypsum board and stud- 
ding. Substantial savings are also made on costs of 
studs, framing, and labor. 

Shelving can be installed without regard to back 
support, because particle board has great nail- and 
screw-holding strength through its three-ply lamina- 
tion of wood-chip core and wood-flake faces. 


Tools For Grooving Lightweight Pipe 


Two new compact, portable tools which quickly roll 
grooves into lightweight pipe and tubing — without 
removing any metal — have been developed by the 
Victaulic Company of America, Dept. SBS, Elizabeth, 
New Jersey. 

Designated Vic-Easy series 100 and 200, these pipe 
grooves for use on-the-job or in-the-shop are readily 
adjustable from 1%” through 12” diameters. The tools 
make it easy for anyone to groove pipe ends for 
fast, leak-tight jointing of water, oil, or air with 
snap-joint, standard, or lightweight couplings. 

Although light in weight, the portable tools groove 
pipe in seconds. The user simply sets the pipe be- 
tween forming rolls, with pipe end against pipe stop, 
and turns down the roller feed screw to proper groove 
depth. There is no need to measure or gauge dimen- 
sions. Operation is either manual by stroking the 
ratchet handle — or power-operated from power 
vise, pipe machine, winch, or hub drive of field trucks. 


Window-Wall Component Better 3 Ways 


Recently introduced by the Andersen Corp., Dept. 
SBS, Bayport, Minn., the window-wall component 
shown at right marks three steps forward in residen- 
tial construction technique: 

1. It provides a better, tighter window installation 
than ever before possible with stock materials. 

2. Packaging of the larger building component 
moves many operations from the job site back to the 
factory. 

3. This results in faster erection and substantial 
savings in labor and materials — savings available 
everywhere. Such window units fit into established 
distribution of building materials and into all types 


of frame construction, including panelized systems. 

Called the Andersen Strutwall, the component con- 
sists of a window unit (or exterior door frame) that 
is glued and also nailed to two load-bearing struts and 
to nailers at the head and sill. The gluing greatly 
strengthens the unit and increases resistance to rack- 
ing. 

A jack stud assembly completes the component. It 
includes all of the nailing members needed in the 
lower wall. 

Installation of the wall units is fast. Only two cuts 
are made to adjust height of the two load-bearing 
struts to the particular type of construction used at 
the head. Then, the whole unit can be joined with 
adjacent studs and tilted up with the rest of the wall 
frame. 

In forming mullions and larger multiples of win- 
dows, the factory-made units are simply butted 
against each other. This yields structural support at 
4-foot intervals so that 2x6 headers are the largest 
needed. 

Fred C. Andersen, head of the firm, said that design 
work was started on this new product in the late 
1940’s. Field testing of pilot models began in 1954. 

The manufacturer offers seven sizes of the struc- 
tural window units and two sizes of structural door 
frames. The latter accommodate 2’8” or 3’0” doors so 
that the heads of doors and windows line up auto- 
matically! 
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SILENT SALESMEN 





FOLDING-DOOR DISPLAY 


Grant Pulley and Hardware Corp. 
offers displays free with each pur- 
chase of 36 Grant folding doors. The 
large displays are sturdy, eye-ap- 
pealing, and easy to assemble. 

Counter folding door displays are 
available at small cost. They are 
compact, decorative, and suitable for 
window purposes. 

Contact: Grant Pulley and Hard- 
ware Corp., Dept. SBS, High Street, 
West Nyack, N. Y. 


HOME PROMOTION PACKAGE 


As part of the 1958 merchandis- 
ing-advertising program to develop 
dealer sales, Weyerhaeuser offers a 
five-package promotion display. The 
package is offered on a “look-see” 
offer to keep or return. 

A point-of-sale counter display 
includes home books with illustra- 
tions and floor plans for over 100 
modern home designs. An _ initial 
supply of five booklets is provided; 
blueprints are available. 

As a part of direct-mail promo- 
tion, Weyerhaeuser is issuing “Build- 
ing News” to be mailed periodically 
to the dealer’s contractors. The com- 
pany also supplies ad mats and radio 
spots. The home promotion pack also 
includes a colorful selection of two- 
side banners. 

Contact: Trade Promotion Depart- 
ment, SBS, Weyerhaeuser Sales Co., 
St. Paul 1, Minn. 


WOOD-HOME BOOKLET 


“Better Homes Are Built of Wood” 
is designed to bolster sales of lum- 
ber for new homebuilding and home 
remodeling. This 32-page booklet 
contains more than 50 photographs 
and drawings that show how wood 
can be used to improve the appear- 
ance, increase the livability, and 
raise the value of homes. 

The publication discusses the 
practical and esthetic advantages 
of wood-frame construction, wood 
siding, wood windows, wood floor- 
ing, wood paneling, and other lum- 
ber items. 

A publication of the National 
Lumber Manufacturers Assn., this 
booklet won a special award in the 
“1957 Ideas for Home Builders Con- 
test” sponsored by the National 
Assn. of Home Builders and Pro- 
ducers Council, Inc. 

Contact: National Lumber Manu- 
facturers Assn., Dept. SBS, 1319 
18th Street, N. W., Washington 6 
Do-< 


PACKAGED REINFORCEMENT 


Dur-O-waL masonry reinforcement 
now comes packaged in heavy cor- 
rugated cardboard, banded with 
steel strapping. 


Two-color imprinting on the end 
wraps clearly specifies the type and 
size of reinforcement, thus saving 
time in handling, storing, and taking 
inventory. 

Each easy-to-handle bundle con- 
tains 500 lineal feet of Dur-O-waL in 
10’ lengths. 

Contact: Dur-O-waL, SBS, Dept 
N58-2, P. O. Box 89, Cedar Rapids, 
Ohio. 


DOOR LOCK DISPLAY 


This solid-steel stand is offered to 
dealers for displaying Dexter door 
locks. The rugged steel legs mini- 
mize chances of rocking on an un- 
even floor. They are equipped with 
non-marking rubber tips. 

The three-sided sign gives full 
visibility from any position in the 
store. It contains a compartment for 
storing Dexter literature. The shelves 
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hold as many as 15 Dexter locks. 
The stand occupies 5% square 
feet of floor space. 
Contact: Dexter Lock Division, 
Dexter Industries, Inc., Dept. SBS, 
Grand Rapids, Mich. 


HOME-OWNING FACTS 


To acquaint prospective homebuyers 
with the financial details as well as 
advantages of home ownership, the 
West Coast Lumbermen’s Assn. has 
published an eight-page booklet. 
“How You Can Own A New Home” 
explains how to plan or select a 
home that fits the family’s needs of 
the present and the future. 

Charts show the advantages of 
buying over renting a home. Other 
charts cover suggested home costs, 
monthly payment schedules at typi- 
cal interest rates, and establishment 
of a saving program. 

Contact: West Coast Iumbermen’s 
Assn., Dept. SBS, 1410 S. W. Morri- 
son Street, Portland 5, Ore. 


CALIF. REDWOOD MOVIE 


The California Redwood Assn. offers 
a 27-minute motion picture in color 
and sound — called “The Forever 
Living Forests.” It covers how and 
where the world-famous redwoods 
grow in California, how they are 
managed as a forest crop to ensure 
continuing supply of redwood lum- 
ber, and how this lumber is manu- 
factured and put to use in homes, 
schools, and other structures. 

The movie is available for screen- 
ings before school children, club 
groups, lumber retailers, specifiers, 
and users of redwood. 

Contact: California Redwood 
Assn., Dept. SBS, 576 Sacramento 
Street, San Francisco 11, Calif. 





Long-Sel/ 


BARN POLES 


put more profit 
in your pocket 


Demand continues to grow for pole- 
type jobs for dairy and beef cattle 
pole barns, for machinery storage, in 
fact for scores of farm and small 
industrial operations. 

Jobs put up with Long-Bell Pressure- 
Treated poles last longer, look better, 
sell easier... 
in your pocket. 
Manufacturers of these other “‘life- 
‘ime” products — 


CREOSOTED SOUTHERN YELLOW PINE & 
DOUGLAS FIR: 
POSTS + POLES + PILING 
LUMBER +« CROSS ARMS = TIES 
WOLMANIZED® DOUGLAS FIR LUMBER 
UNTREATED FABRICATED TRUSSES 
410 T&P Pass 


Station Bidg. 
Ft. Worth, Texas 


415 New Moore Bidg. 
San Antonio, Texas 


Leonhardt Bidg. 
Okla. City, Okla 


629 W. Bidg. 
Houston, Texas 


209 Phildor Bidg 
Dallas, Texas 


P.O. Box 192 
DeRidder, La. 


There !s No Substitute 
For The L-B Brand 


INTERNATIONAL PAPER COMPANY 


Diviston 
KANSAS CITY,MO. + LONGVIEW, WASH. 


For more details on above items, use Coupon on Page 68 


and put more profit | 


Foss Heads Door Group 


Donald Foss was elected presi- 
dent of the Sliding Glass Door 
and Window Institute at its recent 
annual meeting in Los Angeles, 
Calif. Foss is president of the Slide 
View Door and Window Co. and 
the Malibu Manufacturing Corp., 
with plants in El Monte, Calif., 
and Mesa, Ariz. 

Other new SGDWI officers are 
Murrell Spence, North Hollywood, 
Calif., first vice-president; George 
Radford, Santa Maria, Calif., sec- 
ond vice-president; William Wat- 
kins, Gardena, Calif., honorary 
vice-president; and Charles Walk- 
er, Burbank, Calif., treasurer. 


Fred Keller Heads 
Thomas Industries 


FREDERICK KELLER has been 
elected to the presidency and 
membership on the 11-member 
board of Thomas Industries, Inc. 
This Louisville, Ky., firm manu- 
factures lighting fixtures, power 
saws, and paint spraying equip- 
ment. He succeeds Lee B. Thomas, 
who has retired as president of 
the firm. Thomas will continue as 
board chairman and chief execu- 
tive officer. 

Keller joined Thomas Industries 
in 1955 as vice-president and di- 
rector of sales. Before then he was 
a vice-president of the Ekco Prod- 
ucts Co. in Chicago, Il. 

Robert D. Burns Sr., former T. I. 
executive vice-president, has been 
elected to the new position of vice- 
president and chairman of the fi- 
nance committee of Thomas Indus- 
tries, Inc. 





WOOD SCREWS 


STOVE BOLTS 
TAPPING SCREWS 


MACHINE SCREWS 
& NUTS 


DRIVE SCREWS 
CARRIAGE BOLTS 


IN FASTENERS 
SOUTHERN IS 


Dealers and customers alike appreciate value 
in today’s quality-conscious market . . . In 
fasteners, the line to stock is the line that 
sells fastest—and that’s Southern Screws and 
Bolts 


Your customers know from Southern’s national 
ads that all Southern fasteners are USA-made 
to highest standards of quality. This means 
that where fasteners are concerned, your 
customers are pre-sold on Southern. 


Stock the quality line that creates quality 
traffic in your store. Stock Southern — the 
line with the copyrighted EZ to C© time-sav- 
ing, fool-proof labels! 


Write for our new Package Stock Guide. 
Address: Southern Screw Company 
P. O. Box 1360 
Statesville, North Carolina 


Wood Screws e¢ Stove Bolts ¢ Machine 
Screws & Nuts ¢ A, B, C & F Tapping 
Screws ¢ Wood Drive Screws ¢ 
Carriage Bolts 


Warehouses 
New York, Chicago, Dallas, Los Angeles 


Sold Through Leading Wholesale Distributors 


SCREW COMPANY 


STATESVILLE «6+ N@RTH CAROLINA 
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MANUFACTURER NEWS 





TOLEDO, OHIO: James D. Bet- 
tridge has been appointed general 
sales manager of the distributor 
division of the L. O. F. Glass Fibers 
Co. Malcolm C. Brown, former man- 
ager of the firm’s Kansas City dis- 
trict, replaced Bettridge in the 
product planning department. 


AURORA, OHIO: The Carlon 
Products Corp. has started construc- 
tion on a $500,000 plant here to in- 
crease Carlon “D” sewer and drain 
pipe manufacturing facilities. The 
new plant will also produce flexible 
and rigid plastic pipe. 


BRONX, N. Y.: The Barclay Man- 
ufacturing Co., Inc. has appointed 
Luther Brown as district sales rep- 
resentative for Virginia, North Caro- 
lina, and South Carolina. Herman 
Dixon is Barclay’s district sales rep- 
resentative for Georgia and Ala- 
bama. 


SHREVEPORT, LA.: Bird & Son, 
Inc., is undergoing an $800,000 ex- 
pansion program at its plant here. 
Over the past 12 months, Bird has 
doubled its warehouse space, en- 
larged the general offices, added ap- 
proximately 30% to production out- 
put, and increased shipping facilities. 


COLUMBUS, OHIO: Donald E. 
Kramer has been named vice-presi- 
dent and general manager of the 
Tectum Corp., the fiber building- 
board subsidiary of Nationwide. He 
formerly served as administrative 
assistant to president Murray D. 
Lincoln of the Nationwide Insurance 
Co. 


SAN FRANCISCO, CALIF.: A. 
Stanwood Murphy, president of the 
Pacific Lumber Co., announced the 
retirement of Kenneth Smith, vice- 
president and treasurer. Smith join- 
ed the Pacific Lumber Co. in 1948 
as assistant to the president and was 
elected treasurer the following year. 
He was appointed vice-president in 
1954. He has resumed practice as an 
economic consultant. 


CLEBURNE, TEX.: Cobell Indus- 
tries, Inc., has moved its executive 
offices and production facilities to 
a new 40,000 sq. ft. plant in Cle- 
burne. Cobell will market its central 
air-conditioning units under the 
single brand name of Rangaire. 


AURORA, ILL.: William F. Fowler 
Jr., general manager of the adminis- 
trative offices of the Thor Power 
Tool Co., has been appointed to the 
additional position of manager of 
Thor branch operations. Fowler has 
been with this Aurora firm since 
1946. 


WASHINGTON, D. C.: John W. 
Lewis has joined the product sales 
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engineering staff of the Timber 
Engineering Co. He is a civil engi- 
neering graduate of George Wash- 
ington University. 

ST. LOUIS, MO.: Louis R. Kender 
dine III has been appointed Midwest 
district sales manager for the Mc- 
Closkey Varnish Co. His _ head- 
quarters are at 8664 Old Bonhomm« 
Rd., University City. 


“HUTTIG HAS IT” 
in 14 CITIES 


St. Louis CS 

HA 7- 6800 
; Charlotte ; 
ep 2-2146 


Nashville 


fai 


Louisville 
sp 8-2724 


and AS NEAR AS 
YOUR PHONE 


Your specifications are handled quickly 
from our convenient assembly plants - ware- 
houses ... millwork to order or from stock 
...complete stocks of quality building pro- 
ducts! Our representatives are ready to help 
you with your customers’ problems, if you 
wish! Why not call your Huttig man, now? 


Knoxville 


HELPING YOU 
BUILD THE 


McCOMB, MISS.: Claude W. Dud- 
ley has been appointed merehandis- 
ing manager for the new hardware 
and specialty division of Croft Metal 
Products, Inc. 


PORTLAND, ORE.: The North 
Pacific Lumber Co. has been ap- 
pointed exclusive sales agent for 
the entire production of the Downer 
Lumber Co., Livingston, Mont. The 


MANUFACTURERS 

. .. all kinds of 

Quality Millwork, 

Doors, Windows, 

Window Units, Door Units 


DISTRIBUTORS 
nationally - known 
BUILDING PRODUCTS 


ANDERSEN Windowalls 
GENERAL flush doors 
TWINDOW 

THERMOPANE 

BERRY steel garage door 
MARLITE products 

AFCO tile products 
UPSON wallboards 
KIMSUL insulation 
INSULITE products 
TEMLOK insulation 
REYNOLDS windows 
ARMATOL wood preserver 
MIAMI bathroom cabinets 
PRECISION stairways 
DURALL tension screens 
COFFMAN ornamental iron 
WEISER lock hardware 
...and many others 


SOUTH 


SASH & DOOR CO. 


Since 1885 «¢ St. Louis 10, Mo. 


* Birmingham Sash & Door Co. 


** Memphis Sash & Door Co. tAmerican Sash & Door Co. 
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Downer mill specializes in bird’s- 


eye pine. 

NEW YORK, N. Y.: A. H. Ma- 
gruder and Jack J. Schumaker have 
been appointed district sales man- 
agers for the R. D. Werner Co. 
Magruder will serve the territory 
of Arkansas, Louisiana and Mis- 
sissippi. Schumaker will sell in 
Kentucky, Tennessee and West Vir- 
ginia. 

MIAMI, FLA.: The Adams Engi- 
neering Co., Inc., has added up-to- 
date vinyl extrusion equipment to 
supply the weatherstripping for ABC 
aluminum building products. Guy H. 
Tait is in charge of the operation. 


DALLAS, TEX.: As _ newly-ap- 
pointed Southwest sales manager, 
Terry C. Arndt will represent Filon 
Plastics Corp. in Texas, Kansas, and 
Oklahoma, from a new sales office 
in Dallas. Arndt was formerly 
Southwestern regional sales man- 
ager for Wagner Iron Works of Mil- 
waukee, Wis. 

NEWNAN, GA.: The William L. 
Bonnell Co., Inc., manufacturers of 
decorative aluminum moldings, have 
added Trimedge store front ex- 
trusions of aluminum alloy to their 
line. 

CHALMETTE, LA.: Two recently- 
completed buildings at the reduction 


plant of Kaiser Aluminum & Chemi- 
cal Corp. feature outstanding appli- 
cation of corrugated aluminum roof- 
ing and siding materials in industrial 
construction. Approximately 204,000 
pounds of aluminum siding and 
roofing sheet and 30,000 pounds of 
flashing were used to cover the 
potline buildings. 


NEW ORLEANS, LA.: Joe S. 
Whiteman, veteran Southern build- 
ing supply sales manager, now is in 
business for himself as a manufac- 
turers’ agent of lines handled through 
wholesale and jobber outlets. After 
serving several years as sales man- 
ager for the A & F Tileboard Co., 
he was a salesman for the Stratton- 
Baldwin Co., New Orleans hardware 
wholesalers. Headquarters for Joseph 
S. Whiteman, manufacturers’ agent, 
are at 4308 South Dorgenois Street, 
New Orleans 25, La. 


WAYNESVILLE, N. C.: Sales rep- 
resentative for the Industrial Prod- 
ucts Co. of Mt. Pleasant, Tenn., in 
this area now is Charles William 
Ray. After seven years in the firm’s 
plant, Ray succeeded Ernest E. Hale 
as salesman for its Insulaire line of 
mineral-wool insulation products. 
Bill Ray’s territory includes the 
Carolinas and adjoining areas of 
north Georgia, east Tennessee, and 
southeastern Kentucky. 


FULL FRAME SCREENS 


IN STOCK 
FOR IMMEDIATE DELIVERY 


—— FOR WOOD DOUBLE HUNG WINDOWS —— 


All popular stock sizes including: 


‘ee ee ee 
2 whee ws 
2-6x 3 --2 


2-8x4-6 
3-@ 293-2 
3-0O0x4-6 


@ These screens are fully guaranteed! 


Top quality from .025 gauge aluminum— 


7/16 x 3% frame sections. 


Specified by Aluminum Frame Screen Association, 
F.H.A. and other Govt. Agencies. 


Aluminum screens for all types of metal 
windows available — casements, awnings, etc. 


e@ Freight prepaid on shipments of 96 or more screens. 


—— SOLD THROUGH WHOLESALERS ONLY —— 


Send today for full details and FREE sample. 


HOMECRAFT CORP. 


Phone 6565 
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Wolf, Others Promoted 
By Wood Conversion 


MARLAND S. WOLF, above, has 
been promoted to the position of 
vice-president-sales of the Wood 
Conversion Co., St. Paul, Minn., 
producer of wood-fiber building 
materials. He was formerly gen- 
eral sales manager. 

A. L. Spafford, plant manager 
at Cloquet, Minn., has been ap- 
pointed vice-president-manufactur- 
ing. 

W. B. Lincoln has been named 
treasurer. He succeeds C. M. Rowe, 
who is retiring. 

Other new officers are D. E. 
Hinton, secretary; A. O. Wiberg, 
comptroller; and W. B. Olson, as- 
sistant secretary. 


Dant & Warnock to Sell 
Output of Oroply Plant 


Dant and Warnock, Inc., Menlo 
Park, Calif., has been appointed 
exclusive sales agent for the 
Oroply Corp. by President L. D. 
Ohlson. 

The new Oroply plant at Oro- 
ville, Calif., will manufacture an 
entire line of plywood products, 
using Douglas fir, white fir, and 
ponderosa pine. Operations will 
begin in April. Ed Hays is the 
general manager. 

The Oroply company is a joint 
venture of these five lumber mills 
operating in the Plumas National 
Forest: Setzer Forest Products, 
Meadow Valley Lumber Co., Sac- 
ramento Box and Lumber Co., 
Feather River Lumber Co., and 
High Sierra Pine Mills. 
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STRICTLY 
WHOLESALE 





ATLANTA, GA.: Carl Berry, gen- 
eral sales manager of the Atlanta 
Oak Flooring Co., announces the 
appointment of two new AOF sales 
representatives for Georgia. Harry 
Cleland now travels southwest Geor- 
gia out of the Atlanta AOF ware- 
house. He is a past-president of the 
Columbia Hoo-Hoo Club. Cleland 
formerly was salesman for the Har- 
bor Plywood Corp. in South Caro- 
lina. He most recently served as 
Harbor’s architectural service repre- 
sentative out of the Atlanta office. 
AOF’s new salesman in east Georgia 
is Reginald Goldsmith. A former 
U. S. Plywood representative in the 
area, Goldsmith serves dealers from 
AOF’s Savannah warehouse. 


HIGHLAND PARK, ILL.: Sorkin 
Enterprises, Inc., has named Miss 
Say Singer, president of the De- 
signers Guild, as its Midwestern 
representative. Designers Guild will 
handle the complete Sorkin line of 
building materials, including porce- 
lainized aluminum, asbestos cement, 
and decorative ceramic tiles. 


HUNTINGTON, W. VA.: — Cabi- 
net Supplier, Inc., 3700 Waverly Rd., 
has been appointed a distributor of 
Formica laminated plastics. The new 
distributor will service the Hunting- 
ton area of West Virginia and por- 
tions of southeastern Ohio and 
northeastern Kentucky. 


ORLANDO, FLA.: Frank Edwards, 
past-president of the Florida Lumber 
and Millwork Assn., has sold his 
interest in the Edwards Sash, Door 
and Lumber Co., and is now as- 
sociated with the English Lumber 
Co. here. 


CHATTANOOGA, TENN.: The 
Reserve Warehouse Corp. plans a 
$40,000 addition to its wholesale 
building-supply warehouse at Wil- 
liams and 33rd Streets. Manager 
Don Mirts said that the new building 
will contain 22,000 square feet of 
floor space and will double the com- 
pany’s space for storing supplies. 


DALLAS, TEX.: Payne & Howard, 
Inc., new distributorship for metal 
windows, doors, and building panels, 
has occupied its new 7,500-square- 
foot office and warehouse building 
at 8604 Chancellor Row. John F. 
Howard is president of the company. 
Tom Payne is vice-president. 


AKRON OHIO: The flooring divi- 
sion of the General Tire & Rubber 
Co. has appointed the following dis- 
tributors to handle its line of Bolta- 
Floor vinyl and rubber flooring 
products: Gulf Floors, Inc., 909 
Florida Ave., Tampa, Fla. and Lowe- 
Washburn Distributing, Inc., 1401 
Cleveland Ave., S. W., Roanoke, Va. 
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Bennett Manages 
Florida Plywood Supply 


The Plywood Supply Co. 
Florida has opened for busines 
at 2101 Second Avenue in Tampa 
This is a wholly-owned subsidiary 
of the Plywood Supply Co. of At- 
lanta, Ga., catering to the whole- 
sale trade in the greater Tampa 
trading area. 

The firm is headed by C. Marvin 
Bennett as manager. Bill Kennedy, 


for SMART 
_ APPEARANCE 


Jack Lanier, Ed Edwards, and 
Harry Nichols are field salesmen 
for Florida Plywood Supply. 
Plywood Supply in Tampa 
stocks a full line of fir and gum 
plywood, prefinished paneling - 
ponderosa pine and spruce shel- 
ving, lodgepole pine paneling, 
metal trim, sink rims, St. Regis 
laminated decorative plastic, pan- 
elyte surfacing material, Marlite 
tile and wallpanels, Masonite hard- 
board, flush doors, fir studs, glue, 
cements, and cabinet hardware. 


yan an AIR of SPACIOUSNESS 


in homes and offices, use 


STYLER FOLDING LOUVER DOORS 


a stan eens areas Vis- 
ually, open conven- 
iently for large area. 

e To conceal wardrobe 
closets; ventilation 

unhindered. 

e To hide utility space 
with smart, neat ap- 
pearance. 
© To make storage walls 
with light easy-to- 








open doors. 

Designers, decora- 
tors, and builders 
choose Tyler's louvered 
products for expert styl- 
ing, superior workman- 
ship, and top-grade 
materials — features 
that combine to provide 
charm, durability, and 

value. 

Tyler offers a com- 
plete line of Louver 
Doors, Window Blinds, 
and Shutters — recom- 
mended hardware for 
every type of Tyler 

product. 

Write today for the 
Tyler 40-page catalog 
which describes in de- 
tail the complete line, 

with prices. 











eet 


ICLUEETLE 





ARTHUR F. TYLER CO. 


167 Hapgood St., 


Athol, 


Massachusetts 
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Filon Appoints Ark., 
Kan., Tenn. Distributors 


Expanding its distribution facil- 
ities throughout the nation, the 
Filon Plastics Corp. has appointed 
many new distributors and jobbers 
for its fiber-glass reinforced plas- 
tic panels. 

Walker & Hallowell, Inc., has 
been appointed Filon jobber in 
Sarasota, Fla. 

New Southern distributors in- 
clude: Forest Products Co., Inc., 
Fort Smith, Ark.; Kilpatrick 
Brothers, Wichita, Kan., and Vol- 
unteer Structures, Inc., Nashville, 
Tenn. 


Human Relations Library 
Honors Sam Binswanger 





A human - rela- 

tions library is 

being establish- 

ed in the new 

offices of the 

regional Anti- 

Defamation 

League in the 

Commercial 

Building in 

Richmond, Va., 

in honor of Sam 
SOUTHERN SASH OPENS TWO FLORIDA BRANCHES E. Binswanger, at right. He is 
president of Binswanger & Co., 
Southern Sash of Florida, Inc., state distributor for Ualeo aluminum windows Southern wholesalers of glass and 
and screens, recently established new branch warehouses at Tampa and Fort other building supplies. Binswan- 
Lauderdale. The company formerly maintained a single stock at Hialeah for ger has served as chairman of the 
the entire peninsula. Now its Tampa branch, at top, will serve north Florida. Virginia advisory board of the 
Its combined Hialeah-Fort Lauderdale branch, above, will cover southern Florida. Anti-Defamation League, educa- 
Southern Sash of Florida is a subsidiary of the Southern Sash Sales & tional branch of B’nai B’rith, Jew- 

Supply Co., Ine., of Sheffield, Ala. It has seven other warehouses. ish service agency, since 1949. 








sales offices throughout the world 


ant .. ussell, inc. 


GENERAL OFFICE: PORTLAND 1, OREGON 


Merchandisers of all Pacific Coast Forest Products 
Domestic and imported plywoods 


Kaiser — Fir Tex Insulating Board Products 


DOMESTIC AND EXPORT - RAIL AND WATER 
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ASSOCIATION ACTIVITIES 





Prexy Names NRLDA 
Executive Committee 


Members of the Executive Com- 
mittee of the National Retail Lum- 
ber Dealers Assn. for 1958 recent- 
ly were appointed by NRLDA 
President James C. O’Malley of 
Phoenix, Ariz. 

They are: Elias Nuttle, Denton, 
Md., District 1; Oecertell Collins, 
Savannah, Ga., Dist. 2; Wayne K. 
Mills, Grand Rapids, Minn., Dist. 
3; J. R. Grobmyer, Little Rock, 
Ark., Dist. 4; W. L. Johnson, Boise, 
Idaho, Dist. 5; Melbourne Romney 
Sr., Salt Lake City, Utah, Dist. 6; 
J. H. Kirk, Santa Maria, Calif., 
Dist. 7; John C. McCormick, Indi- 
anapolis, Ind., Dist. 8; and W. B. 
Oldham, Dallas, Texas, Dist. 9. 
NRLDA_ Executive Committee 
members-at-large include: Presi- 
dent O’Malley; First Vice-Presi- 
dent H. W. Blackstock, Seattle, 
Wash.; Second Vice-President Paul 
V. DeVille, Canton, Ohio; Treas- 
urer Leslie G. Everitt, Kansas City, 
Mo.; and Paul R. Ely, North Platte, 
Neb., NRLDA’s immediate past- 
president. 


Texas Mainland Officers 


Roy Hoffman, Hoffman Lumber 
Co., Texas City, has been elected 


president of the Mainland Lumber 
Dealer’s Assn. He succeeds Herbert 
Hudler of La Marque, who is a 
director of the Lumbermen’s Assn. 
of Texas. 

Murphy Harbour, Henckel Lum- 
ber Co., Hitchcock, is vice-presi- 
dent. R. Vernon Jones, Tharp 
Lumber Co., La Marque, has been 
named secretary. Fred Burgin, 
Collonge Lumber Co., Dickinson, 
is treasurer. 


Georgia Dealers to 
Convene at St. Simons 


The Building Material  Mer- 
chants of Georgia, Inc., will hold 
their 33rd annual convention May 
19-21. Convention participants 
will mix their business with pleas- 
ure at the King and Prince Hotel 
on St. Simons Island, Ga. 

Oertell Collins of Savannah, the 
group’s NRLDA dealer-director, 
will speak on “Teaming with Our 
National Association.” Edward H. 
Libbey of Washington, NRLDA 
secretary, will discuss “New Leg- 
islation and How It Affects Our 
Business.” 

Cyrus B. Sweet of Washington, 
FHA deputy commissioner, will 
tell conventioneers “How to Get 
the Most Out of the FHA Pro- 
gram.” 





Carey Heads O. C. Assn. 


Frank E. Carey Jr. was elected 
president of the Oklahoma County 
Lumbermen’s Assn. at a recent 
meeting of the board of directors. 
Bill Kilpatrick was elected vice- 
president; Russell E. Caston Jr., 
treasurer; and Cord B. Wilson, new 
secretary-manager. 

The 1958 board of directors in- 
cludes Carey, Kilpatrick, Caston, 
Harry P. Cullen, Ival Gleason, 
Harry Hartenberger, and Francis 
Smith. 


San Antonio Officers 


Cosmo Guido, president of Guido 
Brothers Lumber Co., heads the 
San Antonio Retail Lumber Deal- 
ers Assn. for 1958. He succeeded 
Stanley Green, who died in De- 
cember. 

Doug Van Buren of the Van 
Buren Lumber Co. was elected 
vice-president. Hugh R. Brauchle 
of the A. B. Spencer Lumber Co. 
was named secretary-treasurer. 

Directors include Adrian Ander- 
son, Mike Cassidy, T. V. Bohan- 
non, and A. A. Shepherd. Louis G. 
Sauer is the employed executive 
secretary. 

The association unanimously 
voted against Sunday operation of 
lumber yards. 








To THE 


MARKETS 





experienced in the field since 1904. 


SOUTHERN SALES REPRESENTATIVES 


Dant & Russell, Inc. 
Washington, D. C. 


Dant & Russell, Inc. 
Fort Lauderdale, Florida 


Bolen-Brunson-Bell Lumber Company 
Memphis, Tennessee 


J. E. Elrod Lumber Company 
Charlotte, N. C. 





Downing L ¥ 
Anniston and Birmingham, Alabama 


ber C 





ud 


Southern Lumber Sales 
Pine Bluff, Arkansas 


Cecil M. Brooks 
Dallas, Texas 


Wm. C. Whitridge 
P. O. Box 6202, Houston 6, Texas 
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Cash & Carry’ Session Draws Record Carolina Crowd 


MORE THAN 240 persons jam- 
med a Hotel Charlotte ballroom 
at the opening breakfast session 
of the 35th annual convention of 
the Carolina Lumber and Building 
Supply Assn. They gathered to 
hear a detailed discussion of ‘‘Cur- 
rent Trends in Retailing” by a 
panel consisting of three retailers, 
two wholesalers, two manufactur- 
ers, and the moderator. 

The retailers were Tim B. Pol- 
lard of Galax, Va.; V. E. Hollin- 
shed of Fayetteville, N. C., and 
H. Carl Buchan of North Wilkes- 
boro, N. C. The wholesalers were 
George L. Thomas and T. A. 
Nodell of Charlotte. The manu- 
facturers were George A. Petters 


and J. M. Fowler of Atlanta, Ga. 

Donald L. Moore, editor of sOUTH- New officers of the Carolina Lumber and Building Supply Assn. get some mod- 

ERN BUILDING SUPPLIES, was mod- ernization sales pointers from W. M. Spurrier of Charlotte, Carolinas regional 

erator. director of the Home Improvement Council, standing. Seated from left are 
Manager of W. K. Early & Son, R. B. McClure of Charlotte, new president; Mallard R. Bagnal Jr. of Columbia, 

Inc., Pollard told how his firm had S. C., first vice-president; A. W. Christiansen of Greensboro, 2nd v.p.; and 


figured out how to cut overhead E. M. Garner, secretary-manager. New 3rd v.p. is J. D. Foster of Roebuck, 


50 per cent and convert to a strict S. C. W. V. Groome remains treasurer. 


“cash & carry” selling basis. Hol- 
linshed, secretary-treasurer of the 
Cape Fear Supply Co., told how he 
had installed a separate Cash & : 
Carry department to meet the i Aa 2 
competition of the so-called “‘cash o ‘sy @ 
& carry wholesalers.” 
President of North Carolina’s 
large chain of Lowe’s stores, 
Buchan declared that “I do not 
subscribe to the Cash & Carry 
theory of doing business. To me, 1 a 
the immediate future in building 
materials looks like more and 
more credit and less and less cash. 
. . We’re engaged in the business 
of merchandising and selling what 
we call ‘basic values.’ ”’ 
At the Charlotte Coliseum, 
March 4-6, over 100 exhibitors 
showed their wares to dealers. 


After the Thursday breakfast business 
session, HIC’s Don Moore of New York 
City briefs three other speakers on 
the sales promotion plans of the Home 
Improvement Council. From left, the 
foursome includes Don Moore; Beverly 
Mason Jr., FHA technical standards 
assistant commissioner; Olin P. 
Wearn, Charlotte’s regional VHMCP 
secretary; and Ed Libbey, Washing- 
ton’s NRLDA secretary. 


At left, Ellis backs up his wife and 

singing partner, Doraine, in congratu- 

lating Bob Rigby, Columbia dealer, on 

winning top buyer’s prize. Carolina 

association’s Bob Reid guards ticket 
basket. 
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“READY - MIX” 


PAYS 
OFF! 


Actual photograph Ready Mix Instal- 
lation at Huston Lumber Company — 
at Carey, Ohio 


Your Winslow representative can call 
on: you, at your convenience, and 
prove, with “details and facts,” how 
you can set-up a profitable Winslow 
Ready-Mix plant at a reasonable 
overall investment. 


Here are some typical dealer reports. . 
“our Binanbatch investment paid for 
itself in approximately one year”... 
“big increase in tie-in sales since 
handling Ready-Mix in our vard”... 
“We get additional business in our 
area because we sell Ready-Mix.” 


Take advantage of the Binanbatch 
Ready-Mix profits . . . have our rep- 
resentative prove to you a minimum 
investment puts you in the Ready- 
Mix business! 


Send coupon for 
complete details. 


Winslow Scale Co. 


25th & Haythorne Terre Haute, Ind. 


Please send us details on the Binan- 
batch for increasing over-all profits. 
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21 Attend 8th Annual 
Okla. Estimating Course 


Thirteen experienced industry 
and university men helped 21 
dealer personnel from Oklahoma, 
Arkansas, and Kansas to beef up 
realistically on estimating and 
building methods in the eighth 
annual short course on light con- 
struction and cost estimating at 
the Oklahoma State University i 
Stillwater, February 25-28. 

Heading the battery of ‘“teach- 
ers” was Herb Lotz, former Johns- 
Manville dealer educator. He now 
operates out of Ridgewood, N. J., 
as Herb Lotz Associates. 


Butler Is Secretary 
of Houston Dealers 


JOE BUTLER, above, now is the 
busy secretary-manager of the 
Retail Lumber Dealers Assn. of 
Houston. 

Butler served the last five years 
as administrative assistant to Loy 
Duddlestein, secretary of Associat- 
ed General Contractors. He han- 
dled all advertising for the AGC 
news service, and the publishing 
of the directory and buyers guide. 

He succeeds Ralph C. Poling as 
HRLDA’s executive. Poling has 
been named executive director of 
both the Texas Retail Dry Goods 
Assn. and the Council of Texas 
Retailers’ Assn. 

The Billboard, news publication 
of the Houston RLDA, is now pub- 
lished every other Friday. Propos- 
ed new sub-divisions, residential 
building permits, and sub-divi- 
sions of operative builders will be 
regular features in the bulletin. 


HATS OFF TO 
HOBBS WALL 
REDWOOD! 


The quality is there and the value 
is there . . . in every single shipment 
of Hobbs Wall Redwood. As it has been 
for over 93 years. Along with cheerful 
service, prompt shipment. 


Get to know your Hobbs Wall whole- 
saler or commission man. Write or 
wire us for his name. 


HOBBS WALL 
LUMBER CO. 
Sy 


Hobbs Wall Building, - 
2030 Union St., San Francisco 


Fillmore 6-6000 + Teletype SF-761 


Hobbs Wall is Exclusive Distributor for 
WILLITS REDWOOD PRODUCTS CO, 
A CRA Mill 
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John Egan to Brief 
Floridians on ‘Time’ 


The Florida Lumber and Mill- 
work Assn. plans a full schedule 
of business and pleasure for deal- 
ers and suppliers at its 38th an- 
nual convention to be held April 
17-19 at the Fort Harrison Hotel 
in Clearwater. 

“How to Build Bigger Business 
Through Better People” is the 
subject of one of the important 
business meetings. C. B. Sweet, 
FHA deputy commissioner, Wash- 
’ ington, D. C., will speak on the 
FHA Certified Agency Program. 
Clarence A. Thompson, Thompson 
Lumber Co., Champaign, IIl., will 
discuss “‘More Profit through Ma- 
terial Handling and Lu-Re-Co.” 
John B. Egan, Wood Conversion 
Co., St. Paul, Minn., will explain 
“Time Management.” 

“How Can a Lumber Dealer 
Make a Fair Profit in a Highly 
Competitive Situation?” is the 
topic for a panel discussion to 
be headed by Arthur A. Hood, 
American Lumberman editorial 
chief. 

The dealer breakfast will be 


NOW YOU CAN HANDLE ANY CALL FOR V-GROOVED PLYWOOD WITH 


ee-Groovin’-Dude 


enlivened by a “bull session” on 
the mechanics lien law, inventory 
tax, and other legislative subjects. 

Dr. Frank Goodwin of the Uni- 
versity of Florida will be the 
luncheon speaker. 

A golf tournament at Clear- 
water Country Club, a Hoo-Hoo 
concatenation and dinner, a din- 
ner and luncheon for the ladies 
are other convention features. 


Arkansans to Hear 
Campbell and Hollenbeck 


The 54th annual convention of 
the Arkansas Assn. of Lumber 
Dealers at the Marion Hotel in 
Little Rock, Ark., will feature a 
presentation by Paul Hollenbeck 
of Calif. on “Pricing for Profit” 
and a dealer panel discussion 
moderated by Don A. Campbell 
of Ky. 

At a free breakfast for all at- 
tending the convention on April 
10, Campbell, executive  vice- 
president of the Kentucky Retail 
Lumber Dealers Assn., will con- 
duct a panel discussion exclusive- 
ly by Arkansas dealers. Their 
topic: “How the Lumber Dealer 


Can Make a Profit Under Today’s 
Business Conditions.” 

At the afternoon session, Wesley 
Wiksell of Louisiana State Uni- 
versity will present his dramatic 
talk entitled “Have You Tried 
Listening?” Charles Bury of Dal- 
las, Tex., will conduct a clinic on 
“New Ways to Win Friends and 
Sales by Telephone.” 

At the annual banquet on April 
9, Charles Lauck will be the fea- 
tured speaker. Now an executive 
of the Continental Oil Co., he be- 
came famous on radio networks as 
a member of the “Lum and Abner” 
team. 


COASTAL BEND OFFICERS 


Tom Howell of Corpus Christi 
was recently installed as president 
of the Coastal Bend Retail Lumber 
Dealers Assn. at a dinner meeting 
at the Riverside Country Club at 
Robstown, Tex. He succeeded Leon 
Loeb of Corpus Christi. 

Other new officers are King 
Copeland of Robstown, vice-presi- 
dent; Eddie Raasch of Corpus 
Christi, secretary, and A. G. Engel- 
king of Orange Grove, treasurer. 














CUTS 
VEE-GROOVING COSTS 
TO LESS THAN 
1/4¢ PER FOOT 


NIG 
AEs ge 
One man v-grooves ap- 


proximately 1,000 feet of 
plywood per hour. 


Separate motor assembly Complete unit. Nothing else 
to bevel edges is _ Ft. Worth. 


cluded at no extra cos $189.50 to buy. F.O.B. Ft. 


PERFECT RANDOM GROOVES ON FIRST CUT. 
No Cleaning or Filing. ADJUSTABLE SPACING. 
Grooves Any Length, Including 10’. AUTOMATIC- 
ALLY ADJUSTS TO ANY THICKNESS. Operates on 
regular 110-115 Volt Outlet. ELIMINATES DUPLI- 
CATE INVENTORY. Nothing Else To Buy. IN- 
CLUDES COMPLETE GUARD-RAIL ASSEMBLY 
AND TWO MOTORS. Approximate Shipping Weight 
250 Pounds. 


HI-GRANE BOARD CO. 


205 Arthur St., P. O. Box 7013, Fort Worth, Texas 
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Sart Lne. 


Galvanized and Aluminum 


VENTILATORS 


@ PRIME COATED 
(Galvanized) 


@ FHA APPROVED 


@ HEAVY GAUGE 
METAL 


@ WEATHER-PROOF 


@ EASILY INSTALLED 
FLUSH TYPE 


one piece, 
nothing to | 


assemble 


ROOF VENTS 


LOUV-R-PAK, INC. 


Write for name and address of your A Distributor. 


3629 E. FIRST ST. FORT WORTH, TEXAS 
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Progresses 
With Norman 
With 


MATERIAL 
PRECISION 
PRE-CUT 


Lumber 
Company: 


RAMROAD & TUFAULA 
PHONE 3 40256 
Bill O'Connell, Monge: 


Pre-Cut Plan Pays 
(Continued from page 44) 


ing field was getting started. It 
was a new, untried idea and con- 
tractors were hesitant at first. But 
after one job, a contractor is sold. 
He becomes more and more en- 
thusiastic after successive, pre-cut 
deliveries. 

There are two ways to sell a 
precision pre-cut job. This is on 
a guaranteed unit price, by piece 
count; or total cost on material. 
We prefer the latter because unit 
price is not a principal topic of 
discussion in the transaction, al- 
though the total cost goes into the 
contract. 

We offer this word of caution 
on the final step: 
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The sales advantages of lumber pre- 
cut to measure for builders and prop- 
erty owners were listed in this full-page 
ad. The Norman Lumber Company 
published it in the local newspaper in 
October °56 to announce the new per- 
sonalized pre-cut service. 


Be sure the contract specifies 
— and the customer knows — that 
the yard is responsible for the 
material only until it is delivered 
in good order on the job. After 
that point, vandalism or theft is 
the buyer’s responsibility. 

Precision pre-cut is entirely re- 
sponsible for our profit position. 
For the future, it represents an- 
other competitive advantage — 
like an ace in the hole. We have 
the equipment and talent to con- 
vert to house prefabrication, if 
competition pushes us into that. 


Boost your profits 
with 


these fast-selling 
‘Samhita 


PRODUCTS 


CAMPCO Painted Steel 
DOME DAMPERS 


Built extra rugged for long life 
...Designed for minimum 
smoke restriction! 


Made from heavy boiler-plate steel, 
Campco Dampers eliminate possibility 
of breakage in shipping, handling or in- 
stallation. Built-in expansion bars pre- 
vent damage to masonry from expansion 
or contraction. Available in 5 sizes. 


CAMPCO Painted Steel 
LINTELS 


Strong, durable—can’t sag 
ever ...insure crack-free 
walls over openings! 


In addition, Campco Lintels are designed 
for maximum mortar bond and to prevent 
water from running back under wall into 
sash. Full range of sizes in 6’’ increments 
eliminates cutting and fitting on job. 


(hit, for Oétaite.! 
CAROLINA METAL 
PRODUCTS COMPANY 


Division of 
National Metal Products Co. 
2222 SOUTH BLVD. + CHARLOTTE 3, N. C. 
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Your M-M* prospects 
will really go for these 


ornamental iron 
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... BECAUSE Versa Columns 


are heavy duty— they 
r— ads have an inbuilt longer 
life, more substantial 
appearance 
.-» BECAUSE Versa Column in- 
stallations are simple, 
quick, and of great 
structural capacity 
+»+BECAUSE Versa quality is 
instantly obvious, and 


price-wise an excep- 
tional value 


++» BECAUSE Versa Columns 
add true distinctive- 
ness when used under 
porch roofs, carports, 
canopies, in rec rooms, 
or as room dividers. 


* MULTIPLE MARKET — includes 
“do-it-yourselfers”, builders, 
contractors. 








Write Today For Information 
= ee Se ee ee em ee 





VERSA PRODUCTS COMPANY 
Lodi 14, Ohio 


Send details of Versa-Column program to: 


Name. 





Firm 
Address 
City 
Jobber. 
ieee tt tll 








State 








104 

















| 


For more details on above items, use Coupon on Page 68 


n CORRUG47 
ist ky 
o® “My 


GENERAL PURPOSE 
TYPE | 


Complies with CS 214-57, 
as developed by the trade, 
and issued by the U.S. 
Department of Commerce. 
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FIRE RETARDANT 
TYPE Il 


Complies with CS 214-57, 
as developed by the trade, 
and issued by the U.S 
Department of Commerce 
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FIBERGLASS COUNCIL ADOPTS ‘STANDARD’ SEALS 


These two seals of approval recently were adopted by the Fiberglass Reinforced 
Panel Council of the Seciety of the Plastic’s Industry, Inc., in conjunction with 
a program of industry research and consumer education. 

Based on the new commercial standard (CS214-57) for Glass-Fiber Rein- 
forced Corrugated Structural Plastics Panels, the seals certify the product’s 
quality performance and appearance. The standard was developed by the 
council in cooperation with the Plastics Section of the National Bureau of 
Standards of the Commerce Department. 


Prefers Wholesalers 
(Continued from page 47) 


Now wouldn’t it just be wonder- 
ful if all manufacturers sold only 
to wholesalers, and all whole- 
salers sold only to retailers, and 
the retailers confined their activi- 
ties to selling the contractor and 
the consumer? This would be the 
best of all possible worlds — al- 
most communistic. Well, why 
doesn’t it always work? (I use the 
word “always,” advisedly, because 
actually it is working in many 
parts of the country — and work- 
ing effectively and to the satisfac- 
tion of everyone.) 

But, unfortunately, in some 
areas this sort of distribution 
breaks down and _ becomes _in- 
efficient. And who is to blame? 

When this question is tossed out, 
you usually will find that the con- 
tractor feels the retailer is getting 
into his business. The retailer 
points his finger at the wholesaler. 
And, quite often, the wholesaler 
and the retailer accuse the manu- 
facturer of being the main contrib- 
utor to the breakdown of good 
efficient distribution. But really 
there is no one culprit: all three 
— the manufacturer, the whole- 
saler, and the retailer must 
share in the responsibility. 

The strange part of it all is that 


when good efficient distribution 
breaks down, in the long run no 
one is any better off. Oh, each one 
of us may improve our position 
temporarily by by-passing some- 
one. But it is only a temporary 
advantage, and eventually you 
and we are back where we started. 

It seems to me that, in this day 
and age, too many of us are spend- 
ing more time thinking of how we 
buy than how we sell. Let us con- 
sider that during 1958 the con- 
sumer is expected to spend in ex- 
cess of forty billions of dollars for 
building materials. He will buy 
that much if the three of us en- 
courage him to spend his dollars 
in that direction. But don’t forget 
that there are other people after 
the consumer’s dollar. These in- 
clude the automobile dealer, the 
appliance dealer, the furniture 
dealer, or, if you want to stretch 
a point, the liquor dealer. And we 
could mention many others. 

Working together, we could be 
a strong force in establishing ef- 
ficient distribution and improving 
business for the good of all. Good 
distribution is not out of reach for 
any of us. We can all live together 
and help each other get a larger 
segment of the consumer’s dollar, 
instead of letting it go to other 
sources. 

Well, how do we reach this 
utopia in this world of efficient 
distribution? I really hate to toss 
it into the laps of the retail lumber 
dealer because I think you are 
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the least to blame for bad dis- 
tribution. But, on the other hand, 
I think you can be and must be 
the greatest factor in bringing 
good, efficient distribution back 
again! 

You can not, and must not, as- 
sume that all manufacturers and 
all wholesalers have the sole in- 
tent of selling around you, instead 
of through you. This is not the 
case, for many manufacturers and 
many wholesalers maintain good 
sound policies of distribution — 
and you play a necessary part in 
their plans. You are not only 
necessary in good distribution, but 
you can be a force to maintain good 
distribution. 

How is this done? Well, it is 
going to take a lot of courage on 
your part, a lot of strength, and 
hard work. It can be a little dis- 
couraging, but if you are serious 
about it, I believe it can be done. 
The first thing you should do is 
take a pretty good look at the 
products you are buying, who 
makes them, and who distributes 
them. 

For instance, does this whole- 
saler carry a complete line, in- 
cluding numerous new products 
that your customers want to buy? 


Are these products fairly priced 
and are the wholesaler’s price 
published? 


Are the products of good quality 
— and do the manufacturers stand 
behind these products in the event 


of product complaints? 
Do ithe 


wholesalers who sell these prod 


ucts have a distribution policy? Is 
stand 


it published? And do they 
behind it? 
You know, I fully 


exactly where you stand on polic 


will force a clarification on many 


points. It clears up the minds < 


your customers as to just wher« 


you stand, whether your inte! 
tions are honorable or not. 

Do_ these 
wholesalers provide you with me! 


chandising helps, such as literatur: 


and samples and displays? O: 
their 


about how much money you Ca 


save in buying their products, thar 
merchandis¢« 


in a better way to 

their products to the consumer? 
What I am saying to you deals 

is to carefully examine the manu 


facturers and wholesalers who are 


attempting to sell you. 
You know, if you wish, 





read the Jackson, 





No Federal subsidy (or direction) 
HOUSING REHABILITATION 
VIA LOCAL ENTERPRISE! 
Miss., 


in the May issue of 
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story 
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Shepard & Morse 
Lumber Co. 


607 Builders Exchange Building 
Portland 4, Oregon 


CApitol 2-9576 





* DISTRIBUTORS 


FOREST PRODUCTS 
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manufacturers and 


believe that 
putting down on paper or in print 


manufacturers and 


salesmen talk to you more 


you Cal 


NOW) 


PAYS FOR ITSELF IN A FEW MONTHS! 
Rips or cross-cuts can be made without removing panel 
from machine. One man can cross-cut or rip a 4’ x 12’ 
panel alone and quicker than two can on a table saw. 
All cuts are consistently square. Vertical and horizontal 
scales are attached for selective cuts. Machine is fool- 
proof; can be operated by unskilled in complete safety. 


choose your own supplier just like 
we can choose our own customers. 
And, by the way, we take a very 
careful look at our wholesalers and 
we frown on any attempts they 
make to get into the retail busi- 
ness. 

By the same token, we take a 
very dim view of any retailer who 
wishes to wear two hats, that of 
the retailer and the wholesaler. 
Now by no means do I want you 
to feel that we are taking a “holier 
than thou” attitude, because we 
are not alone. Other manufacturers 
have policies as good as ours and 
it is not difficult for you to find 
them. 

Really, gentlemen, I think if you 
take a very realistic and unselfish 
approach to this situation, you 
will find that efficient distribution 
can be established and it can do 
you a great deal of good! It is 
working in many areas of this 
country and there is no reason 
why it can not work in all other 
parts. All you have to do is do a 
little looking around. We believe 
efficient distribution can return, if 
you do this and think more of 
merchandising, and not so much 
about how cheap you can buy or 
sell a product. 





Make a PROFIT 


g Panel Boards 


to Gize with the... 


PATE 
PANEL SAW 


CROSS-CUTS 
OR RIPS 


IN USA.and CANADA 


LISTOF OWNERS 
SENTON REQUEST 


Das Ours Ona 





WRITE FOR PRICES AND LITERATURE 


RICHARD C. BENNETT MFG. CO. 


LACEYVILLE, PENNA. 
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DEALER NEWS 





KANSAS 


DODGE CITY: Dale Bosley of 
Liberal has been named manager of 
the Isely Lumber Co. Bosley has 
been manager of the R. H. Johnson 
Lumber Co. of Liberal for the last 
nine years. He succeeds Charles 
Hager, who resigned. 


BURDETT: Wayne Catlin, super- 
intendent of Burdett schools, has 
purchased the Burdett Lumber Co. 
from Clyde D. Norris. Catlin em- 
ployed Willis Yust to operate the 
lumber yard during the _ school 
months. 


LOUISBURG: Otto Scherlinger is 
the new manager of the Louisburg 
Lumber Co. He succeeds Harold 
Suess, who was transferred to the 
Hicks-Brown Lumber Co. yard at 
Keytesville. Scherlinger served as 
assistant manager of the Louisburg 
company for the past 16 months. 


* “}.-2 
WISE EMPLOYERS share S-B-S with 


their key employees. It gives them use- 
ful information, too! 








( Here's the one that ) 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repaits in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 


WATER 
BUTTY 


WILL NOT SHRINK 








it WORKS BETTER. 


STICKS AND STAYS pir 
' 


| 


Most dealers report: 
“Our sales of Dur- 
ham’s Rock - Hard 
Water Putty keep 
doubling, year after 
ear.” t’s more, 
urham’s Rock- 
Hard Water Putty 
ives you by far the 
t profit in on 
any product of this : 
nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
nish. to use. Keeps indefinitely. So 
economical. Just mix with water as 
needed. « Packed twelve 1-lb. cans or six 
4-Ib, cans to case. Keep some of each on dis- 
play.- Available in 25, 50, 100-lb. drums for 
industrial users. Order from your jobber. 


The PLASTIC Repair Material 
in POWDER Form 


For more details on above items, use Coupon on Page 68 





TENNESSEE 


KNOXVILLE: The Schubert Lum- 
ber Co. is planning to re-locate its 
yard here from Washington Ave. 
The re-location is necessary because 
the east expressway will go through 
Schubert’s property. 


MEMPHIS: The Whittington Lum- 
ber Co. has purchased the South 
Memphis Lumber Co. The purchase 
was made as a major expansion for 
the Whittington Company. Carl 
Whittington will be manager of the 
South Memphis company. 


ATHENS: The Hiwassee Builders 
Supply has opened at its new loca- 
tion on the Mount Verd Road. The 
new firm is operated by George 
Clark, formerly connected with the 
Conasauga Lumber Co. 


CROSSVILLE: The _ Crossville 
Lumber Co. has begun production 
of oak flooring. The company pre- 
viously produced only pine flooring, 
finished and rough lumber. A dry- 
kiln has been added for the oak 
production. 


GEORGIA 


GREENSBORO: The Greensboro 
Building Supply Co., Inc., last month 
liquidated its stock, preparatory to 
going out of business. 


VIRGINIA 


CENTREVILLE: The Center Lum- 
ber Co. recently opened a complete 
lumber yard and hardware store 
here. Joe Edwards is manager. 


DANVILLE: T. H. Gough, lumber 
and building materials, has an- 
nounced that Bland A. Turner is 
now associated with the company as 
an outside salesman. 


RICHMOND: W. Scott Street Jr. 
has been elected president of the 
A. E. Tate Lumber Co. Secretary- 
treasurer of the firm since its organi- 
zation in 1939, he has managed the 
business since the death last summer 
of A. E. Tate Sr. 


FLORIDA 


LARGO: Ernie Hussey has been 
named manager of the new Rieck 
and Fleece Lumber Co. branch here. 
This is the third branch for the firm. 


TAMPA: Fire destroyed the yard 
of the Spillers Home Builders Supply 


Co., causing over $75,000 damages. 
The blaze was believed to have been 
started by an overturned heater. 


PALM BEACH: Neilson Jones, a 
divisional vice-president of Maule 
Industries, Inc., has been transferred 
to Palm Beach from Fort Lauderdale 
to take charge of the company divi- 
sion here. William H. DaCamara will 
assume Jones’ duties at Fort Lau- 
derdale. Maule recently reduced 
prices on concrete blocks and ready- 
mixed concrete. 


ARKANSAS 


PINE BLUFF: Florida Jalousies, 
Inc., has announced the appointment 
of the Southside Lumber Co. here 
as its distributor for southeast 
Arkansas. 


TEXAS 


SAN ANTONIO: Ellis M. Wilson 
has been elected to the board of 
directors of Main Bank and Trust. 
He has been president and general 
manager of Wilson Lumber Co. since 
1936. 


AMARILLO: R. W. Bauman of 
the Rudy Bauman Lumber Co. is 
1958 president of the Texas Pan- 
handle Home Builders Assn. 


BEAUMONT: Ray A. Coale, owner 
and president of Coale Lumber Co., 
will serve as chairman of the port 
transportation facilities committee 
on the development of a master plan 
for Beaumont. Coale has served as 
chairman of the Port Commission 
since 1940. 


DALLAS: The Wheat Lumber Co. 
recently occupied a 6,000-square-foot 
warehouse adjacent to its retail out- 
let at 1120 South Beckley. Owned 
by Dewaine H. Wheat, the lumber 
company has been in operation in 
Dallas for 10 years. 


HOUSTON: N. A. Bryson, owner 
of the Bryson Lumber Co., has 
doubled his office space and added 
unfinished furniture to his lines. 


LIBERTY: Tri-County Lumber 
Co., under the direction of Roy 
Slover, has an 8,400-square-foot, air- 
conditioned store. It houses new lines 
of power tools, a garden center, and 
home craftsmen’s needs. 


LAMPASAS: Fire completely des- 
troyed the new store and warehouse 
of Wm. Cameron and Co. The new 
store had been built to replace the 
flood damage suffered last May. 


PAMPA: C. C. Fitzgerald, former 
manager of the White House yard at 
Booker, moved here for an assign- 
ment in the general office of the 
company. 


SAN ANTONIO: E. J. Burke, E. J. 
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Burke Lumber Co., was elected 
secretary of the National Home 
Builders Assn. at the Chicago con- 
vention. 


CORSICANA: Hays Haskins is the 
new manager of the Wm. P. Carey 
Lumber Co. yard here. 


TEMPLE: Ross Kinslow, manager 
of the City Lumber Co., is remod- 
eling his showroom, moving the 
offices back to gain 25-30 more feet 
for product display. 


BRECKENRIDGE: Wayne Broyles 
is now manager of the Clay Building 
Material Co. He was formerly man- 
ager of the Rockwell Brothers yard 
in Cisco. 


HEARNE: E. B. Priestly is now 
associated with his father, H. B. 
Priestly, at their yard here. 


LOUISIANA 


SCOTT: The Gossen Construction 
Co. has opened the Gossen Lumber 
Co. here. The new company will deal 
in residential building and quality 
building materials of all kinds. Joe 
Gossen Jr. is the owner; Douglas 
Ashy, manager; Russel Guidry, office 
manager; and Lucien Hulin Jr., 
draftsman and estimator. 


BATON ROUGE: Courtney Hard- 
ware and Building Supply, Inc., 
building materials, has been granted 
charter of incorporation . . . Picou’s 
Lumber & Supply Co., Inc., has 
changed the corporate name of the 
firm to Picou’s Builders Supply Co., 
Inc. 


NORTH CAROLINA 


NEWPORT: The Carolina Builders 
Supply Co. has been incorporated 
by Harold A. Wilton, Joseph L. Mor- 
ton, and William P. Boyd. 


DOBSON: The Bell Lumber Co. 
of nearby Thurmond has opened a 
new branch store in this seat of 
Surry county. 


GUILFORD: The Matthews Lum- 
ber Co. has abandoned the retailing 
of building materials here in favor 
of all-out lumber manufacturing. 


LEAKSVILLE: Raymond Paige, 
veteran builder and improvement 
contractor, has opened a building 
products store in connection with 
his wife’s launderette business here. 


CREEDMOOR: The Dutchville 
Builders Supply Co. has doubled its 
display space by building an addi- 
tion to its showroom here. 


RALEIGH: New manager of the 
Raleigh store of Varina ‘Wholesale’ 
Builders Supply is Bate A. Mauney. 
He and his family are residents of 
Fuquay Springs, where this chain 
firm’s headquarters are located. C. B. 
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Perry of Louisburg is now assistant 
manager of Varina’s Raleigh store. 


VARINA: Clarence D. Hardee has 
been appointed manager of the local 
warehouse store of Varina ‘Whole- 
sale’ Builders Supply by R. D. 
Powell, general manager of the chain 
firm. A resident of Fuquay Springs, 
Hardee has been employed in the 
Varina store for three years. 


WEST VIRGINIA 


WEIRTON: The Star Lumber Co. 
almost has completed its 10,000- 
square-foot building. The old build- 
ing will be used for storage and 


shipping. 


MISSISSIPPI 


TUPELO: Senter’s Transit Mix 
has been granted charter of in- 
corporation. 


MISSOURI 


WHITING: The Tri-State Timber 
Co. mill was completely destroyed 
by fire. The loss, estimated at about 
$22,000, was not covered by insur- 
ance. 


WINDSOR: Arthur Smith, man- 
ager of the T. H. Rogers Lumber Co. 
for the past 27 years, has retired. 
Denton Hughes has been named 
manager. He has been with the 
company for 11 years. 


MARYLAND 


EASTON: The Eley Lumber and 
Eley Construction Companies of 
Queen Anne have opened a new yard 
and sales office here. Francis Jump, 
son-in-law of Howard Eley, will 
manage the new Easton yard and 
sales office. With the opening of the 
new yard here, Howard Eley an- 
nounced that his two sons-in-law — 
Bill Fleming and Francis Jump — 
became partners in the business. 





OBITUARIES 





JOSEPH CASALETTO, 71. Founder 
and president for 26 years of the 
Inter-Urban Lumber Co. in Arma, 
Kansas. 


PAUL L. OSTEEN. East Coast Lum- 
ber and Supply Co., Fort Pierce, 
Fla. For years a director of the 
Florida Lumber and Millwork Assn. 


JAMES L. BELL, 68. Former owner 
of the Highland Lumber Co., At- 
lanta, Ga. 











NEW 
Twl¢7 * 


) gives SPIREX 
floating-lift 


action! 


Like a variable pitch 
propeller, the graduated 
twist of the new Spirex 
torque rod provides constant 
lifting power all the way 
up and down. Actuated by 
a more responsive coil 
spring and quietly gliding 
through a new nylon drive 
bearing, this graduated rod 
makes windows operate 
almost without effort. 





NEW SPIREX 
eliminates 
profit-robbing 
service calls 


Why continue to let window servicing 
call-backs eat away at the normal profit to 
which you are entitled? Any dealer or 
builder who handles or installs Spirex- 
balanced windows will tell you that it 
doesn’t have to be. 

Now, the Spirex balance is even better 
than ever before. The graduated twist of 
the spiral rod provides constant lifting and 
holding power all the way up and down. A 
more responsive flat coil actuating spring 
reduces inertia, and a new nylon drive 
bearing eliminates friction and noise. The 
result is the spiral sash balance that makes 
a good window better. 

You can count on more satisfied cus- 
tomers, virtually no servicing call-backs, 
and a better margin of profit when you 
handle and install quality windows with 
new Spirex balances. 

For additional information on the new 
Spirezx call your Caldwell representative or 
contact the factory: 

CALDWELL MFG. CO., 
63 Commercial St., Rochester, N. Y. 


SPIRAL AND 
CLOCK SPRING 
SASH BALANCES 





Since 1889 


ROCHESTER, N.Y.* JACKSON, MISS. 
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Tele-Sell Clinic 


(Continued from page 48) 


Supporting verbal suggestions 
with visual display. 

Customers will keep coming 
back to you, the audience was told, 
by the salesman’s success in — 

Making each customer feel wel- 
come. 

Asking each customer to come 
back. 

Giving the kind of service that 
make customers want to come 
back. 

Using ear alertness to make cus- 
tomers feel important. 

Making each customer feel pro- 
tected. 

It was generally agreed among 
the guest-participants that new 
customers ordinarily can be won 
by — 

Converting social acquaintances 
into business friends. 

Asking those you patronize to 
patronize you. 

Using special occasions to win 
new customers. 

Winning new customers by mak- 
ing the old ones allies. 

Winning new customers for other 
departments in your store. 

In conclusion, it was the con- 
sensus that a salesman could 
consider himself somewhat a “‘pro- 
fessional” in his field by — 

Welcoming all customers en- 


“THE VERY BEST IS” 


TEMPLIN 


ENGINEERED ROOF FRAMING 


TEMPLIN PLATES 


TRUSS LOCK 


ALL AGENCY AND BUILDING DEPARTMENT ACCEPTANCE 


FRANCHISES 


NOW AVAILABLE 


No Special Equipment Required 


WRITE OR PHONE 


TEMPLIN 


ASSOCIATES, INC 


Vero Beach, Florida 


For more details on above items, use Coupon on Page 68 





thusiastically as they enter the 
store. 

Pin-pointing the customer’s “un- 
decided” need by clever-question 
technique. 

Showing the customer the pre- 
cise object he has in mind, at the 
same time removing from view 
others which appear to confuse a 
final selection. 

Increasing secondary sales by 
creating auxiliary wants during 
the initial sale. 

Finally, the point was hammer- 
ed home that only secondary sales 
following the initial sale are the 
most lucrative, profitwise, to the 
company. Since profit from an 
initial sale usually must pay for 
the numberless overhead aspects, 
profit from the secondary sales 
(with overhead essentially out of 
the way) represents sheer “cream” 
to any company, it was reiterated. 


HELPFUL 
LITERATURE 





MASONRY ANCHORING. Rawl- 
plug’s No. 24 pocket catalog covers 
the use of masonry anchoring and 
drilling devices for every applica- 
tion of drilling in, and anchoring 
to, masonry. The 40-page catalog 
contains data on some 29 anchoring 
products. The Rawlplug Co., Dept. 
SBS, 250 Petersville Road, New 
Rochelle, N. Y. 


SWIMMING-POOL FORMS. Sim- 
plex Forms System, Inc., Dept. SBS, 
5605 Industrial Avenue, Rockford, 
Ill., offers a brochure on the use of 
Simplex Forms for the pouring of 
swimming-pool walls. The booklet 
includes methods, planning ideas, 
instructions for construction, and 
necessary accessory equipment. 


WEST COAST HEMLOCK. “West 
Coast Hemlock for Fine Appear- 
ance” is a new four-page folder 
describing the various patterns, 
characteristics, and uses of this dur- 
able West Coast lumber species. It 
is available from the West Coast 
Lumbermen’s Assn., Dept. SBS, 1410 
S. W. Morrison Street, Portland 5, 
Ore. 


HEAVY DUTY TRUCKS. The motor 
truck division of International Har- 
vester Co., Dept. SBS, 180 North 
Michigan Avenue, Chicago 1, II1., of- 
fers an eight-page catalog on six 
heavy-duty all-wheel-drive Inter- 
ational truck models of cab-forward 
design. All units are available with 
either gasoline or liquefied petro- 
leum gas engines. 





WOOD SCREEN COMPONENTS. A 
1958 catalog supplement, “Screen 
Frame Stock, Mouldings, Dowels, 
Hardware & Accessories,” is avail- 
able from W. J. Dennis & Co., Dept. 
SBS, 444 Irving Park Road, Chi- 
cago 41, Ill. It describes wood prod- 
ucts listed in the title, and also calk- 
ing guns and compounds, linoleum 
binding and stair railing. Metal 
slides, reinforcing corners, hangers, 
and handles are also included. 


HOME POWER TOOLS. Action 
photos and drawings illustrate a 36- 
page Delta catalog which doubles 
as a home workshop primer. Issued 
by the Delta Power Tool Division, 
Rockwell Manufacturing Co., Dept. 
SBS, 479 N. Lexington Avenue, 
Pittsburgh 8, Pa. It features “Help- 
ful Hints” on home craftsmanship. 
Uses for each Delta Homecraft tool 
are described. 


REGISTERS AND GRILLES. A 64- 
page catalog has been released by 
Air Control on its complete line of 
registers, diffusers, and grilles for 
the home. It contains colorful illus- 
trations and specifications to help 
the heating and air-conditioning con- 
tractor to sell better. Air Control 
Products, Inc., Dept. SBS, Coopers- 
ville, Mich. 


PLASTICS DICTIONARY. The 1958 
“Condensed Reference File” de- 
scribes in easy terms the major 
families of plastics produced by 
Bakelite. The 12-page booklet il- 
lustrates and describes polyethy- 
lenes, vinyls, styrenes, phenolics, 
and epoxies. It shows the broadest 
range of plastic materials available 
from a single source. Bakelite Co., 
Division of Union Carbide Corp., 
Dept. SBS, 30 East 42nd Street, New 
rees 17, N.Y. 


ANCO PALLET TRUCKS 


Handles .. . 


8 BAGS OF PLASTER 
13 BAGS OF MASONRY 


WRITE FOR LITERATURE 
TODAYS 
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A Fully Integrated 
Lumber Operation 


Our own large timber resources 
and thoroughly modern plants 
enable you to get THE 
LUMBER YOU WANT WHEN 
YOU WANT IT. 


Rapid Service on Mixed Cars 


SUGAR PINE - PONDEROSA PINE 
DOUGLAS FIR - WHITE FIR and 
INCENSE CEDAR PRODUCTS. 
Moulding +« Glued Panels + Millwork 
available in mixed cars. 
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The Ralph L. 


SMITH | 


Lumber Company 


UY) Wildwood, and Mt. Shasta, California 


Sales and General Offices at Anderson, California 
Member Western Pine and West Coast Associations 





Bonnet 2WAY Cross.cuTS or RIPS 
Plywood — Hardboard 
Plastic Laminates, etc. 


PANEL SAW 


See our ad on page 105 


Visit us at 
BOOTH 512-514 
Texas Lumbermen’s Convention 


Houston, April 27-29 


BOX 331 LACEYVILLE, PA. 





For more ventilation 








: Lower Cost! 


Lo Max Co CORNICE VENTS 


In modern construction the focus is increasingly on proper ventila- 
tion . . . to meet VA and FHA requirements, to compliment proper 
insulation, air conditioning, efficient heating etc. 

To put more and better ventilation into new homes, or to add 
more ventilation to existing construction, builders from coast- -" 
coast find Lo Man Co Cornice Vents the perfect answer because of 
their low cost, high capacity and ease of installation. 


e 
--- look at these cost cutting advantages: 

@ MORE VENTILATION AT LOWER COST 
Lo Man Co Cornice Vents provide more free area than 
units costing up to twice as much. 
@ EASIER AND FASTER INSTALLATION 
Lo Man Co Cornice Vents come ready to install, complete 
with 8x8” mesh screens. Standard sizes eliminate fitting or 
refitting, make installation simpler and faster. 
@ ALUMINUM CONSTRUCTION FOR LIFETIME SERVICE 
Lo Man Co Cornice Vents are made of heavy gauge alumi- 
num—prevents rusting and deterioration—eliminates main- 
tenance problems. 
@ CAN BE USED IN SEVERAL WAYS 
Lo Man Co Cornice Vents can be installed in the cornice to 
vent attic space, or equally well in the siding over the founda- 
tion to vent crawl space. 


Available Everywhere in Three Standard Sizes 
See chart below for description of models available. 








SPECIFICATIONS 





OversAll Sina Free Area of Ventilation 


Model No. (sq. inches) 





C416 4”x16” 20.3” 





C616 5¥%"x16” 34.8” 

















C816 8”x16” 55.1” 








RICHARD C. BENNETT MFG. CO. 
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Ask your local jobber or dealer for complete informa- 
tion on Lo Man Co Cornice Vents and other ventilat- 
ing products by Lo Man Co, or write for descriptive 
literature and the name of your nearest supplier. 


@ World’s Largest Exclusive Louver Manufacturer 


MANUFACTURING COMPANY 


3603-SB Wooddale Avenue * Minneapolis, Minn. 


For more details on above items, use Coupon on Page 68 








Classified Advertising 


Terms — Cash With Order 
Minimum Charge $10.00 
$10.00 per column inch 











RATES: 
$.20 per word for each insertion. 
All ads for classified seetion must be in publica- 
tion office on the 18th day of month preceding 
date of publication. 
Advertisements are set in type. No cuts or special 
borders allowed. Mail ad copy to: 
SOUTHERN BUILDING SUPPLIES 
806 Peachtree St., N.E. 
Atlanta 8, Georgia 





FOR SALE 





VIROLA. The exotic wood from South America 
that is gaining pt like wildfire for 





mouldings, trim, special millwork, cabinets, wall 
paneling. 


Leoks and finishes like mahogany. Works 


better — more stable — costs far less. 


We are largest U. S. importers. Maintain ade- 
quate stocks in Lynchburg, Va. AD or KD. 
Truck or rail shipments. Please write, wire, 


Phone for q ti _ pl 





RUSSELL SIMMONS LUMBER CO. 


Box 2067. Phone LD 957. Greensboro, N. C. 





Reps or Mfg. Agent Available 





New representative seeking basic and specialty 
lines sold to wholesalers only. Territory Loui- 
siana and Mississippi plus Memphis and Mobile, 
when permitted. Have good background and 
contacts with leading and rated accounts. Busi- 
ness and bank references on request. Anticipate 
attending Texas Convention at Houston. Inter- 
views desired. 

Joseph S. Whiteman, 

4308 So. Dorgenois St., 

New Orleans 25, La. 





MANUFACTURERS’ AGENTS 





Manufacturer of Metal Building Products in- 
cluding fireplace circulators, dampers and ac- 
cessories, lintels, foundation vents, window 
wells, anchor bolts, builders castings and several 
other products has a few territories open West 
of the Mississippi. Protected territory and com- 

issi arrang t. Thorough and periodic 
personal calls on dealers and distributors nec- 
essary. In reply give complete details. Vestal 
Mfg. Co., Sweetwater, Tennessee. 











Two Florida Counties 
Specify Graded Lumber 


Florida’s Dade and Sarasota 
counties have recently amended 
their building codes to require 
use of grade-marked lumber. 

The Dade county code specifies 


110 For more details on above items, use Coupon on Page 68 


that all lumber permanently in- 
corporated into a _ building or 
structure shall contain not more 
than 19% moisture at the time 
of its incorporation therein. If the 
wood is treated, moisture content 
immediately prior to such treat- 
ment shall not exceed 19%. 

The Sarasota county code re- 
quires that all lumber used as 
structural members be identified 
by the official. grade-mark of an 
approved grading agency for that 
species. 


Broker Liable When 
Timber Cutter Is Hurt 


A Florida timber broker is legal 
employer of his timber-cutting 
crewmen and, therefore, is direct- 
ly liable for their injuries under 
workmen’s compensation laws. 

Such was a recent decision by 
a Tallahassee, Fla., district court 
in a case involving broker Chester 
B. Lindsey, the Buckeye Cellulose 
Corp., and crewman Henry Willis 
of Taylor county. 

One of several brokers owning 
pulpwood timber and supplying 
Buckeye’s cellulose plant at Foley 
under informal agreement, Lind- 
sey employed Willis to cut timber. 
The latter, injured on the job, 
merited benefits under workmen’s 
compensation; and the Florida In- 
dustrial Commission ruled that 
Buckeye actually was the crew- 
man’s employer and was liable 
for such benefits. 

The district court, however, 
later found no proof of contrac- 
tural relationship between broker 
Lindsey and the corporation, and 
ruled that Buckeye could not be 
held responsible for the crewman’s 
injuries. 


Revisions in Wood Door 
Standards Underway 


Copies of recommended revi- 
sions of Commercial Standards 
CS171-50, “Hardwood Veneered 
Doors” (TS-5383), and CS120-53, 
“Ponderosa Pine Doors” (TS- 
5379) have been issued for in- 
dividual written acceptance by the 
Commodity Standards Division of 
the Department of Commerce. 

Some suggested changes in the 
commercial standard for hard- 
wood veneered doors are: new 
bondage requirements and tests, 
new hardboard and plastic-faced 


flush doors, new core constructions, 
new grading requirements and 
grade markings. To be added are 
2%”-thick exterior doors and 1%”- 
thick interior doors. The 1%”- 
thick exterior doors and all toilet 
doors are being deleted. 

The principal commercial stand- 
ard changes recommended for 
ponderosa pine doors are the elimi- 
nation of blind or summer doors 
and the substitution of louver 
doors; the elimination of hinge 
garage doors; the addition of new 
screening, tacking seasoning and 
adhesive requirements. 


Southern Pine 
(Continued from page 50) 


case of many old houses across 
the nation. 

A logical interpretation of the 
discovery was provided in a sub- 
sequent report by the U. S. Forest 
Products Laboratory that “dry” 
lumber, kept dry, is a permanent 
material. Acting on such knowl- 
edge, Southern Pine lumber manu- 
facturers have since adopted quali- 
ty control measures of industry- 
wide scope. Proper seasoning is 
today a standard grade require- 
ment for Southern Pine framing 
lumber — as a blanket protection 
for both builders and home-owners. 

Studies also have revealed that 
low moisture content greatly in- 
creases wood strength. This fur- 
ther discovery has been inter- 
preted in the form of high stress 
ratings for well-seasoned lumber. 
The over-all idea has evolved to 
make smaller pieces of lumber do 
bigger jobs. 

Much progress has already been 
achieved through development of 
wood—trussed rafters and various 
forms of laminated lumber con- 
struction. When either of these 
methods are used, home interiors 
of even greater dimension than 
that at  Carter’s Grove, have 
proved practical. The engineered 
wood home of today is describing 
the pattern of tomorrow’s home. 

By no means has wood’s beauty 
been neglected in the general zeal 
for structural efficiency. As evi- 
denced by today’s colorful, more 
artful arrangements of Southern 
Pine paneling and siding, archi- 
tects are ever conscious of aesthetic 
appeal. 

Constantly, they are coming up 
with more natural, truer forms of 
expression. Architects like Frank 
Lloyd Wright and the Greenes 
have achieved new ultimates in 
functional beauty by exposing the 
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wood structure. Appropriately, 
their creations have flowered into 
what is termed the “American 
Style.” 

By exposing the wood structure, 
this style has realized full value in 
Southern Pine beauty as well as 
strength. It is a style devoted to 
wood for wood’s sake, a decided 
transition from what used to be. 

The combined effect of natural 
tree reproduction, reforestation, 
and progressive forest manage- 
ment have more than offset the 
drain of Southern Pine by such 
staggering homebuilding uses. 

So much so, in fact, that the 
U. S. Forest Service recently re- 
ported in its preliminary review 
of the nation’s timber resources: 
“The present growth of Southern 
Pine sawtimber so dominates the 
sawtimber growth picture that it 
exceeds the growth of all other 
softwood species, Eastern and 
Western combined.” 

Sawtimber, of course, is the raw 
material for lumber manufacture. 
The Federal agency’s report tends 
to point up the secure supply situa- 
tion of the Southern Pine lumber 
industry, still the dominant factor 
in the South’s forest economy. 

According to “Blue Book of 


Southern Progress,” the manufac- 
ture of forest products in the South 
has grown to a $6-billion per yea1 
business employing 627,000 work- 
ers. Lumber is the majority con- 
tributor to both totals. And it is 
noteworthy that the Southern Pine 
forests of today support not only 
a permanent lumber industry, but 
a thriving paper industry and 
naval stores industries, as well. 

At the present time, 20,000 
Southern sawmills provide about 
a third of the nation’s lumbe: 
supply. Judging from the astonish- 
ing sawtimber growth picture, this 
proportion could be revised wu, 
wards, if need occur. 

Furthermore, the lumber in- 
dustry of the South has achieved 
a far more comprehensive utiliza- 
tion of the timber harvest than 
ever before. Lumber is still the 
main product but an ever-increas- 
ing variety of commodities comes 
from each log. 

There are estimated to be in 
Southern forests today 36-billion 
pine trees, and the number is 
steadily increasing. 

Aside from the U. S. Forest Serv- 
ice report on present sawtimbe! 
growth, there are other indications 
that the nation’s oldest industry 





may also have the highest future 
potential. 

For instance, the Southern For- 
est Experiment Station, an agency 
of the U. S. Forest Service, has in- 
dicated that present second-growth 
Southern Pine is as strong as the 
fine virgin timber that built Mount 
Vernon and other national shrines. 

To this must be added the 
weight of the technological prog- 
ress, the greatly improved quality 
controls, higher lumber standards, 
mandatory seasoning, and “all- 
purpose” strength stature for 
standard grades of Southern Pine 
framing. 

Of equal magnitude is the sub- 
stantial progress in mechanization. 
A primary aim has been greater 
utilization of the sawlog and of 
the by-products of lumber manu- 
facture. The first installation of 
debarking and chipping machinery 
at a Southern sawmill took place 
in 1952. Since then, so many mills 
have acquired the equipment, that 
in 1958, the industry expects to 
report a total pulp-chip capacity 
in excess of one-million cords a 
year. ; 

A number of mills now lay posi- 
tive claim to 100-per-cent utiliza- 
tion of all logs harvested. 
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Fit ’n’ Finish 
SHUTTERS 


As more and more buyers are choosing interior 
shutters, the profitable line for dealers is proving 
to be Wing-Line Fit ’n’ Finish. Any size of 
shutter installation for windows, doors, screens 
and room dividers, can be made from stock 
panels, ready to stain or paint. Complete hard- 


ware kits available. 


FREE SHUTTER DISPLAY 


... with purchase of 20 most frequently used 
assortment Fit ’n’ Finish shutter panels. Retail 


- 


value of shutters and hardware kits $146.75. 
Your cost only $94.50, with this attractive 


“Sales Scenter” Display FREE. Complete in- 
structions with each order. ORDER TODAY! 


“The Sam A. Company, Zxc. 


5035 Willis Ave. 


Dallas 6, Texas 
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Why has this amazing 
new wood finish 
“zoomed” to the top in 
4 short years? 


Send for deft’s 24 page | pEsmOND’s 
cartoon “quickie” free. 


Houston Lumber Show 
Booth 149 | City 


— — 


| 1826 W. 54th St., Los Angeles 62, Cal.4 
| Sure, I'd like my copy. 


| Name 





| Address 








| Company. 





For more details on above items, use Coupon on Page 68 





APRIL SHOWERS BRING MAY 
FLOWERS... AND MORE 
DEMANDS FOR THAT GOOD 


4 GARDNER'S ROOFING |! 











* WATERPROOFING COMPOUNDS 
* ROOF CEMENT 
* ROOF COATING 


GARDNER 


ASPHALT PRODUCTS CO. 


POST OFFICE BOX 5776 TAMPA, FLORIDA 








IMMEDIATE 
DELIVERY ANYWHERE 
IN THE 
SOUTHEAST 





For more details on above items, use Coupon on Page 68 
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This Advertisers’ Index is published as a convenience, and not as a part 
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Adgif Co., Div. of Scripto, Inc. 78 
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Apceo-Rubin, Div, of Tusco Corp. 21 
Arrow Fastener Co., Inc. 1 
Atlantic Steel Company .. & 
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Richard C. 
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... for Window Markets % 
When You Stock and ( 


Sell UALCO! 


se your rod and reel and grab your creel. HORIZONTAL SLIDER 
With UALCO Aluminum Windows in your . 
bait bucket, there’s no longer need to cast about. 
The big ones have learned in school about Ualco 
quality, service, installation advantages, and low 


DOUBLE HUNG ~ 


eeeeeeeeoeeoeeeee 
JALOUSIE 


aa 


price. They'll beat a wave to your door. They'll eeoeeecsecceseees 


seek you out. AWNING 


More than a million houses will be started this 
year. At 1.4 million for every 100,000 house 
starts*, builders will need 14 million windows 


| 
| 
I 


for new homes, alone. Add several millions for 


improvements and alterations, figure your share, 
. ‘ ‘ : World's Largest Manufacturer 
and get it with pre-sold Ualco. While you're at por ps lst Borer vin 


it, don’t forget the big, commercial jobs. 


National and regional advertising — and Ualco’s Southern Sash 


reputation among builders and architects — 
SALES & SUPPLY CO., INC., Sheffield, Ala. 


smooths the waters. But you'll want to add some 
carefully calculated effort of your own; remember 
WAREHOUSES AND SALES OFFICES 


— *s no limit on ’ 
there's no a catch Sheffield, Alabama Hialeah, Florida 


Huntsville, Alabama Tampa, Florida 

NAHB estimate Montgomery, Alabama Fort Lauderdale, Florida 
Van Nuys, California Elizabeth, New Jersey 
San Leandro, California Canton, Ohio 
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CUCKLER 


Steel Span 


FRAMES 


SELL these BUILDINGS COMPLETE 


INDUSTRIAL — Factories and 


workshops for all types of businesses. 


and Churches. 


You sell complete Cuckler Steel Span Buildings — 
Steel Span Frames + siding, roofing, hardware, doors 
and windows from YOUR stock. Rigid Cuckler Steel 
Span Frames are built with the strength of a bridge... 
yet easy to erect. Available in widths of 32’, 44’, 50’, 
60’ and multiples. 100% usable space, wall to wall 
and roof to floor. Every commercial, industrial, in- 


SEE US AT BOOTHS 129 AND 131 


BERMEN 
Oe TEXAS CONVENTION 


APRIL 27, 28, 29 


COMMERCIAL — Stores, shops, 


office buildings, warehouses, terminals, 


hangars. INSTITUTIONAL — Schools 


1s ASSOCIATION OF 





R. 
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AGRICULTURAL—Cattle barns 


machine sheds, storage buildings and 


eeeeeeeoeoeoeoeoeeeeeoese 
' 


other farm buildings. 


stitutional and agricultural building is a prospective 
Steel Span COMPLETE BUILDING sale for you! Get 
in on this Cuckler PROFIT-BUILDING PLAN right 
now! For complete details, write CUCKLER MANU- 
FACTURING COMPANY, Dept. SB-10, Monticello, 


lowa. 
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